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ON THE COVER 

77 Style 100: 
The Year 
in Fashion 
Hits, Misses 
& Hashtags 

163 Your Winter 
Wardrobe 
Formula 

183 5 New 
Holiday 
Beauty Ideas 

269 176 Fabulous 
Presents 

FEATURES 

248 Night/Shift 

The modern way to do 
evening? Stick to simple 
silhouettes and let 
brilliant embellishment 
light up the room. 
James White’s 
Makenzie Leigh gets 
the party started. 



GWEN STEFANI photographed on 
the cover and at right by Jan Welters. 
This page: Valentino Haute Couture 
dress, headband, and belt. 





GWEN STEFANI 

With a heartbreaking year in the 
rearview mirror, the Voice star is back 
to feeling hella good. Bursting with 
renewed energy, she brings us up to 
speed on her new solo album, multiple 
fashion collaborations, and life at home 
with her three boys, bysarawiesle 
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CONTENTS 




WHAT’S NOW! 

Havana for the Holidays 

m I Proenza Schouler, Stella 
■ m McCartney, and others share 
their lust for Cuba Not Your 
Typical Sugar-Plum Fairies Ballet vaults to 
center stage with the captivating new show 
flesh and Bone How to Seize the Moment 
Lupita Nyong’o talks about being mindful 
and thankful Parties With Armie Hammer, 
Cody Horn, Demi Moore, and Freida Pinto 



THE LOOK 

77 2015 STYLE 100 

From the eye-opening dress 
debate (is it blue and black?) 
to the surprising runway 
cameos (Julianne Moore 
gambling at the Chanel 
Haute Couture show), we 
relive the moments that 
blew up our feeds this year 

109 TALKTOME... 

Givenchy's Riccardo Tisci 

118 ASK DIANE VON 
FURSTENBERG 
125 LOOK SMART After a host 
of designers established their 
own museums, Eric Wilson 
examines how a legacy can 
last far beyond a label 

YOUR LOOK 

131 FIND YOUR PERFECT 

Oversize sweater + 
dressy flats 

135 INSTANT STYLE 

Soigne holiday outfits 

147 YOU CAW DO Ruffles 
152 MODERN MUSE 

Olivia Palermo 

154 GREAT STYLE HAS NO 
SIZE Ornate party looks 

158 Q&A 

163 WINTER UNIFORM 
QUIZ-O-MATIC! 

Are you a modern minimalist, 
a new romantic, or an arty 
eccentric? 

172 FINE JEWELRY 

Elegant evening watches 

175 DEALS & STEALS 






254 



LOVELY DAY 

She has a buzzy new role in the 
Rocky spin-off. Creed, so we 
were thrilled to learn that Tessa 
Thompson is a fashion heavyweight 
too. Watch her champion the 
most alluring resort wear. 



TESSA 
THOMPSON 
photographed by 
Serena Becker. 



Marc Jacobs gown 
with feather collar. 
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own words, five inspiring 
celebrities cast a light on 
causes that resonate deeply 
269 IT’S THE 2015 GIFT 

GUIDE! We’ve got everyone 
on your list covered — and 
genius wrapping ideas to 
boot. Think of it as our very 
big present to you 
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303 COCO FLAVOR! Coco 
Rocha opens up her cozy 
home in White Plains, N.Y. 

313 3 FESTIVE PARTYSCAPES 

Gorgeous ways to 
spread some cheer 
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28 Cover Shoot Confidential 
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32 Contributors 
38 How You Can Help 
42 Mail 
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326 I Am That Girl... 

Amanda Seyfried 




MATTHIAS 
SCHOENAERTS 
photographed 
by Carlotta 
Manaigo. 

Tim Coppens 
sweater. 




MAN OF STYLE 

Matthias Schoenaerts (The Danish Girl) says 
he doesn’t follow fashion rules, yet the results are 
still compelling. Posing in his hometown of 
Antwerp, the ruggedly handsome actor gives 
winter staples a dashing new twist. 
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Our Social Network 

Hey, InStyle readers: Post, pin, tag, and tweet us. We can’t help but ///re your feedback online! 



Scope Out Our 
Editor-at-Large s Feeds! 

InStyle’s Kahlana Barfield jets from coast to coast to cover the 
hottest cultural events, major fashion and beauty launches, and 
the year’s biggest awards shows. Here, she dishes on the apps she 
uses to stay connected and the accounts topping her social sphere. 

m 

s 

APPS 

MEME FACTORY 
AND SHOP STYLE 

“I use Meme Factory to send 
jokes, and Shop Style lets you 
browse a personalized feed 
of clothes and accessories.” 




INSTAGRAM 

@MONICAROSESTYLE 

“I enjoy buying gifts for little 
ones during the holidays, and 
stylist Monica Rose has the 
trendiest kids. I look to her 
account for inspiration.” 



SNAPCHAT 
Rl HANNA 

“She’s completely raw. 

I love a girl who can be 
herself and have fun. 

I also don’t mind seeing 
her off-duty outfits.” 





@arieifoxman 



Chat with 
InStyle 
Editorial 
Director 
Ariel 
Foxman! 
Mark your cal for 
3 p.M. EST on 
November 17 — 
our editor is 
answeringyour 
questions about 
our December 
issue on InStyle’s 
Facebook page. 



December’s Featured Crammers 



CATCH A GUST OF WANDERLUST 

Coco Rocha, model and subject 
of our Life, Etc. home tour, spills 
her travel secrets. 




« 14.3K Likes 

(Scocorocha #iwokeuplikethis 
(Sturtlebayresort 

Walk through Rocha's suburban New 
York home in "Coco Flavor,” p. 303. 



BE A MODEL CITIZEN 

Calvin Klein Collection creative director 
Francisco Costa shares snaps of how 
models prep for the catwalk. 




V456 Likes 

(Scostafrancisco Backstage SI 6 
Calvin Klein Collection #calvinkleinlive 
Learn how Costa is raising awareness 
to fight HIV in "Shining Stars," p. 262. 



NAB A FRONT-ROW SEAT 

Didn’t score tickets to Katy Perry’s 
show? Follow the Prism singer for per- 
formance shots from her latest tour. 




« 645K Likes 

(®katyperry ...it’s just like riding 
a bike LIMA 9.22.15 



Master Perry’s behind-the-scenes 
makeup tips in Beauty Talk, p. 195. 
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CLINIQUE 



INSIDE EDITOR’S NOTE 




We’re calling it: 2015 was the Year of 
the Dress. So many of the past year’s 
most worthy fashion moments 
focused on frocks. Consider the fire- 
storm ignited by a certain white-and- 
gold (or was it biack-and-blue?) 
dress, the drama surrounding Lupita 
Nyong’o’s stolen faux pearl-encrusted 
Oscars gown, and the many flesh- 
baring designs at this year’s Met 
Ball. Our annual “Style 100” 

(p. 77) chronicles all the news 
that’s fit to wear and all the 
hype that’s fit to side-eye. And 
our exploration brings us to 
the here and now — the sea- 
son of giving. We turned to 
friend and social entrepre- 
neur Lauren Bush Lauren 
to interview five celebrities 
about their most heartfelt 
causes in “Shining Stars” 

(p. 262). Among them: 

Natalie Portman, an ambassa- 
dor for Free the Children. 

“The education of a young girl 
affects so many other things,” 
says the actress, who has worked 
with the international group for 
four years. “You can plant this one 
seed and watch it grow.” Here’s 
to a most fruitful holiday season! 



Full 

Circle 
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INSIDE 



Cover Shoot 
Coffidential 



Looking every bit the rock star, Gwen Stefani arrived at our Canyon 
Country, Caiif., set in a cut-off T that read “Everyone Loves an itaiian Giri,” 
siouchy Comme des Gar(;ons trousers, and a fiash of red iipstick. By her 
side? Her 22-month-oid son, Apoiio, who showed off his adorbs dance 
moves when she gave us a preview of her new song, “Used to Love You.” 



BEHIND 

the Seams 

A designer herseif for more than 
a decade, Stefani ioved getting 





up close with intricate couture 
creations. Here’s a peek at what 
makes some of her faves so speciai. 



RIGHT ON POINT 

Stefani has an eye for killer heels (she 
strode in on her own sky-high L.A.M.B. 
designs), so it didn’t take long for her to 
spot these Louboutins. The blue hue 
was specially made for shoots, but 
you can snap them up in sleek black. 

Leather pumps, 
$995; available in 
black at Christian 
Louboutin, 
312-337-8200. 



You Asked, 

Gwen 

Answered 

Q You re an 
amazing 
performer. 
What’s going 
through your 
head onstage? 



1. ATELIER VERSACE The hand-cut 
chiffon petals and Swarovski crystals 
on this cascading headband made our 
cover girl “feel like a goddess.” 

2. CAROLINA HERRERA It took two 
weeks to embroider the 2,000-plus 
appliques on this look. And we nabbed 
it just days after its big NYFW debut. 

3. VALENTINO HAUTE COUTURE 
The singer was intrigued by Alessandro 
Gaggio’s heritage jewelry featuring 
symbols of ancient Rome. 



CANDY CRUSH 

When Stefani 
whipped out her 
phone to capture 
the sprawling 
set, we caught a 
glimpse of her 
sweet case decked 
out in dekoden, a 
Japanese decorat- 
ing trend known 
for whimsical 
3-D designs. 




—JORDAN CHIODO, 
Howell, Mich. 

A I concentrate 
on the words 
and what I was 
feeling when I wrote 
them, but I’m also 
thinking about my 
shoes and eating 
pizza after the show. 



COVER CREDITS 

cropped top and skirt 
CAROLINA HERRERA 
necklace BULGARI 
(worn as wrap bracelet) 
photographed for 
InStyle by JAN WELTERS 
styled by JOANNE 
BLADES hair DANILO 
makeup GREGORY ARLT 
manicure KATT HASSAN 
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Try on hairstyles straight from our cover shoots at instyle.com/coverhair 



INTRODUCING BELLINA'" MODERN SPORT FOR HER. MOVADO.COM 




KERRY WASHINGTON 
ACCLAIMED ACTRESS 



NORDSTROM 



MOVADO 



MODERN AHEAD OF ITS TIME 



INSIDE 



Behind the Scenes 

Exactly what went into the making of this month’s issue 




A Fresh Crop 

P. 254 Just days after having 
her long strands chopped into 
a chic bob, actress Tessa 
Thompson showed up on our 
set ready to experiment with 
her new do. Enter pro Mark 
Townsend, who played with her 
natural texture to create soft, 
voluminous curls. “Feeling fancy 
from head to toe,” she said. 



BEFORE 



A 



what motivated 
her to cut 
6 inches? "Yolo,” 
she said on 
Instagram. 



after 



Get the Look 

T Townsend used a lightweight serum in 
Thompson’s damp hair to seal in moisture. 
As it dried, he twisted and shaped her curls 
with his fingers. 2 For even more definition, 
he wrapped face-framing sections around 
a Tinch curling iron. 3 After letting strands 
cool, he misted a finishing spray all over to 
help relax any flyaways. 

Dove Quench Absolute Supreme Creme Serum, 
$6; at Target. Harry Josh Pro Tools 2-in-l Ceramic 
Marcel Curling Iron, $175; dermstore.com. Living 
Proof No Frizz Weightless Styling Spray, $26/3.4 
fl. oz.; livingproof.com. 



ONSET 



OUTTAKES 



P. 114 Actor Matthias 
Schoenaerts may be this 
month’s Man of Style, but he’s 
also a man of the pooches. 
While posing on the beach in 
his native Antwerp, he paused 
to take selfies with adoring 
locals and give some love to a 
rogue four-legged friend who 
interrupted a shot. Swoon. 




The cityy industrial 
skyline inspired the - — jf 
shoot’s moody vibe. 
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See more behind-the-scenes action from our shoots and the InStyle offices at tumblr.instyle.com 






Getting haircolor you love 

IS AN INVESTMENT 

IT DESERVES OUR UTMOST CARE 



EverPure 

SULFATE-FREE 





KEEP THE COLOR YOU LOVE PURE 
FOR UP TO 32 WASHES 

■ ANTI-FADING SHAMPOO AND CONDITIONER 
PROTECT COLOR 

■ SULFATE-FREE FORMULAS WITH RICH LATHER 

AND ROSEMARY BOTANICALS RESPECT EVERY STRAND 



Because you’re worth it. 

LOREAL 

PARIS 



HAIR EXPERTISE 



INSIDE CONTRIBUTORS 




JAN 

WELTERS 

0 @janwelters_official 
Photographer, BLUE 
SKIES AHEAD, p. 237 

Describe Gwen Stefani 
in two words Decisive, 
stunning. Go-to subject 

My kids [ages 5 and 10], 
but I have to shoot them 
quickiy because they can’t 
sit stiil for more than a 
few minutes. Favorite 

□ photo-editing 
app Cropic 
(free; avaiiabie 
on iTunes) is the 
best for cropping 
photos before uploading 
them to Instagram. First 
job When I was 22 years 
old, I got a gig at Blitz, 
the now-defunct British 
culture magazine. Where 
you’ve seen his work De- 
tails, Elle, Marie Claire, Van- 
ity Fair, Vogue. Thoughts 
on selfies I have no objec- 
tion, as long as they’re 
taken with a selfie stick. 




L . V* 



MELANIE 

INGLESSIS 

0 @melaniemakeup 
Makeup Artist, 

LOVELY DAY, p. 254 

Where she finds inspira- 
tion I’m a big fan of 
midcentury-modern 
architecture. Her clients 
include Amber Heard, 
Kate Hudson, Olivia Wilde. 
Most challenging assign- 
ment Applying Swarovski 
crystals to Bjork’s face for 
the Fashion Rocks show in 
2003 [below]. It took five 
people four hours to fin- 
ish. Biggest beauty indul- 
gence A mask by La Men 
It leaves your skin feeling 
soft and smooth. Makeup 
maxim Be adventurous 
with color and have fun! 






JOHAN 

SANDBERG 



0 (Sstudiojohansandberg 
Photographer, 

SHINING STARS, 

p. 262 

Preparation technique I always 
extensively research the people 
I’m shooting in order to 
familiarize myself with them. I 
scroll through their Instagrams, watch their movies, 
and listen to their music. How he got his start When 
I was growing up, I always had a camera in hand. I’d 

create albums of my family and girlfriend. 

First camera he ever owned 
An old Minolta 35mm. I 
borrowed it from my father. If 
he weren’t a photographer 
I’m an avid animal lover, so I’d 
probably be a veterinarian. 
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STAFF SPOTLIGHT 



MEGGAN CRUM 

0 @meggancrum ACCESSORIES DIRECTOR 

Background “I’ve always loved fashion,” says Crum, who studied theater 
and costume design at the University of California, Santa Cruz, before 
landing an assistant gig with renowned stylist Edward Enninful. Describe 
your job “Meeting with designers, prepping accessories stories for the 
magazine and lnStyle.com, and fielding hundreds of emails.” Thoughts on 
flats versus heels “Heels when I have to, but I prefer flats. I’m a fan of 
Balenciaga’s and Common Projects’.” On her holiday wish list The Apple 
Watch Hermes. “It fuses tech with classic fashion.” 






INSIDE CONTRIBUTORS 



Food for 
Thought 

No one understands the power of paying 
it forward quite like FEED founder and 
CEO Lauren Bush Lauren. We tapped 
the designer, entrepreneur, and all-around 
inspiration to take a seat at the InStyle 
news desk as special correspondent for 
our annual Shining Stars portfolio 



A lmost nine 
years ago I 
started my 
business with 
the idea that 
a single person can make a 
difference in the fight 
against world hunger,” says 
Bush Lauren, who inter- 
viewed Francisco Costa, 
Tony Goldwyn, Kate Hud- 
son, John Legend, and 
Natalie Portman for our 
feature. “The same spirit is 
reflected in this year’s gath- 
ering of Shining Stars, not 
just at the holidays but 
throughout the year.” We 
couldn’t agree more. 

You’ve teamed up with 
influencers from various 
industries over the years. 



What’s so rewarding 
about working with this 
group? All of them are so 
committed to the cause 
they’re involved in. It isn’t a 
PR stunt or something they 
do on the side— it’s truly 
who they are and what they 
believe in. I came out of 
each interview feeling very 
hopeful and happy. 

Which star were you most 
excited to chat with? It was 
nice to sit down with friends 
like John Legend and Natalie 
Portman, and I really en- 
joyed speaking for the first 
time to fellow anti-hunger 
activist Kate Hudson [who 
supports the World Food 
Program]. I was moved by 
the passion each of them has 




Ralph Lauren 
dress. 



Listen In 
on Bush Lauren’s 
Interviews 

Go to instyle.com/ 
shiningstars to hear 
her in-depth conversa- 
tions and peek behind 
thescenesatour 
photoshoots. A 



Q @laurenblaureti Writer, SHINING STARS, p. 262 



for combating suffering and 
fighting for social justice. 
You’re approaching a 
decade of helming your 
own company, one that 
exemplifies conscious 
consumerism. What sets 
FEED apart? We’re unique 
in that we are a social busi- 
ness. When we create prod- 
ucts, we make sure every 
one has a number on it. 

That number signifies the 
quantity of meals we are 
able to donate when we sell 
that particular piece. 



How do your customers 
engage with your prod- 
ucts during the holiday 
season? It’s incredible how 
our brand Is used as a way 
to give a gift to a loved one 
while also providing nutri- 
tion to those in need. Unfor- 
tunately, 805 million people 
In the world are hungry, 
yet It’s an Issue that can be 
solved. We know what 
people need, and we know 
how to feed them. We’ve 
made great progress, but 
there’s still more to be done. 



FEEOis Follow 
^ My Lead 
campaign 
celebrates 
- social giving. 





Go-To Bag in 
Burnished 
Olive ($68) 
and Mini 
Bucket Bag in 
Pale Fog (left, 
$48); feed 
projects.com. 



CHOOSE A GIFT 
THAT GIVES BACK 

Here’s a splurge you won’t have to second- 
guess: Proceeds from each bag in FEED’S 
holiday collection supply 25 to 40 school 
meals for children around the world. Plus, 
the sturdy canvas is strong enough for that 
friend who totes her life around on her arm. 
A laptop, an iPad, a train read, and gym 
clothes will all fit— trust us, we’ve tried it. 
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JOHAN SANDBERG 
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Gwen Introduces her ultimatejl^shadow collection. 
From her 15 can't-llve-wlthotltlrtl^es to the super-luxe case, 
Gwen designed and d«v«lop«d her perfect palette. 

(And that's only the beginning.) 



AVAILABLE AT SEPHORA. ULTA BEAUTY. SELECT MACVS STORES. NORDSTROM.COM. URH 



A5HION ISLAND AND URBANDECAV.COM 



INSIDE SHINING STARS 





Can Help 

Maybe you can’t spend weeks traveling to remote 
locations on charitable missions, but there are 
still plenty of ways to pitch in throughout the year. 
Take a cue from these five dedicated celebrities 
who are lending their time to worthy causes 



SPONSOR CHILDREN’S EDUCATION 

Free the Children is dedicated toeliminatingyouth exploita- 
tion around the world by increasing educational opportunities. 
Instead of doling out tons of gift cards this holiday season, buy 
your presents from the organization’s “Gifts That Empower” 
catalogue: $25glvesaklt of school essentials to a child, and $125 
suppliesclean water to a family for life (freethechildren.org). 



VOLUNTEER AT 
A SCHOOL NEAR YOU 

Founded by John Legend (who 
told InStyle that his high school 
music teacher motivated him to 
start performing), LRNG helps 
young people better engage 
with their school communities. 
Have a spare hour each week? 
Sign upto become a mentor at a 
school inyourarea (lrng.org). 



HELP FEED 
FAMILIES IN 
NEED 

Thanks to the World 
Food Program, nearly 
20 million malnour- 
ished children are 
fed eachyear. Become 
a monthly donor — 
you choose the 
amount of your contri- 
bution — to help the 
organization bring aid 
to the areas that need 
it most (wfpusa.org). 



FUND DISASTER 
RELIEF 

when tragedies like the 
Ebola outbreak and 
the Nepal earthquake 
strike, AmeriCares sends 
relieftotheaffected 
regions as quickly as 
possible. Makeafinancial 
contribution through 
the organization’s website 
or doyour shopping at 
smile.amazon.com and 
5 percent of your purchase 
will support AmeriCares 
(americares.org). 



Natalie Portman 
helped build the 
first secondary 
school in Kenya’s 
Maasai Mara region. 



SUPPORT HIV 
TREATMENTS 

ACRIA studies the needs of 
people livingwith orat risk 
of contracting HIV, then 
does research to develop 
new drugs and treatment 
programs. A contribution of 
$75 will allow one new 
patient to enroll in a clinical 
trial for potentially life- 
savingdrugs (acria.org). 



but 
fight is 
over,” 
Francisco 
Costa. 
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INSIDE 

WeHear^bu... 

''Sof fa Vergara is undeniably gorgeous, 
but her sex appeal goes way beyond 
her looks. The October cover story 
proves that she's funny, smart, ana 
incredibly hardworking." 

—EMMY GUSTAFSON, Denver 




WEEKEND WITH THE FAM 

As an avid Modern Family fan, 

I was so happy to see Sofia Vergara 
featured in October. The story 
prompted me to binge-watch the 
entire series from start to finish. 
—PAIGE SCHULTZ, Oshkosh, Wis. 

PRINCESS LEA 

Lea Michele was 
the perfect 
subject to kick 
off the new back- 
page column 
[September's I Am 
That Girl]. She seems so down- 
to-earth, and I admire how 
she gave such honest answers 
about her self-esteem when she was 
growing up and her anxieties as 
a woman in Hollywood. As I enter 
a new profession, I plan to heed her 
advice to maintain a confident and 
positive attitude. 

— MARISSA FABROS, New York 

TOO BRIT TO QUIT 

Sometimes 
actresses fall flat in 
interviews, but Brit 
Marling [October’s 
“Daydreamer”] 
surely isn’t one of 
them. The Q&A 
highlighted her 
straight-shooting 
personality. And the 
accompanying por- 
traits? Beautifully done. 
—ALEXANDRA FIELDS, 
Memphis, Tenn. 




Your Ultimate Travel Companion 

Readers jet-set across the globe with their InStylel 




VERNAZZA, ITALY 

“Relaxing on the terrace and 
soaking up the view in Cinque Terre 
with my August issue in hand.” 

-MICHELE SALATINO, Stamford, Conn. 



LJUBLJANA, 
SLOVENIA 

“Sofia Vergara and I scoped 
out Preseren Square.” 

— STEPHANIE LOSEE, 
San Francisco 





LAKE TITICACA, 
PERU 

“Getting my fashion 
news while visiting the 
floating Uros islands!” 

—G.G. COLLINS, 
Beachwood, Ohio 



GREAT LOOKS, FAUX REAL 

As a staunch supporter of cruelty- 
free fashion, I was overjoyed to 
see a range of faux-fur coats 
in the October issue [Your Look 
Q&A]. Thank you for offering 
stylish and environmentally 
conscious options. 

—LORI THOMAS, Asheville, N.C. 



Contact Us! 

TALK TO US VIA EMAIL 

Send a message to letters@instylemag.com. 
(All correspondence may be published 
and edited for clarity or length.) 

GET 24/7 CUSTOMER SERVICE & 

SUBSCRIPTIONS Go to instyle.com/ 
customerservice, call 800-274-6200, 
or write InStyle at P.O. Box 30606, 

Tampa, FL 33630-0606. 

FIND ADVERTISER & PRODUCT 
INFORMATION Call 212-522-4455. 
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Nounthlng Color 



GARNieR 

NUTRISSE 



—NOW— 

DOUBLE 

OURISHING 



ETTER 



OLOR 









NOW WITH DOUBLE THE 
AVOCADO, OUVE & SHEA 



richer, rcniant. longer-lasting color 
slider, shinier, nourished hair 
100% gray coverage 
56 rKXjrishing shades 



)U WANT 
MORE? - _ 
^fYOU GOT IT!* y 

-TINA FEY IN #63 



OQQQ #WordsOfWisdom 







GIANNI BINI 

Giselle jacket, $ 1 1 9. 
Janet sweater, $79. 
Priscilla skirt, $99. 
Sarinah boots, $169.99. 



Dillard’s 

The StAle of (,}irislma.<i 






Leah Behr 

Colorado 
Springs, Colo. 

WHAT I DID Pairing 
a white button-down 
with denim is always 
a safe bet, but I like 
to incorporate a 
rich color palette 
whenever possible. 
These plum-colored 
skinny jeans [Sep- 
tember’s “Now 
That’s Flattering”] 
lend intrigue to 
an otherwise basic 
workweek look. 



Saumya Shiohare 

Bethesda, Md. 
WHAT I DID When I shop, 
I choose pieces that are 
versatile. Cinched with 
a statement belt [Octo- 
ber’s “The Know-lt-AITs 
Guide to Fall Accessories”], 
this military-style vest 
doubles as a top. It was the 
perfect finishing touch. 
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Inspired by InStyle 

Intrepid readers test-drive the trends from our pages 



If one of our stories has inspired you to try a new fashion, beauty, or home idea, we want to know. Send us a pic (300 dpi or 
larger) of your transformation to letters@instylemag.com, or tweet us (ffiinstyle with the hashtag #lnspiredBylnStyle 



YOU INSTAGRAMMED 

@beautyjenie #shellac 
#cityscape #blackpool 
#instyleyourlook 

Taking a cue from the 
Your Look special issue, 
makeup and hair artist 
(and InStyle reader) 
Allison Watson grammed 
a photo of her client’s 
black-and-white 
French man! using the 
hashtag #instyleyour- 
look, eliciting a slew of 
Likes and even a handful 
of appointment bookings. 






Monica Awe-Etuk 

Atlanta 

WHAT I DID 

Florals aren’t just for spring 
and summer. With dark hues 
and mismatched motifs, the 
botanical prints in October’s 
Deals & Steals can also work 
in cold-weather months. I 
love the textural contrast 
of this brocade skirt with 
my embellished pumps. The 
metallic details on both really 
make the whole outfit pop! 




RESULTS 

without 

the 

PROCEDURE 



Micro-Sculpting Cream, formulated with 

Hyaluronic Acid, Amino-Peptides and 
Vitamin B3, hydrates to lift, plump and 
firm your skin. 




OLAY REGENERIST MICRO-SCULPTING CREAM 

The #1 Anti-Aging Facial Moisturizer* 



olAy 

ReGeNORIST 



*52 week unit sales through week ending 5/30/15 US xAOC 
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WHAT DOES THE FOUNDER OF OPI DO NEXT? 

Bring a Much-Needed Burst of Bersonality 
to Hair Color, Care and Style with Aloxxi! 



"At Aloxxi we believe in 
the power of not just 
professional hair color 
but professional hair care 
and style products to 
protect the health and 
integrity of the hair and 
ensure vibrant color 
results last. The right 
professional products 
serve as the perfect 
I complement to your 

And our CARE and STYLE 
products are done righti 
Eree of color stripping 
sulfates, sodium chloride, 
-® parabens and gluten, 

each is a synergistic mix 
of science and nature 
that feature our unique ColourCare Complex, a blend of premier 
anti-oxidants, botanicals and oils that protect hair color. All our 
STYLE products are designed to be cocktailed, layered and mixed 
together to meet your hair needs without flaking or leaving hair 
stiff or sticky so hair is touchable, soft and shiny. 





Our Essential 7 Oil Collection is our latest 
example of the way professional products 
can transform the hair. But don't just trust 
me; see what our hairdressers have to say 
about the frizz control and shine our 
Essential 7 Oil Collection delivers!" 



■ George W. Schaeffer 
Founder of OPI 

President & CEO of Aloxxi International 
1 «U»v,„ jjreoraio s Foffif* 




like no other! I love the Dry Oil Shine Mist. It is the 
perfect finishing touch for any hair type or style.” 



-Oscar Giovanni 

Owner, Oscar Giovanni Salon Salon & Spa, OH 

1 At "Tke- 




asset to our salon. It works on all types of hair 
to restore moisture, balance and strength. Our 
favorite 'must-have' product is the Dry Oil Shine 
Mist because it adds intense shine without weight. 
We use it on every client." 

-Ceron 

Owner, Ceron Hair Studio, Houston, TX 

1 atK... 1 * 



FROM THE FOUNDER OF O-P-l 



{or Afoyyil 



Aloxxi 

SALON COLOR & CARE 



To locate an Aloxxi Salon near you, visit: aloxxi.com 

OOOQ ©201 5 Aloxxi International • Los Angeles, CA 

^ NOTTested on Animals Purity from a Higher Power® Gluten Free 

* Based on a clinical study using Essential 7 Oil Cleansing Oil Shampoo, Treatment Conditioner, 
Leave-In Conditioning Cream regimen vs. untreated hair. Individual results may vary. 



ESSENTIAL 7 OIL 
COLLECTION 

FOR DRY, COARSE, COLOR TREATED HAIR 

Provide intense hydration, nourishment 
and elasticity with luxurious formulas 
featuring COLOURCARE COMPLEX and 
Essential 7 Botanic Blend including Olive, 
Grape, Sunflower, Geranium, Clary Sage, 
Jojoba and Walnut for hair that is soft, 
silky and manageable. 



CONTROLS FRIZZ 

4X LONGER* 




Alool 



Alov'l 
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FROM THE FOUNDER OE O P I 

Aloxxl 



SALON COLOR & CARE 
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(Smindykaling 

“In matching 
@vitafede 

bracelets and 
earrings” 



Asked. 
We Found It! 



Mindy Kalings 

SCULPTURAL 

STUNNERS 

A gathering of girl bosses 
calls for serious bling, so 
for a taping of The View 
in N.Y.C., the Mindy 
Project star sprung for a 
trio of Vita Fede’s sleek 
architectural pieces. 
“They add a strong, 
feminine touch to a 
pantsuit or dress,” 
says designer 
and founder 
Cynthia Sakai. 

From left: Gold-plated brass 
earrings with freshwater 
pearls ($540), gold-plated 
brass bracelet with pave 
crystals ($495), and gold- 
plated brass bracelet 
($290); vitafede.com. 



Anne Hathaway’s 

CHAMB 
SHIRT 



Cotton, Golden 
by TNAfor Aritzia, 
$95; aritzia.com. 



Amy 

Schumer’s 

CHIC 

JUMP- 

SUIT 

Microfiber, Ripley 
Rader, $220; ripley 
raderstyle.com. 



SEE SOMETHING 
YOU LIKE YET DON’T 
KNOW WHERE TO FIND IT? 

Tweet, pin, post @lnStyle 
using the hashtag 

#wherecanifind and your 
query may be featured 

on lnStyle.com! 
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LOVE STAR STYLE? Shop more celebrity must-haves at instyle.com/wherecanifind 




mimichatter.com ©mimichatter 



News, trps, reviews and e]^1usives from top industry 
editors and ,yoggers. Join MIMI and join something beautiful! 



Fronr+he publisherscf 1 mU' IflC 

Copyright ©2015 Time Inc 
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STEP 1 

PRIMER 



Gel Effects System 



ro^1 0 days of 
gel shine meets 
easy removal 



INFINITE SHINE 



Up to 1 0 days of wear 
Easy 3-step system 
Removes just like polish 
Now in 60 rioh shades 

Fall for Shine with 12 new shades 

FROM LEF TO RIGHT: GLOW THE EXTRA MILE, SUBSTANTIALLY TAN, HOLD OUT FOR MORE, 

ENDLESS PURPLE PURSUIT, LINGER OVER COFFEE, STICK TO YOUR BURGUNDIES, INDEFINITELY BABY, 
IF YOU PERSIST. . , ,YOU SUSTAIN ME, STICK IT OUT, DEFY EXPLANATION. BERRY ON FOREVER 



Available at ULTA, Macy's Impulse Beauty, Beauty Brands, Sally Beauty, Regis Hairstylists, and select Professional Salons. 



#lnfiniteShine Shade shown: You Sustain Me 



OPI 

#1 SALON BRAND WORLDWIDE 
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Aveeno. 

ACTIVE NATURALS. 

Naturally Beautiful Results* 




It s a simple equation. 

Healthy skin equals beautiful skin. 



Aveeno Aveeno 



AVEENO* Daily Moisturizing Lotion and Body Wash give 
your skin 2X the nourishment when used together. The exclusive 
ACTIVE NATURALS* Oat formula delivers healthy-looking 
skin in just one day. What a beautiful difference. 



DAILY MOISTURIZING 
bodywMh 






daily moisturizing 

lc.> -- 



> 



I 



. ‘twice the nourishing oat ©Johnson 8. Johnson Consumer Companies, Inc. 2015 
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HOLIDAY 2015 

Delancey Watch in stainless steel 

DILLARD’S 

coach.com 



NEW YORK 



©2015 COACH® 



PROENZA 

SCHOULER 





Edited by 
SHARON 
CLOTT 
RANTER 



Satin crepe bag, 
Proenza Schouler, 
$790; at Proenza. 
Schouler, j 
212-420-7300. ^ 



Viscose-elastane 
cady top, Stella 
McCartney, 
$1,085; at Stella 
McCartney, 
212-255-1556. 



HAVANA 



for the Holidays 

Given the recent change in policy between the United 
States and Cuba, it’s no surprise designers are turning 
to the Caribbean country for inspiration. Stella McCartney 
featured a Cuban band when she showed her vibrant 
resort presentation full of intoxicating prints, while a trip 
to Old Havana informed the latest lineup from Lazaro 
Hernandez and Jack McCollough of Proenza Schouler. 
Taking note of the city’s faded-pastel palette, Hernandez 
explains, “The focus of the collection was the idea of 
something with history, deconstructed and raw.” If you do 
choose to go there, it’s now easier: JetBlue and 
American were among the airlines that an- 
nounced charter services over the summer, and 
Airbnb currently has more than 2,600 listings. 



For more of everything #WhatsNow, follow (SSharonClott on Twitter, Instagram, and Snapchat 
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AMOR FOR 

YOUR 

CLOSET 

Feel the tropical spirit 
even at home with 
floral separates, colorful 
accessories, and saturated 
makeup hues. 

1. Lace cropped top (at Nordstrom) 
and pants (tracyreese.com), Tracy Reese, 
$398 each; available December 1. 2. Straw 
tote with leather handles, Buji Baja, $115; 
hatattack.com. Cotton pom-poms bag tie, 
tbagslosangeles, $26; tbagslosangeles 
.com. 3. Acetate sunglasses, Jason Wu/ 
Modo Eyewear, $295; modo.com for 
stores. 4. Anastasia Beverly Hills Artist 
Palette, $30; anastasiabeverlyhills.com. 

5. Kidskin peep-toe pumps, Christian 
Louboutin, $895; at Christian Louboutin, 
305-576-6820. 6 . Resin and raffia necklace, 
Weekend Max Mara, $155; at select 
Bloomingdale's stores. 



Gloria Estefan on Her Cuba 



FIRST PERSON 



I was born in Havana, but after the revolution my 
family moved to Miami, where I grew up. That’s 
where I met my husband, Emilio, and began making music. My new 
Broadway musical. On Your Feet!, tells both our personal and profes- 
sional stories. Cuba’s history is complicated. I’m persona non grata 
there even today because I’ve been very vocal against the govern- 
ment. When I played the 1987 Pan American Games, the Cuban 
delegation left when I performed. They felt threatened. That said, 
it’s absolutely wonderful that Americans can travel there now. Not 
just for them but for Cubans too. The more they see new people, the 
more they can begin to envision new freedoms for themselves. 

Find tickets for On Your Feet! at onyourfeetmusical.com. 
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Learn more about Estefan and the star of On Your Feet! at instyle.com/onyourfeet 
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Satin ballet 
slippers, Ballet 
Beautiful, 
$150;*rtet-a- 
porter.com. , 



Wool-nylon 
leg warmers, 
Wolford, 
$82; wolford 
.com. i 



Polyester- 
cotton top, 
Fabletics, $40; 
fabletics.com. 
Available in 
sizes up 
to XXL. 



t£;to5N0W! ON POINTE 

Not Your Typical 

SUGAR- 

PLUM 

FAIRIES 

Just in time for Nutcracker season, fashion and 
television align to show how ballet goes beyond 
pirouettes and pink. Here’s what to wear and watch 



For his resort 
collection, 
Rochas designer 
Alessandro 
DelTAcqua was 
inspired by 
British prlma 
ballerina Margot 
Fonteyn, who 
found fame in 
the ’40s. 

He says admir- 
ingly, “She had 
suchaunique 
personality 
and elegant 
stubbornness.” 




Opening Night: FLESH AND BONE 

The star of the series, 28-year-old Sarah Hay, gets to the marrow of the show. 



Q The show focuses on the professional 
world of dance. How true to life is it? 

A It’s authentic in that all the ballerinas are played 
by actual dancers. I’ve danced since I was 
5 and am currently a soloist in the Semperoper 
Ballett in Germany. 

Q There are a lot of dance shows on 
television, but no dramas like this. 

A Over-the-top dance reality shows are hard for 
me to watch. The real drama in our world is much 
more emotional, personal, and extreme. For ex- 
ample, when I was a kid, the mother of another 
student in my dance school wrote a letter to the 



director saying I was on drugs, which wasn’t true. 

Q Does your past help you connect to 
your often distraught character, Claire? 

A Yes, it was easy to tap into her emotions. I’ve 
had tofight a lot, just like Claire. But it’s where my 
confidence comes from, on- and offstage. 

Q Speaking of confidence, the series dives 
into intense issues, such as nudity and 
body-image struggles. 

A It does, but I’m not ashamed to show that 
I love being a woman. Women should be happy 
with their bodies. Not being afraid of yourself 
is very empowering. 



Read our full interview with Sarah Hay at instyle.com/fleshandbone 














ONE DIAMOND FOR YOUR BEST FRIEND. ONE DIAMOND FOR YOUR TRUE LOVE. 

The Ever Us two stone diamond ring, featuring Forevermark diamonds. 

Less than one percent of the world’s diamonds are worthy of the Forevermark inscription - 
our promise of beauty, rarity and responsible sourcing. 




FOREVERMARK 

yv 

A DIAMOND IS FOREVER 



Forevermark is part of The De Beers Group of Companies. FOREVERMARK.COM 
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Z£;to5N0W! CARPET DIEM 




4 “You can’t tell, 
f but here I was so 
r freezing cold it 
r was traumatic. 

When I saw 
pictures of me 
smiling, I remem- 
ber feeling like a 
triumphant super- 
woman because 
I had survived.” 

In Dior, 2014 
BAFTA Awards 



In Giambattista Valli, 
2015 Golden Globes 



realized the 
red carpet is 
for show. I 
don’t hang , 
out in my 
iving room in 
a red cape.” 



How to 
the Moment 

LUPITA NYONG^O has leveraged her breakout, Oscar- 
winning role in 7.2 Years a Slave into a lead in the critically 
acclaimed olF-Broadway Y>^ 2 iy Eelipsed, a Lancome 
ambassadorship, and a meaty part in Star Wars: The Force 
Awakens, out December 18. Here, she teaches us how to 
maximize momentum when things are looking up. 



Know when to say yes. 

My instincts are my natural 
GPS. i know where 1 want to go, 
but they know how to get me 
there. The only way I gauge 
moving forward is by listening 
to myself. In the case of Star 
Wars, I was attracted to the 
idea of playing a character that 
is not limited by my physical 
circumstances. Because my 
role of Maz Kanata is CGI, it 
uses mostly the brain. It’s a big 
departure from Patsey in 
^2 Years a Slave. 

Know when to say no. 

An opportunity may sound like 
a smart career move, but it can 
be damaging, emotionally and 
intellectually. I’m not shy about 
saying when I’m uncomfortable. 
If I’m asked a question I don’t 
care to answer, I don’t. It would 
be a folly to say I’m ready for 
everything, because I’m not. 

I don’t think anyone is. 

Forsake sycophants. 

I love that my family and 
friends are not impressed at all 
by the new glitz and glamour. 
They’re very supportive and 
delight in it, but they see 
through it. They bully me! It’s 
nice to be bullied. In fact, they 
call me “the airhead.” It’s true, I 
may have had some airhead 
years, but I outgrew them. 

Master the basics. 

My parents taught me to show 
up to life: Be punctual, be trust- 



worthy, and say “please” and 
“thank you.” I live by the princi- 
ple of giving what you want oth- 
ers to give you. I value respect 
above anything else. 

Be bold. Maybe bald. 

I cut all my hair off when I was 
19. 1 used to be very self- 
conscious, but being able to 
free myself from thinking that 
hair makes me beautiful was lib- 
erating. I am not what grows out 
of my head or just what I wear. 
This realization has made me 
more playful. That’s what I 
love about the red carpet too. 
There’s nothing normal about 
the experience, but I find it 
to be a performance oppor- 
tunity, and I embrace it. 

Redefine success 
continually. 

My motivation changes 
with time. I recognize the 
privilege and position 
have. A lot of doors have 
been opened for me, 
and I feel very humbled 
about that. I’ve had 
goals, and I’ve 
achieved many of 
them. Now it’s more 
a matter of trying to 
make good use of 
the opportunities af- 
forded me. It’s about 
setting intentions 
and enjoying 
the process. 

— KAHLANA 
BARFIELD 



verjrcnnous 
and k^ventur- 
ous with all my 
looks. There’s 
only one thing 
I won’t wear: 
heige lipstick.” 



In Ralph Lauren 
2014 Golden 
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Oh what fan! 

Joy to the world of color 



Set your sights on in-demand palettes featuring endless shadow options to make eyes the main event all season long. 



.WAKIi L'P FOR FN’ER 15 Artist Shadow Palette $59 New. Exclusive. Limited Edition. \ L’rban Decay \'ice I $60 New. Limited Edition. 
Kat \'on 1) .Ui Vida l.oca Remix Eyeshadow I’alette $59 New. Exclusive. Limited Edition. 



SEPHORA 



SEPHORA.COM 






t£;to5N0W! SHOPAHOLICS 



A Woman Walks into a Bar 

It doesn’t always take a frozen marg to catch a buzz! Slake your thirst for looking and feeling like a champ by 
visiting these three new fashion and beauty watering holes. 




Cashmere 
scarves, 
Burberry, 
$475-$650 each; 
burberry.com. 



No Chaser 



THE BAR Belly up to the British brand’s 
Scarf Bar, in select stores and online. It offers 
more than 100 cashmere options to snuggle up 
with, including monotone autumnal hues, plaid 
variations, and, of course, the classic Heritage 
check. Make your mark by adding a monogram. 

WHAT TO ORDER A print! 
k Chief creative officer and CEO a 

^ Christopher Bailey has introduced * 
hearts and polka dots into the 
label’s iconic pattern. . 



Make ’Em Blush 



THE BAR Get your pretty on at Blushing- 
ton Makeup & Beauty Lounge. The go-to 
spot for makeup and lashes boasts five 
locations, including a new outpost in N.Y.C. 
WHAT TO ORDER The $55 Lucky Stars 
special. Start with a glass of Champagne and 
end up with a holiday-party look, complete 
with a dramatic eye and bold lip, 40 minutes 
later. “This one can be amped up or toned 
down,” says founder Stephi Maron. 

Visit blushington.com for locations. 



Ring It On! 



THE BAR Find a hot stack at the 



Ylang 23 Ring Bar. Owners 
Charles and Joanne Teichman 
have carved a portion of their 
Dallas store into a space to mix 
and match alternative styles. 
They even staff the area with 
a ring bartender. 

WHAT TO ORDER A combo 
of your choosing from about 
40 designers. Our accessories 
editor, Danielle Prescod, was 
drawn to these five bands for 
their inventive settings, she says. 

Rings, from top: Diamond and 18kt rose 
gold, Yannis Sergakis, $840. Diamond, 
Ruby, and 18kt gold, Satomi Kawakita, 
$2,860. Turquoise, ruby, diamond 
sapphire, emerald, and 18ktgold, 
Jennifer Meyer, $2,150. Ruby and 18kt 
gold, Maison Margiela, $1,950. Diamond 
and 18ktgold, Satomi Kawakita, $1,070. 
All available atylang23.com. 
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Oh what fun! 

Merry masking and happy new skin 

Mask and you shall receive. Mix and mingle treatments for every complexion concern to uncover radiant, dewy skin. 

Peter Thomas Roth Irish .Uoor .Uud Purifying Iflack .Uask $58 | GLA.Wtil.OW SL PkR.UL 1) Clearing Treatment $69 
Fresh Rose Face .Uask $62 | Origins Clear Improvement'" i\cti\ e Charcoal .Uask $25 

SEPHORA 



SEPHORA.COM 




1. LADYLIKE 
GLOVES 

“Though rarely 
slipped on now, save 
for special occa- 
sions, every woman 
had a pair to match 
her outfits during 
that decade.” 

Leather gloves, Mari- 
mekko, $165; at Mari- 
mekko, 212-843-9121. 



2. ON-TREND 
HEAD SCARF 

“Carol wears lots 
of coral, which was 
one of the most 
fashionable colors 
for lipstick, accesso- 
ries, and clothing. 

In fact, it still is.” 

Silk twill scarf, Bulgari, 
$460; at Bulgari. 



3. SQUARE 
CAT’S-EYE 
SUNGLASSES 

“The shape has 
become more 
popular. The only 
change is that 
they’ve gotten 
bigger than in their 
heyday in the ’50s.” 
Plastic sunglasses, 
Norma Kamali, $98; 
normakamaii.com. 



4. ARM CANDY 

“Women bought 
jewelry in sets: a 
bracelet, necklace, 
and brooch all in 
one. That tradition 
is long gone now.” 

Cut glass and gold- 
toned stainless-steel 
bracelet, Michael Kors, 
$145; michaelkors.com. 



5. TOP-HANDLE 
SATCHEL 

“Petite and chic, this 
structured bag was 
perfect, since all a 
woman needed to 
carry was her lipstick 
and a cigarette case.” 
Leather bag, Kate 
Spade New York, $448; 
katespade.com. 



6. BOLD 
BROOCH 

“Elaborate designs 
like this one worked 
as focal points 
against the simple, 
refined dress 
shapes of the day.” 

Crystal brooch, Oscar 
de la Renta, $450; 
at Oscar de la Renta. 



wto^NOW! SCENE-STEALERS 



Howto 

CAROL 

Back in 1952, at the time this love 
story is set, there was no fast 
fashion. Stylish shoppers, like Cate 
Blanchett s titular character, relied 
on custom dresses and statement 
pieces. “Only someone with means 
could look as elegant as Carol 
does,” says the hlm’s costume designer Sandy 
Powell. “She is timeless yet ahead of her time.” 
Powell explains how to snag her essentials helow. 



In Carol, the fUm adaptation 
of Patricia Highsmith’s novel 
The Price of Salt, Blanchett 
plays a married woman who 
falls for a shopgirl namei 
Therese (Rooney Mara). The 
film garnered early Oscar 
buzz when it debuted at the 
Cannes Film Festival. 
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Powerful Clean. Engineered for Men. 

NEW Alpha Fit by Clarisonic cleanses away oil, 
sweat and grime tor healthier looking skin. 
Compact and waterproot with two easy settings 
for a closer shave or cleaner beard. 

Find out more at clarisonic.com/alphaf1f 




Available at Clarisonic.com, Sephora, Ulta, Nordstrom, and select physicians and spas. 




A NECKLACE ISN’T JUST A NECKLACE 

IN YOUR HANDS, IT CAN TELL A WHOLE NEW STORY. 

IT’S THE GIFT THAT EVOLVES EVERY TIME YOU WEAR IT. 
WHAT WILL YOU ASK FOR? SHARE THE #ARTOFYOU 
AND EXPLORE AT ESTORE-US.PANDORA.NET 



shown: new bezel-set blue and ice crystals 

ON SILVER NECKLACE 



PANDORA 








z£;Aa^5N0W! PARTIES 



THE SCENE The Italian fashion house threw a lavish 
midweek bash to toast the reopening of its Rodeo Drive 
boutique and the 100th anniversary of the founder’s arrival 
in L.A. “This is the first time in a while that I’ve gotten 
dolled up on a Wednesday,” Camilla Belle said, as she 
entered the art deco space filled with Etruscan marble and 
silver travertine touches. Across the store, designed by 
lauded modernist architect William Sofield, Armie Hammer 
drifted to the revamped men’s section: “I am a size 15, and 
I love that I find shoes here that fit,” he said. Meanwhile, 
Kiernan Shipka, eyeing a display of Miss Vara cross-bodies, 
joked (kinda), “I want to snatch one!” — BRIANNAKING 



Meet your newest 
bailer crush: Robbie 
Rogers, the 
28 -year-old super- 
star soccer player 
for the L.A. Galaxy 
who’s turning 
heads in the fash- 
ion world too. 

“I never went 
through a grunge 
phase where I ^ 
didn’t care what I , 
looked like,” he 
said. “I was more 
obsessed with James 
Dean.” One way to 
score with this Mr. 
Rogers? “If you come 
up to me and talk 
soccer. I’ll cling to 
you,” he said. “I’m 
an awkward party 
person.” 



^ CODY HORN and 
CAMILLA BELLE, 

both in Salvatore 
Ferragamo 
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Salvatore Ferragamo 
Celebrates 100 Years 
in Hollywood 

AT THE SALVATORE FERRAGAMO 
BOUTIQUE, BEVERLY HILLS 



“Tonight I’m going 
for a classic, almost 
retro, vibe with 
enough edgy elements 
to look modern.” 
—DEMI MOORE, 
with SCOUT WILLIS 
and TALLULAH 
WILLIS, all in 
Salvatore Ferragamo 



“The store is designed to be 
like a luxe dream closet you 
just want to stay inside.” 

— Ferragamo creative director 

MASSIMILIANO GIORNETTI, 
with FREIDA PINTO, both in 
the house label 

















iji and Bulova are registered trademarks. © 2015 Bulova Corporation. 98R215 



A HISTORY OF MODERN. 

BULOVA 

E8TMB75 HEWYOBK 




BULOVA DIAMONDS 

Classic. Modern. Exquisite. A collection crafted with 
hand-set diamonds, feminine details, and luxe designs 
to match every woman’s personal style. Established on 
Maiden Lane in New York City in 1875 with a passion for 
artistry and innovation, Bulova has become a leader in 
diamond timepieces. 

BULOVA.COM 




FALL 2015 

AGJEANS.COM 



AG 





% 



t 



Over the past 12 months the headline-making 
fashion news has been coming nonstop: an Oscars- 
gown heist, a parade of celebrity burlesque, and all 
those extraordinary red-carpet creations. That’s 
why we’re dubbing this the Year of the Dress 

byERIC WILSON 

ILLUSTRATIONS BY 
CHARLOTTE TROUNCE 
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1 

Everything’s coming up daffodils...and marigolds 
and buttercups. Twenty-one cheery shades of yellow 
made one irresistible bouquet of brights. 

■ Ka 
<ii 

■ g 

m » 

Ra 



SUNSHINE State 



1 Charlize Theron in Dior Haute Couture, 2 Mindy Kaling in 
Salvador Perez, 3 Uzo Aduba in Angel Sanchez, 4 Elizabeth Banks 
in Balmain, 5 Naomie Harris in Julien Macdonald, 6 Leslie Mann in 
KaufmanFranco, 7 Julianne Hough in Monique Lhuillier, 8 Heidi 
Klum in Atelier Versace, 9 Nicole Kidman in Louis Vuitton, 10 Jenna 
Dewan Tatum in Carolina Herrera, 11 Jennifer Hudson in Romona 
Keveza, 12 Gugu Mbatha-Raw in Burberry, 13 Emmanuelle 
Chriqui in Monique Lhuillier, 14 Gabrielle Union in Rosie Assoulin, 
15 Taylor Schilling in Stella McCartney, 16 Kate Hudson in Michael 
Kors Collection, 17 Lea Seydoux in Prada, 18 Solange Knowles 
in Marques’ Almeida, 19 Kiernan Shipka in Delpozo, 20 Emily 
Ratajkowski in Escada, 21 Emma Roberts in Christine Alcalay. 








MICHAEL KORS 



MICHAELKORS.COM 
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The friendly competition to create the most naked red-carpet 
spectacle reached new highs (or lows?) at the Met Ball, where even 
Lady Godiva would have blushed. Beyonce took it by a bugle bead. 



3 HIGH-STYLE 
ROLLERS 

Imagine the stakes when Kristen 
Stewart and Julianne Moore 

were among the guest stars 
hitting the craps table at the 
Chanel Haute Couture show in 
Paris in July. HI see your Twilight 
and raise you a Hunger Games. 



5 

DOUBLE 

TAKE 

Watch 
your back, 
Tom Ford. 

Rodarte 
sisters Kate 
and Laura 
Mulleavy are 
directing 
their first 
feature, 
Woodshock. 



AT THE 
MOVIES 

4 

FASHION 

FESTIVAL 

Between 
two YSL 
biopicsand 
docs about 
designers 
{Dior and I 
is a must), 
there were 
enough 
stylish films 
to fill a 
multiplex. 



IRfS 



KIM 

KARDASHIAN 

in Roberto Cavalli 
by Peter Dundas 



PEEK-a-BOO! 





ALTUZARRA’S 
SULTRY LACE 

Rising star Joseph Altuzarra 
had a breakthrough 
moment with his prim and 
perverse fall collection. 
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MICHAEL KORS 



MICHAELKORS.COM 
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CAITLYN’S 
FRESH LOOK 

For her first major 
appearance, at the ESPY 
Awards, Caitlyn Jenner 
donned custom Atelier 
Versace. “It was like 
every fantasy of my life 
come true,” she said. 




8 AMY SCHUMER ON 
THE RED CARPET 

An intentional face-plant was 
one way to draw attention in a 
roomful of famous folks, even 
when they didn’t get the joke. 





10 

...OR DO 
BRONDES? 

Has a better 
ring to it than 
babylights, 
right? Olivia 
Wilde wears 
this year's 
fave shade. 



11 

ALL THE 
BUZZ 

Newly shorn 
model Ruth 
Bell rocked 
the runways 
with military 
precision. 



1 Q A PROPER SEND-OFF 

XO when Alexander Wang bade farewell to 
Balenciaga after a three-year stint as creative 
director, his famous friends came along for one 
last ride in his all-white-and-ivory collection. 



SPLIT 

ENDS 



■i 

A I 

9 

BLONDES 
DO IT 
BETTER... 

A sign of the 
times? Kim 

Kardashian 
and Jared 
Leto went 
platinum on 
the same day. 



BAG Envy 



The slimmest and subtlest It bag we’ve seen 
in years, Chloe’s Drew owes its success 
to its versatility, its ’70s flair, and its appeal to 
street-style stars everywhere. 
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REDUCED 
SPLIT ENDS* 



RAREMARULA.COM 

#RAREMARULA 

Guaranteed only when purchased within the professional beauty salon industry. 

‘^When using a combination of Rare Oil Replenishing Shampoo, Conditioner 
and Intensive Masque, as compared to untreated hair. 
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Ip^^MAD 
iiJ MEN 
COMES TO 
THE END 

The pressure is 
off. Navigating 
the advertising 
scene of the 
’60s for seven 
seasons was 
enough to send 
Don Draper to 
a hilltop medita- 
tion retreat. 

Or was it? 





AUG. 5 
Underwear 
Day 



Day 

OCT. 10 
Handbag 
Day 



NOV. 16 
Button 
Day 

O 

DEC. 18 
Ugly 

Christmas 

Sweater 

Day 












JULIANNE 

MOORE 

in Chanel Haute 
Couture 



LUPITA 

NYONG’O 

in Calvin Klein 
Collection 



All about 
the numbers: 
Her Oscars 
dress ^vas 
made of 
6,000 pearls 
(faux, as 
thieves would 
discover ) ... 



FAUX 

HOLIDAYS 

BECAME 

ATHING 






JAN. 8 
Argyle 
Day 



FEB. 11 



White Shirt 



Day 



MAR. 13 
Jewel 
Day 



APR. 29 
Zipper 
Day 



MAY 9 
Lost Sock 
Memorial 
Day 



JUNE 27 
Sunglasses 
Day 



JULY 5 
Bikini 
Day 
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in the blink of a smoky eye Effortless endless possibilities. 

A NEW limited edition smoky eye shadow kit with eight long-lasting shades for Holiday 2015 



THE SKIN CARE MAKEUP™ HYPOALLERGENIC & DERMATOLOGIST TESTED. LEARN MORE ATJANEIREDALE.COM 
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10 

YEARS 

You asked, 
he answered. 
Alexander 
Wang took 
requests to 
remake some 
of the great- 
est hits of his 
first decade. 



30 YEARS 

Brand ambassador 
Hilary Rhoda 
turned designer with 
a holiday collection 

forViaSpiga. 



40 

YEARS 

The best gift 

Giorgio 

Armani 

could give 
fans was 
an update 
on his 

styles called 
the New 
Normal. 



70 YEARS 

Brazilian 
jeweler H. 
Stern intro- 
duced galactic 
designs, playing 
off the transla- 
tion of its 
name (“star” 
in German). 



50 YEARS 
Betsey 

Johnson’s golden 
jubilee was a 
runway tribute 
to Blondie, Nicki 
Minaj, Edie 
Sedgwick, and 
her own dance 
teacher. 



Fashion anniversaries are like birthdays: a cause for 
celebration. Designers marked milestones by collaborating 
with friends and reissuing classics. 



WHY, YOU DON’T 
LOOK A DAY OVER... 



90 YEARS 

The French house Rochas 
paid homage to its fashion 
and fragrance history 
with a big party in Paris. 




120 YEARS 

From Michael 
Jackson’s 
glove to the 
Metropolitan 
Opera 
House’s 
chandeliers, 
Swarovski 
presented its 
story in a 
coffee-table 
book. 





200 YEARS 
Pringle of 
Scotland 

got personal, 
offering 
a bespoke 
service to 
customize 
your own 
argyles and 
twinsets. 



BUZZIEST 

DESIGNER 

DitBUTS 



Q 

21 

Alessandro 

Michele 

Gucci 
The once- 
hidden talent 
chose quirky 
elegance 
over flash. 

e 

22 

Nadege 
Vanhee- 
I Cybulski 

! Hermes 
I She brought 
knowing 
touches to 
I the ultimate 
I luxury label. 

Id 

23 

Sebastian 
Meyer & 
Arnaud 
Vaillant 

Courreges 
Their simple 
approach, 
with just T5 
styles, was a 
j crisp start. 

o 

24 

Guillaume 

Henry 

Nina Ricci 
Hisfemme- 
noirtake on 
lightness 
added a win- 
ning twist. 




FUZZY 
WAS A SHOE 

The surprise hit of the Gucci reboot 
was a horse-bit slipper lined with 
kangaroo fur. Sales are hopping. 



d 

25 

Dao-Yi 

Chow& 

Maxwell 

Osborne 

DKNY 
Pinstripes 
defined 
their spin on 
an N.Y.C. 
landmark. 
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Fine Jewelry Everyday™ 




AVAILABLE AT FINE RETAIL LOCATIONS 

USA CA I Dublin Jewelers - 925.828.4477 | Padis Jewelry - 888.500.4367 FL | Global Diamonds - 904.515.5959 GA | Worthmore Jewelers - 404.892.8294 
KY I Rivard Fine Jewelers - 859.272.7766 LA | A Bryan’s Jewelers - 337.981.0550 MA | The Diamond Guild - 781.326.8600 NJ | Bernie Robbins Jewelers - 609.927.4848 
NY I Gerald Peters - 718.477.4000 PA | S. Kaufman Jewelers - 412.231.1265 TN | Lamon Jewelers - 865.690.9568 TX | J Green Jewelers - 210.492.0022 

WA I Fabri Fine Jewelry - 425.453.0373 Wl | TQ Diamonds - 608.833.4500 
CANADA I Independent Jewellers - 780.484.6342 



G ABRI ELNY.COM 
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DEPT. 
OF PEOPLE 
MOVES 



27 

RAF 

SIMONS 

EXITED 

DIOR 

After three 
years, Mr. 
Modern opted 
to focus on 
his own label. 



Q 

28 

GISELE 

RETIRED 

She said 
she's done 
with the 
runways. 
But for 
how long? 




A 




29 

CARA AS 
ACTRESS 

Her well- 
received 
role in Paper 
Towns was 
enough to 
show where 
Delevingne’s 
heart 
really lies. 



O 

30 

ANTONIO 

BANDERAS 

ENROLLED 

Studying at 
a London 
design school, 
the Zorro star 
half-teased 
he wants to 
make capes. 



REESE 

WITHERSPOON 



in Tom Ford 





MATCHES 
MADE 
in HEAVEN 



Our favorite collaborations brought together unexpected designers 
and brands with the best kind of results: They made us want to shop. 





33 H&M + Balmain 

Olivier Rousteing's admirable embrace 
of diversity in his model castings 
finally applied to prices as well. Now we 
can all dress like the Jenners. 



34 Giambattista 
Valli + MAC 

Was there ever a designer 
better suited to pick the 
perfect shade of pink? 
Valli often jokes his 
second career would 
be as a florist. 



I 



35 Unicjlo 
+ Lemaire 

As spare and sophisticated 
as Christophe Lemaire’s 
previous work for Hermes, 
this pairing proved that 
quiet design also has 
mainstream appeal. 



rge 

uTit 



Lilly Pulitzer 

Palm Beach color 
combos aren’t just 
for preppies anymore. 
The designs were so 
popular, they promptly 
sold out. 



31 Empire + Saks Fifth Avenue 

The Lyon-approved collection of designs 
inspired by the show included gems from Alexis 
Bittar. Where else would Cookie shop? 
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GIFT CURIOUSLY 



WWW.FOSSIL.COM 
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I 

ROYAL 
BABY NO. 2 

Born on May 2, 
Princess Charlotte 
Elizabeth Diana has 
been described by 
her father as “a little 
joy of heaven.” She 
seems unreasonable 
only in the degree of 
her adorableness. 




Making an 
entrance 
at the 
Balenciaga 
show in Paris 



At the 
Oscars 
in Azzedine 
AlaVa 



At the 
Emmys in 
Brandon 
Maxwell 



I She covered ' 
“I Want Your 
Love” in a Tom 
Ford collection 
video. 




MUSICAL 

CHAIRS 




38 

AS STRONG 
AS EVER 
Janet 
Jackson’s 

Unbreakable 
reminded 
21st-century 
pop stars 
who’s really 
in control. 




39 

HE’S 



FULL OF 
SURPRISES 

The answer to 
the question 
“Where Are 
U Now” is, 
ahem, online 
looking at 
pictures of 
Justin Bieber 
naked. 




40 

THE 

WEEKND 
AT FASHION 
WEEK 
Abel Tesfaye 

went from 
underground 
darling to 
front-row 
fixture. 



GAGA, Is That You? 



Every little monster secretly has the heart of an angel. 

Lady Gaga’s newfound classicism owes to the 
direction of stylist Brandon Maxwell, but, of course, 
she couldn’t resist the lobster-catching gloves. 





MARNI’S GEOMETRY 

Consuelo Castiglioni’s circle play gave 
us reason to actually look forward to thinking 
about primaries next spring. 
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BRIGHT 

IDEAS 




•• 



43 

PAINT 
IT RED 
Christian 
Louboutin’s 

Louboutinize 
photo-filter 
app put 
rose-colored 
glasses on 
any picture 
taken with 
an iPhone. 




category of Who Knew? Thanks are in order to Emporio Armani 



for uncovering the secret talents of Calvin Harris, and to Tommy 
Hilfiger for introducing Rafael Nadal to the sport of strip tennis. 




49 

DAKOTA 



JOHNSON 

in Saint Laurent 
by Hedi Slimane 



44 

DIOR 

FUNNY 

PAGES 

Telling the 
story of 
Christian 
Dior in 

comic-book 
format was 
delightful — 
until he died 
The end. 



45 

BLOW- 
OUTS FOR 
THE FACE 

A New York 
makeup 
salon from 
the artists 
of MAC? 
Why didn’t 
we think | 
of that? J 



VUITTON’S ARCTIC CHILL 

The brushed sheepskin coats that opened 
Nicolas Ghesquiere’s fall collection for Louis 
Vuitton would make a polar bear jealous. 



ALLISON 

WILLIAMS 

in Giorgio 
Armani Prive 





@ 
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WWW.FOSSIL.COM 
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LUPITA 

NYONG’O 

in Gucci . 



KENDALL 

JENNER 

in Calvin Klein 
Collection 



SPIN Art 



Pul^ting a new twist on paparazzi 
posing, stars introduced twirling 
to their red-carpet repertoire. 
Chiffon never had it so good. 



Bio'll 

llnl'''*** 
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HARPER 

LEE 

Atticus, what 
happened to 
you? At least 
you didn’t 
disillusion us 
about your 
power to 
sell books. 
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JUDY 

BLUME 

Beloved by 
adolescents, 
the author 
penned 
a novel 
focused on 
events from 
her own 
childhood. 



JENNIFER 

LOPEZ 

in Blumarine 




DEPP DID DIOR 

tJ A In a new commercial 
for Sauvage Johnny Depp 

played guitar, took a road 
trip, encountered a buffalo, 
buried some jewelry, wore 
eyeliner, and generally 
behaved like Johnny Depp. 




DINERS CLUB ACCEPTED 

Art was in the details in the world of Karl Lagerfeld, whose 
extravagant brasserie set for his fall Chanel collection 
stayed on point even in a clutch shaped like dinner plates. 
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DONNA 

KARAN 

The designer 
came to 
terms with 
her success, 
beginning 
to end. 







t 
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56 Emily 
Blunt 

When the Cannes 
Film Festival 
reportedly 
enforced a high- 
heels-only 
standard, she 
said, “Everyone 
should wear 
flats.” But she 
lost points after 
the Republican 
debate for joking 
that her U.S. 
citizenship was 
a mistake. 



59 Army Rangers 

“We can handle things 
physically and mentally on 
the same level as men,” said 
Capt. Kristen Griest. 



^ 60 Ronda Rousey 

The mixed-martial-arts champ said, 
“If anyone calls me fat one more 
time in my life, I’m going to kill them. 



The only thing 
:hat separates 
imen of color 
... anyone else 
is opportunity,” 
said the first 
African-American 
to win an Emmy 
for best actress 
V inadramaV 



Patricia 

Arquette 

'Wage equality 
once and for 
all,” said the * 
best actress ^ 
Oscar winner. 



Misty 

Copeland 

She's the 
first African- 
American 
female 
principal of 
the American 
Ballet 
Theatre. 



64 Sarah Thomas & Jen Welter 

The NFL’s first female referee (full time) and assistant 
coaching intern (albeit briefly) gained ground on a long 
drive. “Football before female,” said Welter. 



Women Who Should 
Be on the $10 BILL 



President Obama wants a woman on the sawbuck 



in 2020. We have a few suggestions of our own. 
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Megyn 

Kelly 

She drew the 
wrath of Don- 
ald Trump by 
: exposing the 
candidate’s 
I Achilles heel: 
his own 
quotes. 



Barbie 

A redesign with 
articulated ankles 
meant that, after 
56 years, she could 
finally walk in 
sneakers. 



iKers. \ 



IF YOU 
CAN 
MAKE IT 
HERE 



I 



65 

BANANA 

REPUBLIC 

For spring, 
the store 
will produce 
aTimo 
Welland 
collection 
designed, 
cut, and 
sewn in New 
York City. 





DOLCE & GABBANA’S 
HAUTE MAMMAS 

Domenico Dolce and Stefano 
Gabbana’s moms-and-tots 
show was an ode to their 
mothers, but their criticism of 
in vitro fertilization had the 
duo later apologizing and cele- 
brating a diversity of choice. 
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AVAILABLE AT NORDSTROM - BOTTEGAVENETA.OOM 





BOTTEgA v-NcT 

fc M O T 



BOTTEGA VENETA 



EAU FLORALE 
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FRIENDS 
AND FOES 



CARA 

DELEVINGNE 

in Saint Laurent by 
Hedi Slimane 
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DEAR 

MADAM 

SECRETARY 

Perhaps 
the biggest 
surprise of 

Hillary 

Clinton’s 

email dump 
was that 

Diane von 
Furstenberg 

was sending 
her fan mail. 



DIANE 

KRUGER 

in Anthony 
Vaccarello 
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WHAT’S 

GOOD, 

MILEY? 

Who knew the 
MTVVideo 
Music Awards 
could be so 
dramatic? 
Kanye West 
seemed 
polite in 
comparison 
I with Miley 
L Cyrus and 
I Nicki 
I Minaj. 






in Valentino 



STAR 
Struck 

No need to consult an 
astrologer when fashion 
designers already have their 
heads in the clouds. These stars 
create their own constellation. 
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disposable fashion to its 
logical extreme, Hussein 
Chalayan designed shirt- 



dresses from a water-soluble 
fabric that dissolved on the 
runway to reveal evening 
gowns beneath. Just don't 
try this with underwear. 





REBELLIOUS STREAK 

With her Rebel Heart tour, 
Madonna returned for an- 
other reminder that “Burning 
Up” and “Holiday” aren’t 
exactly oldies, thank you very 
much. And don’t get her 
started on the new stuff. 
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IN 

MEMORY 

o 
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Marie- 

Louise 

Carven 

1909-2015 
The House 
of Carven 
founder was 
synonymous 
with the rise 
of contempo- 
rary fashion 
in France. 



■Q 
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Elio 

Fiorucci 

1935-2015 
The disco- 
era denim 
designer was 
immortalized 
in the lyrics 
of Sister 
Sledge. 
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Bettina 

Graziani 

1925-2015 
One of the 
first major 
models, she 
inspired the 
signature 
ruffle blouse 
named for 
her by Hubert 
de Givenchy. 



PROENZA SCHOULER’S 
PORTHOLE DRESS 

The designers Lazaro 
Hernandez and Jack 
McCollough explored a 
new erogenous zone — the 
artfully revealed hip. 
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Arnold 

Scaasi 

1930-2015 
The designer 
of First Lady 
wardrobes 
also gave 
us Barbra 
Streisand’s 
see-through 





'TO YOU CAN SQUAD WITH US 

/ O The boldface guests just kept showing up for Taylor Swift’s The 1989 
World Tour, with visits from Martha Hunt, Kendall Jenner, Serena Williams, 
Kariie Kioss, Gigi Hadid, and Cara Deievingne on one night alone. 




JENNIFER 

CONNELLY 

in Louis Vuitton 



SHORT Stuff 



Minis went nnaximal with their intricate beading and embroi- 
deries but aiways kept things to the point. These dresses favor 
an economy of fabric and, of course, a toned pair of iegs. 



ZENDAYA 

in Nicolas 
Jebran 



100 InStyle / DECEMBER 2015 




COUTURA 

SOLAR 



MISTY COPELAND 



COUTURA 



PROGRESS TO SEIKO 

SeikoUSA.com 



AVAILABLE AT 
MACY'S AND MACYS.COM 



©2015 SEIKO CORPORATION OF AMERICA 
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Blake’s CLOSET 

As the star who refuses to employ a stylist, 
Blake Lively proved that all anyone really 
needs for a press-tour wardrobe is a dozen 
designer names on speed dial. 

From left: Roksanda, David Koma, Monique Lhuillier (2), 

Marc Jacobs (2), Roksanda, Cushnie et Ochs, Balmain, 
Valentino, Antonio Berardi, Lindsey Thornburg. 




OQ HAMILTON ROCKS 

The hip-hop musical 

featuring our founding fathers, 
including the current face of 
the $10 bill, not only made a 
dynamic debut on Broadway but 
also turned treasury secretary 
into a covetable role. 





HASHTAGS 
OF THE 
YEAR 



83 

#askher 

more 

“What are 
you wearing?” 
no longer 
cuts it when 
social media 
scoops the 
red-carpet 
reporters. 
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#lovewins 

To all those 
who said gay 
marriage 
would never 
be legal in 
our lifetime, 
don't hold 
your breath 
for an 

invitation to 
my wedding. 



85 

#swoll 

They used to 
call it jacked 
or ripped 
until Drake 
came along 
and made 
muscles 
look, well, 
this good. 



86 

#thedress 

Is it white and 
gold or blue 
and black or 
merely a bad 
picture? 



87 

JAIMIE 

ALEXANDER 

in Giorgio 
Armani Prive 
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SUN VALLEY PARKA. 

650 FILL PREMIUM DOWN. 
TEMPERATURE RATED TO -30®F 
FROM EDDIE BAUER, 

THE INVENTOR OF THE DOWN JACKET. 



LIVE YOUR ADVENTURE' 
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Our picks for the most out-of-left-field, game-changing 
moments that personified the unpredictability of 2015. 



89 CONTOURING 

In the Renaissance they called 
this effect chiaroscuro. 



90 COOKIE Taraji P. Hen- 
son found the mother-of-the- 
year role she was born to play. 



91 SEXY JANE FONDA 

Her Grammys appearance 
in a Balmain jumpsuit was 
perfection. 



92 JURASSIC WORLD 

Neither a convoluted plot nor 
inconsistent hairdos could 
stop a velociraptor scorned. 



93 JUICE CRAZE Water- 
melon juice replaced the kale 
salad as a ubiquitous request. 



94 EX MACHINA What 
could happen when artificial 
intelligence surpasses our own. 



95 INSIDE OUT The brain 
personified was as hilariously 
dysfunctional as most 
Disney cartoon families. 



96 MICHELLE 
OBAMA’S GLAM 
NIGHT The First Lady 
swapped playing it safe 
for Vera Wang Collection 
bombshell and sideswept hair. 



97 CHINA AT THE MET 

The Costume Institute's 

exhibition on Asia’s influence 
on art and fashion broke at- 
tendance records once again. 



Things That Were 
BIG THIS YEAR... 




... AND 
THINGS 
WE DIDN’T 
QUITE 
GET... 




GREY: 
HIS SIDE 






MAGIC 
MIKE XXL 




ASPARAGUS 

WATER 




TRUE 

DETECTIVE 
SEASON 2 
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paulmitchell.com 

#givingismystyle 



BEAUTIFUL BY 
NATURE 

Celebrating 35 years 
of planting and 




protecting healthy forests. 

PRUL MITCHELL 



LIVE BEAUTIFULLY 



The Best In Professional Salon Hair Care Products. 

Guaranteed ONLY when purchased within the professional beauty salon industry. 
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Fashion’s 

WORLD 

TOUR 



With their traveling cruise collections, 
the world’s flushest luxury houses conn- 
peted for the most architecturally stunning 
destinations: Louis Vuitton headed to Bob 
Hope’s John Lautner-designed home in the 
desert, Dior flew to the Riviera for Pierre 
Cardin’s bubble-shaped Palais Bulles, and 
Chanel went all the way to South Korea, to a 
cultural complex created by Zaha Hadid. 





OO 49 



HAPPILY 

EVER 

AFTER 



SPELLBOUND 

Adding her own 
bit of whimsy to 
the red carpet 
for the Cannes 
premiere of Carol, 
Cate Blanchett 
wore a “twisted 
fairy tale” gown 
from British 
designer Giles 
Deacon. 
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THE 

GLASS 

SLIPPER 



Lily James 

chose a pair 
of slippers 
that would 
be the envy 
of Cinderella. 

These 
butterfly- 
topped heels 
by Christian 
Louboutin 



were a 
tribute to 
her role as 
the princess. 



106 InStyle / DECEMBER 2015 








AL STOWE'SJEWELERS,Fairhope251.928.5349-HOBBS JEWELERS,Athens256.233.4653&Huntsville256.715.1377 AR POWDER & SMOKE, Little Rock 501 .225.5353 ' 

CA YONAN'S JEWELERS, Turlock 209.656.9219 CT BECKER'S DIAMONDS & FINE JEWELRY, West Hartford 860.521.3202 & Old Saybrook 860.391.8281 FL CLEOPATRA'S BARGE, 
HMaples 239.261 .7952 GA BRODY'S JEWELERS, Rossville 706.866.3033 LA McCARY'S JEWELERS, Shreveport 318.798.3050 M A DE PRISCO DIAMOND JEWELERS, Boston 617.227.3339 
nAp LITTLE TREASURY JEWELERS, Gambrills 410.721.7100 NC DRAKE'S DIAMOND GALLERY, Highlands 828.526.5858 -CHARLOTTE'S, Raleigh 919.821 .9828 OH GINO'S JEWELERS, 
aeveland216.831.5653 SC ELEANOR PITTS JEWELRY, Pawleys Island 843.237.8080 TN BOB RICHARDSJEWELERS, Germantown 901.751.8052-DORON DIAMOND MERCHANT, 
Memphis 901.763.3921 TX BENOLD'S JEWELERS, Austin 512.452.6491 • HOGUE'S JEWELRY, Beeville 361.358.3859 • KARAT CREATIONS JEWELRY, Texas City 409.945.9999 
VA JERRY'S OCCOQUAN JEWELERS, Occoquan 703.4942904 • KETTERMAN'S JEWELERS, Leesburg 703.777.0033 BAHAMAS JOHN HEATH JEWELLERS, Freeport 242.373.8283 
JEWELS BY THE SEA • PARADISE DIAMOND CENTER • ATOCHA TREASURE MARINA , Nassau 242.356.4183 BONAIRE, CN ATLANTIS BEDAZZLE ADAUZ BONAIRE 
, 599.717.7730 ST. CROIX, USVI BAa DUTY FREE 340.773.5040 ST. KITTS, W1 VENETIAN FINE JEWELERS 869.466.8441 ST. MAARTEN, DWI BALLERINA 

_ JEWELERS 213.291 .8533 ST. THOMAS, USVI ARTISTIC JEWELERS 340.776.3299 • LUCKY JEWELERS 340.776.2049 TORTOLA, BVI Ml AMOR JEWELLERS 28449A7477 
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SHOP NAUTICA.COM 








the LOOK 







Captivating face 
jewelry, cross- 
cultural couture, 
and mementos 
of ceremonial 
traditions came 
together In the 
spring 2016 
collection, shown 
symbolically on 
September 11. 



Riccardo Tisci 
for Givenchy 

Celebrating a decade at the Parisian house, Givenchy’s provocative 
artistic director brings a message of hope to New York with 
a powerful runway statement and a breathtaking new store 



BY ERIC WILSON 
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“Why are 
people so 
obsessed 
with Kim 
Kardashian? 
Because she’s 
real. That is 
the message 
that society 
wants today.” 

— RICCARDOTISCI 



Q The critics were unanimous in 
their praise of your show that paid 
tribute to the anniversary of 9/11. 

How did you approach this? 

A It was such a delicate date to do a 
show, but the fashion council put us 
on September 11. Everybody at 
Givenchy was very stressed about 
working on the project, but I do 
believe that there is an energy that 
helps guide the planet. I wanted to 
bring all the religions to the same 
place, to give a message that we are 
here to forgive the past by thinking 
with love of the future. I think 
that is why people received it in a 
very positive way. It was not like a big 
house comingto do a majestic show 
in a crazy style. It was just to be honest 
and talk about love. 

Q It really did feel like a 
celebration of everything you’ve 
done with couture and menswear 
as well. What have you learned 
over the past decade? 

A Love is the most important 
thing, because love doesn’t 
have a price. Love doesn’t have 
a skin color. Love doesn’t have 
sexuality. Love is love. It is 
somethingyou cannot control, 
that comes from your heart, not 
from your brain. 

Q But you do have a dark side. You have 
made Rottweilers almost your logo and 
styled models as Latina gangsters. How 
do you reconcile these images? 

A Opposites are very important in my style. 

I always play with romanticism and darkness, 
religion and sexuality. It’s important because 
everything comes from my gut. I’m very lucky 
that I’m paid to be creative. I can do couture and 
make a dress that costs 300,000 euros, but I also 
need to create products for anyone who wants 
to be on my journey. One part of my success has 
been to dress both mature women and men and 
young people with clothes to wear every day. 

Q Why did you put Donatella Versace 
in your fall ads? 

A I put all the people I love in my campaigns 
because I want to celebrate families, tribes, and 
gangs. I love Donatella. When I started, she was 
one of the first people to open the door to 

me. People think designers 
hate one another, but 
it’s not true. I have so 
much respect for them — 
not everybody, of course, 
because that is life, but 
Donatella, Karl Lagerfeld, 
and Hedi Slimane are my 
friends. It doesn’t matter 
which of us sells more. 



Tisci worked 
friend, artist Ma 
Abramovic, and h 
troupe of performers to 
create a stage on a 
Hudson River pier with 
a view of the World 
Trade Center site. 






Q You have embraced 
diversity of all kinds 
in your campaigns and 
collections. Why do 
you think that is starting to happen now 
elsewhere in fashion? 

A I’m very happy about that because in the 
beginning of my career, I got killed by everybody 
for what I was doing. I got completely attacked 
when I used my friend Lea T, who is transsexual, 
in an advertisement or when I did a show with 
mostly black models. I was so naive and 
young. The more I saw people reacting with 
shock, though, the more proud I became of 
myself. That was when I first realized I have 
a little bit of power here, besides selling 
Givenchy bags. I’m going to use my power 
to send a positive message into the uni- 
verse and to make people stop and think. 

Q We all know #family is important 
to you from your prolific feed on 
Instagram [@riccardotisci17], but 
what role do you play in yours? 

A I’m the only boy after eight sisters. I had 
a very tough childhood, but I would never 
change It for anyone else’s. I started working 
when I was young, and I tried to protect 
my mother and sisters from the world. 

And then, when I was 17, 1 felt the need to 
do something with my life and to express 
myself. So I left and I fought to become 
someone who could better help my family. 
Basically, my role turned into the father, 
and my sisters are the strong warriors. 

But I’m also the last one born, so I’m the 
baby. I’m like a child who never grew up. 



//le LOOK TALK TO ME...RICCARDOTI 
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AVAILABLE AT NORDSTROM, NORDSTROM.COM AND JIMMY CHOO BOUTIQUES 





LOOK TALK TO ME...RICCARDOTISCI 



With his new flagship at 747 Madison Avenue, Tisci 
set out to build a 4,300-square-foot double-height 
space for his carefully arrayed accessories, which 
are as diverse as the city’s clientele. “That’s why 
I love New York,” he says. “You can go to the ballet, 
to a very chic place, or you can get lost in 
the streets and meet singers and artists. You 
can go to Harlem or Brooklyn and feel like 
you are in Europe. This city is the 
heart of the world.” 



Brass 
necklaces, 
$1,300 
(left) and 
$1,845. 



All pieces, 
Givenchy by 
Riccardo Tisci; 
at Givenchy 
New York. 



Calfskin slip-on sneakers, $750. 



“It was such a 
special night. 

I have never 
seen anything 
like it.” 

— JULIAROBERTS 



“He’s an 
absolute king 
in fashion and 
continues to 
outdo himself.’ 

— NICKIMINAJ 



MOONING 

OVER 

RICCARDO 



You’ve seen his 
couture gowns on 
countless red 
carpets, but Tisci 
also creates a 
street look that 
celebrities crave, 
including these 
stellar guests i 

who turned I 

up at his New M 

York show. m 






wanted the stor 
'art gallery, so 
displayed 



CARRY A SWEET TUNE 

Tisci’s Nightingale bag has 
been a long-running hit. 
The latest versions, like this 
one, are even sleeker. 
Calfskin bag, $2,450. 



“It’s a story 
that you 
don’t want 
to end.” 

— CIARA 
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COLOR CONTROL CUSHION COMPACT 

Broad Spectrum SPF 50 

Weightless, buildable coverage. 
Effortless perfection. 

The breakthrough air cushion technology 
that changed the face of beauty. 



BERGDORF GOODMAN NEIMAN MARCUS NORDSTROM BLOOMINGDALE’S SEPHORA 



US.AMOREPACIFIC.COM 



AMOREPACIFIC 




Tim Coppens 
sweater. 
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the LOOK 




E.Tautz coat. 
Casely-Hayford 
long hoodie. 
3.1 Phillip Lim 
boilersuit. 

T by Alexander 
Wang T-shirt 
from Barneys 
New York. Acne 
Studios boots. 



When he’s^ot smoldering on the silver screen, as he does in this month’s 
transgender dra^a THE DANISH GIRL; the brooding Belgian 
actor roams his honfe city of AntweiT), hoses, paints, and reads heavy 
philosophical works. IS^eet the real-life Renaissance man 

_BY SOPHIE WILKINSON PHOTOGRAPWED BY CARLOTTA MANAIGO STYLED BY EMIL REW» 
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Ermenegildo 
Zegna Couture 
coat. 

Louis Vuitton 
scarf. Moncler 
hat (in hand). 

GROOMING: 
LAURA NOBEN 
FOR CAROL 
HAYES 

MANAGEMENT. 




^AeLOOK MAN OF STYLE 



tyle is something you radiate,” says 
Matthias Schoenaerts, the puppy 
dog-eyed European actor who has a 
habit of playing sensitive brutes, 
from Rust& Bone’s MM A fighter 
to Suite Frangaise’s German 
soldier to a strapping hunk in the 
upcoming transgender drama The 
Danish Girl. “You either have it or 
you don’t.” Schoenaerts, wearing 
an off-white sweatshirt, a black denim jacket, and 
bright blue Lee jeans, has it in spades. He even appeared 
in a campaign for Louis Vuitton. Perched at a riverside 
bistro northwest of Antwerp, Schoenaerts’s one 
concession to inelegance is the Lucky Strike rollie he 
takes a drag from. Running his hands through an im- 
pressive quiff, he smiles. “But style rules? No. I don’t pay 
attention to them,” he says, snubbing out the cigarette 
on the floor despite the ashtray in reach. A thin twirl of 
smoke lifts toward the yellow sky from the glowing em- 
ber. Schoenaerts extinguishes it with his Nike-clad foot 
and says, “I just have a basic sense of elegance, I guess.” 

You’ve played many characters enmeshed somehow 
in a complex moral situation. Are you drawn to the gray 
zones in particular? 

Hell, yes. I think the baddies are more interesting than 
the heroes. Why does everyone talk about the villains in 
Batman? It’s because they are more fun to play, and you 
can see that onscreen. It’s not just that I want to be an 
antagonist. It’s that I look for stories that are ambiguous 
in nature and for characters who are complicated. People 
use the characters they see on TV and in movies to test 
their own values. So, as an artist, I wonder. What can I do 
to make the audience think differently about what good 
is, what bad is, who a man is, and who a woman is. 
Certainly with The Danish Girl, in which Eddie Red- 
mayne plays Lili Elbe, the first recipient of gender 
reassignment surgery, there have been a lot of ques- 
tions, including why Elbe isn’t being played by a real 
transgender woman. 

I don’t subscribe to that philosophy. If there is a charac- 
ter who is a drug addict, must he be played by a drug 
addict? Does every homosexual character need to be 
played by a homosexual actor? That’s ridiculous. 

In the past year, you’ve carried two fairly intense films: 
Disorder, in which you play a soldier suffering from PTSD, 
and Far from the Madding Crowd, in which you portray a 
seductive sheep farmer. Was it a challenge to adjust to 
playing a supporting character like Hans in The Danish Girl? 



No. It’s like in soccer. Sometimes you play center 
forward, and naturally, the center forward scores all the 
goals. But you need a right-wing defender too. If I’m 
second banana to whichever actor I truly admire, and if it 
is in defense of a good story, I’m happy to take on that part. 
You have undergone dramatic weight gains and 
losses for some roles. What impact does that have 
on your wardrobe? 

There are certain pieces like sweaters or jackets that 
I’ve had for 10 years that I know I can’t wear for a little 
while, but eventually I’ll get back to my normal shape 
and size and they’ll fit again. In life there are things that 
feel right, or people that feel right, and the same goes for 
clothes. And when things don’t feel right, you should 
probably just get rid of those things. 

Kate Winslet, who co-starred with you in the romantic 
landscape-architecture drama A Little Chaos, once said 
that you “really look like a man.” As far as leading roles 
go, do you ever feel boxed in by reductive stereotypes 
of masculinity? 

In general, the movie business has become increasingly 
generic, which means the roles have become generic as 
well. But I don’t want to sound like a nihilist. There are 
some brilliant films being made all over the world. 

Is that why you choose to live out here in Antwerp rather 
than in Hollywood? 

I see no reason to live in Los Angeles, except for 
the weather. In Antwerp I live five minutes away 
from the house I grew up in. I’m still close with my 
friends, so being in this city gives me a place to rest, 
rejuvenate, and load up my batteries. I play a lot of 
sports here, like soccer and boxing. I paint. I read— 
mostly philosophical works and sociological studies 
on modern-day societies. 

Whoa. Does any of what you read affect you profession- 
ally, or is it for personal pleasure? 

Reading makes me think more about how humankind 
is portrayed on film. I have a casting company called 
Hakuna that I acquired this August. Its focus is cast- 
ing people of color. I hardly ever see people from 
different backgrounds onscreen. Flanders is actually 
more diverse than New York City. Yet so few of those 
people even dream of an acting career because it 
seems too impossible to imagine. That’s what we’re 
trying to change. 

Is there anyone you are itching to play? Your resemblance 
to a certain Russian leader hasn’t gone unnoticed. 

Ha. Yes, a couple of people have told me I look quite like 
Putin. I do see the resemblance, and it’s funny. Sure, I’d 
playhimif I ever got the chance. ■ 
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ask DIANE VON 
FURSTENBERG 

The holiday season is all about celebrating love, life, family, and friends. 
The most personal gifts are always my favorite ones, and the most 
memorable to give and receive. Write a heartfelt letter, find a book you 
know they’ll love, or choose something small yet lavish. 

Goforit.and.nioy! 








Q I have a tough time hnding gifts for the 
men in my family. Any suggestions? 

—KRISTEN B., WASHINGTON, D.C. 

A I like giving elegant shaving accessories or Kor 
energy shots [kor-shots.myshopify.com], which 
my friend Jordan created using fresh ginger 
and turmeric that he found at the farmers 
► «f market in Hanalei Bay, Hawaii. They make 
you feel fantastic. 

Q What should you keep in mind 
with regard to size and style 
when you’re buying clothing as a 
present? — brink., sanfrancisco 

A Sweaters are the easiest because 
they are meant to be roomy 
and cozy, so the fit does not have to 
be exact. 

Q What’s the chicest thing 
you can huy someone for 
under $50? — rebeccab.,weston,fla. 

A A silver frame with a personal 
photo inside, or a decadent 
selection of chocolates. 



“Our playful 
Crazy Stud Bellini 

bag is perfect to 
carry to parties.” 
Leather cross-body, 
Diane von Furstenberg, 
$398; dvfcom. 



“Cire Trudon 
candles are my 

favorite because 
they come in 
beautiful packaging.’ 
Cire Trudon Gabriel 
candle, $105; 
barneys.com. 



Submit 
your questions 
forDVF 



at instyle.com/ 
askdvf 



Q My sister is a chronic exchanger. 

Wdiat can I get that she won’t return? 

—KERRY M., MANORVILLE, N.Y. 

A Make her an appointment for a spa treatment so she 
has no choice but to make time for herself to indulge. 



Q I hate giving envelopes hlled with cash. 

What’s a thoughtful alternative to 
end-of-year tips for my doorman, hahysitter, 
and manicurist? — karina b., Memphis, tenn. 

A The best gift for a person who provides a service to 
you all year long is something practical but luxurious, 
like a cashmere scarf or gloves. These are also things that 
they may not be inclined to buy for themselves. 



DVFs Holiday Wish List 



“A Russ & 
Daughters gift 
package will 
bring the whole 
family together.” 
Gift set, Russ 8c 
Daughters, $105 
and up; russand 
daughters.com. 



"December is 
when I start 
planning for the 
new year, so 
a Smythson 
notebook Is 
always useful.” 
Panama diary in 
fuchsia, Smythson, 
$70; smythson.com. 



“Tabula Rasa throws are a 

beautiful way to stay warm all winter.” 
Owami wool blanket in pink. Tabula Rasa, 
$625; tabularasa-ny.com. 
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ADVERTISEMENT 



TOMMY HILFIGER BOLD 

2-pc. set, $62, a $91 value. 

3.4 oz. & 1 oz. Eau de Toilette 
Sprays. ★V\/eblD 2422738. 



II 

# 




STAR GIFT 
TOMMY HILFIGER 





l*N*C 

INTERNATIONAL 

CONCEPTS® 

Only at Macy's. 

Asymmetrical sequinned 
sweater. Misses. 79.50. 
★ WebID 2398977. 



WITH GIFTS FROM 
TOP BRANDS! 

To see the entire 
STAR GIFTS collection, 
visit macys.com/gifts 



STAR GIFT BETSEY JOHNSON 

Cubic Zirconia heart necklace. $25. ★ 2366395. 
Gold-tone bow-hinged bangle. $35. 

★ 2366392. 3-pair stud set. . 

$25. ★ 2366391. , ' 





CONCEPTS™ Only at Macy's. Two-tone 
faux fur throw. Polyester. $160 ea. 

★ WebID 2445432. Gifts also available. 



STAR GIFT 
FITBIT 

Activity trackers. 
29.99-249.99 ea. 
For example: Flex. 
A WebID 1213634. 
Accessory bands. 

★ 2253743 
&★ 1213635. 




Free shipping with $99 purchase. Free returns by mail or in-store. U.S. only. Exclusions apply. Details at macys.com/freereturns Advertised merchandise may not be carried at your local Macy's and selection may vary by store. 
Watches shown carrywarranties; to see a manufacturer's warranty at no charge before purchasing, visit a store or write to; Macy's Warranty Dept., PO Box 1026 Maryland Flelghts, MO63041 attn Consumer Warranties. 5100012. 



ADVERTISEMENT 



STAR GIFT 

ARI BY ARIANA GRANDE 




STAR GIFT 
KATE SPADE 
NEW YORK 

Fun, colorful 
mugs with 
witty sayings. 
$1 5 ea. 

★ WebID 
2282058. 



SWEIT 

TAIKEI 



STAR GIFT COACH 

Logo watches in silver-tone 
(★ \A/eblD 2372894) or gold-tone 
(★2372895). $295 ea. 



STAR GIFT TOMMY HILFIGER 

Active vest with matching nylon tote bag 
Misses. 89.50. ★ WebID 2371039. 



STAR GIFT LACOSTE Men's cotton classic 
pique polo. 89.50. AWeblD 2325159. 



STAR GIFT VINCE CAMUTO Jemma 
leather satchel. $248. ★ WebID 2453147 



the magic of 



.com 



Only at Macy's. Limited Edition 
3-pc. set, only $65, a $156 value 
3.4 oz. Eau de Parfum Spray with 
Atomizer, 3.4 oz. Body 
Lotion and a 0.25 oz. 

Deluxe Mini Parfum. 

★ WebID 2388383. 
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Giorgio Armani greets 
visitors to his new 
Milan gallery in the 
form of a 2011 velvet 
dress. You can buy 
the same image on a 
T-shirt in the gift shop. 



In April, Giorgio Armani opened the Armani/Silos 
exhibition space across the street from his Tadao Ando- 
designed headquarters in Milan. A few months prior 
to that was the opening of the Fondation Louis Vuitton, 
luxury titan Bernard Arnault’s new Paris art museum 
designed by F rank Gehry, which looks like a glass 
spaceship, or a beached sailboat that turned up in the 
Bois de Boulogne. 

In a sense, the rise of the designer museum (another 
half dozen appear in a guide on the following page) is 
just another example of an ever-escalating competition 
among luxury houses to outdo one another in terms 
of showmanship. F or further proof one need only consult 
the stacks of coffee-table books dedicated to them, the 
hotels decorated with their home collections, or their 
starchitect-designed flagships. But another thought that 
occurred to me— actually when I encountered Armani’s 
dashing face printed on a velvet dress from 2011 as 
the first display in his gallery— is how lucky we are that 
designers like to think big. 



CREATED 

TORE 

CURATED 

Designers are building temples to 
themselves with museums dedicated 



to their own collections of art and fashion. 
After all, they do have good taste 

BY ERIC WILSON 



T he designer ego must be a fragile thing. 

This thought occurred to me during 
a recent visit to the newly opened Fondazi- 
one Prada in Milan, where Miuccia Prada 
and Patrizio Bertelli, her husband, 
have displayed some of their astounding 
art holdings in a sprawling campus designed by the 
Dutch architect Rem Koolhaas and his OMA studio. It 
happened as I was climbing the steep steps of a tower 
lavishly painted in 24-karat gold leaf, inexplicably called 
the Haunted House, where some mighty curious works 
reside. A disembodied Robert Gober leg, an anchor 
dangling from its ankle, protrudes from a wall. Another 
gallery features a projection of Charles Atlas’s Teach, 
a short film with the British performance artist Leigh 
Bowery, whose mouth is sewn shut. Had the Prada family 
tired of seeing these things mounted in their own home? 

The museum, which will encompass seven buildings 
when it’s ultimately completed, is but one instance of 
a recent boom of designers who have created permanent 
homes to their collections, whether art or fashion, 
ensuring their legacies will last well beyond their labels. 



LOOKHT 




DELIGHT AT THE MUSEUM 

“It’s a good moment for Milan to start again,” Armani 
told me this spring, when I asked whether he and Prada 
had coordinated their plans. Rather, Armani says he was 
motivated to create Silos— in a former granary that he 
prefers not to call a museum— to remind the world that 
he is not all beige and black pantsuits. While technology 
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A FASHION LOVER’S GUIDE TO ART 

Our grand tour of designer museums features stops in France, Italy, Switzerland — and your imagination. 




BALLY SHOE MUSEUM Hundreds of 
examples of its designs share space with 
three miliennia of footwear history. 

Oltnerstrasse 6, Schonenwerd, Switzerland 




GUCCI MUSEO You’ii find vintage bamboo- 
handle bags, ’70s car upholstery, modern 
sports gear, and plenty of new things to buy. 

Piazza Della Signorla, Florence 



FERRAGAMO MUSEO A shrine to the history 
of Salvatore Ferragamo and the house’s 
famous clientele is a foot fetishist’s fantasy. 

Palazzo Spini FeronI, Florence 




MUSEE CHRISTIAN DIOR His childhood 
home (a pink villa) boasts incredible views, 
inside and out. Don’t miss the gardens. 

Rue d’Estoutevllle, Granville, France 




FONDATION PIERRE BERGE— YVES SAINT 
LAURENT A tidy space in the old couture 
house keeps the late designer’s spirit alive. 

3 rue Leonce Reynaud, Paris 




VALENTINO GARAVANI VIRTUAL MUSEUM 
Five decades of glamour, with a 360-degree 
perspective, will keep you clicking for hours. 

valentinogaravanimuseum.com 



has made it far easier for people to learn about 
fashion history, nothing can quite replace the 
experience of seeing a designer’s work in per- 
son, which helps explain why fashion exhibi- 
tions continue to draw huge crowds around the 
world— “China: Through the Looking Glass” 
broke attendance records at N.Y.C.’s Metropoli- 
tan Museum of Art this summer. And these pri- 
vately run spaces are typically more accessible 
to the public. If you happen to visit Silos, start 
from the top floor, where Armani has installed a 
library of touch-screen monitors that give the 
complete picture, from the red carpets to the 
runways. Then enjoy the 600 or so examples of 
his dazzlingly colorful florals and exotic gowns. 

SELF-EXPRESSIONISM 

Now major companies with the resources to 
build up their archives are driving prices for 
important historical costumes sky-high and 
taking control of their narratives by curating 
their own exhibitions. However, it was not with- 
out controversy when the Gucci Museo, which 
opened in Florence in 2011, treated the Tom 



Ford years (1990-2004) as afootnote, even 
though the designer established its modern 
ready-to-wear. Wonder how long until Frida 
Giannini’s collections are shifted to storage? 

Something all these designers will have to 
consider, too, is how to stay relevant while 
delving into the past, given that museums do 
tend to reveal your true age. I recall sitting at 
a press conference a fewyears back at the Mu- 
seum of Modern Art in New York, where Anne 
Hathaway introduced the Valentino Garavani 
Virtual Museum, an interactive desktop app 
that includes hundreds of examples and images 
of Valentino’s work. I may have rolled my eyes a 
little when she said, in all seriousness, “We are 
witnessing the birth of a revolution.” But now 
I think she was right. The app is constantly up- 
dated— “a space without limits” in the words 
of Valentino’s partner, Giancarlo Giammetti. 

Even the physical museums (and one gallery, 
if you must) can be thought of as such. With 
creative displays and enviable budgets, there are 
countless ways for designers to tell their own 
stories while entertaining their fans to boot. 



IHRIIF 

PATRONS 
From Armani 
to Balenciaga 
to Dior, the 
giants have 
placed their 
archives on 
display. You’re 
nobody in 
fashion unless 
you have a 
museum. 
SAINTS 
Luxury execs 
are also big 
buyers of art. 
Hence come 
world-class 
salons from 
Vuitton in 
Paris, Prada 
in Milan, and 
Francois 
Pinault in 
Venice (the 
Palazzo 
Grass!). 
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For more insider info and analysis from our fashion news director, follow him on Twitter (SEricWilsonSays 
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SKAG E N 



COPENHAGEN - NEW YORK - LONDON - FRANKFURT 



www.skQgen.com 



OskQgen den mark 
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Find Your 
Perfect Pair 
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FUIS 

The holiday struggle: 
You have plenty 
of fun parties to go 
to, but your hectic 
schedule — work, 
family, life — makes 
getting dressed 
up feel like a chore. 
Enter the easy yet 
ridiculously luxe knit. 
In tawny neutrals or 
even rich jewel tones, 
it plays an elegant 
foil to all-out festive 
skimmers adorned 
with fuzzy pom-poms 
or plenty of sparkle 
(or both). Complete 
the look with an 
intricately beaded 
skirt or silky cigarette 
pants and you’ve 
got an outfit that’s 
comfortable and 
chic. Cheers to that. 



Sweater Alpaca- 
merino, Nili Lotan, 
$495; nililotan.com. 

Flats Glittered 
fabric with fox fur, 
Jimmy Choo, $895; 
at select Jimmy 
Choo stores. 



yourWOK FIND YOUR PERFECT PAIR 





Try this combo 
with a burgundy 
skirt for a burst 
of sophisticated 
color. 



Sweater Cotton blend, 
Joe Fresh, $30; joefresh.com 
Flats Horsehair, Alysia, 
$178; thealysia.com. 



A popcorn 
pattern and 
glittery 
gems add 
impact 
to darker 
shades. 



Sweater Wool blend 
Reiss, $240; reiss 
com. Flats Velvet 
calfskin and lambskin 
Longchamp, $440; 
longchamp.com. 



132 



Sweater Merino wool, 
Apiece Apart, $630; apiece 
apart.com. Flats Polyester 
blend, Gap, $55; gap.com. 



Sweater Merino 
wool, Athleta, 
$148; athleta.com. 
Flats Napa leather, 
Aquazzura, $675; 
modaoperandi.com. 



Sweater Mohair 
blend, Theory, 
$355; theory.com. 
Flats Lurex, Express, 
$35; express.com. 



SPEND 












A LOT 







t:; 
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DESIGNER SHOE WAREHOUSE® 



SHOE LOVER -'NOT MODEL 





COMPARE AT $99 



NINE WE^jfELYCIA 

' i ‘ ■ - 

. URBAN EXPRESSIONS 
^ LUCY CLUTCH 

$19.95 /COMPARE AT $40 

f , 1 ^ 
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Haute Holidays 

It’s time: Invitations are stacking up, the Lambrusco is flowing, and you’re ready to make an 
entrance. Hit the scene in outfits so spectacular, they’re reason enough to celebrate 



Entertaining at Home 



EARRINGS 

Gold plate, 
RJ. Graziano, 
$45; rj 
graziano 
.com. 

TOP 

Silk-Lurex, 
Rebecca 
Taylor, $295; 
rebecca 
taylor.com. 



WATCH 

Metal, Nine 
West, $49; 
^ at Macy’s. 




SANDALS 

Leather 
and suede, 
Cynthia 
Vincent, 
$215; 
revolve 
clothing 



WHY IT WORKS 




JEWELRY 

Gold-plated 
earrings 
($250) and 
cuff ($200, 
below), 
Aurate; 
auratenew 
york.com. 



V/ 



CROPPED 

PANTS 

Triacetate 
polyester satin 
Rhie, $425; 
shopcanary 
dallas.com. 



WHY IT WORKS 



SWEATER 

Wool, Rag 
& Bone, 
$255; at 
Rag & Bone, 
212-777- 
2210 . 



FLATS 

Crystal- 
embellished 
leather, 
Repetto, 
$355; 
repetto 



.com. 



Be the star of your own soiree. Turn heads in a flirty 
slip of a top (no worries about a coat!) and a ready-to- 
party gold pleated skirt. Just kick off your heels and move 
those armchairs when the dance-off begins. 



Your hand-calligraphed place cards speak volumes, so no 
need to fuss over your clothes. Opt for practical yet luxe 
staples that allow you to run around. A tissue-thin sweater 
and beautifully draped cropped trousers fit the bill. 



Dtp STUDIO 



InStyle / DECEMBER 2015 135 





J^OWrLOOK INSTANT STYLE 




EARRINGS 

Resin and 
brass, A.P.C., 
$250; at A.P.C., 
212-966-0049. 



COLLAR 

Gold plate, 
Lady Grey, 
$168; ladygrey 
jewelry.com. 

CLUTCH 

Calf hair and 
calfskin, 
Facine, $350; 
facine.com. 



TWO- 

FINGER 

RING 

Gold 
vermeil, 
JvdF, $280; 
justone 
eye.com. 



PANTS 

Jacquard, 
A.L.C.,$495; 
at Neiman 
Marcus. 



WATCH 

Gold tone, 
Vince 
Camuto, 
$125; vince 
camuto.com, 



HEELS 

Leather, 
Nine West, 
$89; nine 
west.com. 



SANDALS 

Suede, Raye, $180; 
revolveclothing.com. 



BAG 

Polyester- 
polyurethane, 
Zara, $40; 
zara.com. 



BLAZER 

Wool blend, Zadig8< 
Voltaire, $488; zadig- 
et-voltaire.com. 

DRESS 

Wool crepe, Jill Stuart, 
$548; at Jill Stuart, 
212-343-2300. 



Wool-spandex 
with fringe, 
Banana Republic, 
$158; banana 
republic.com. 



WHY IT WORKS 



WHY IT WORKS 



Suiting doesn’t have to be so serious. A menswear-inspired 
vest looks downright festive with a flapperish fringe, and 
crisp trousers get punched up with an opulent brocade 
pattern. Classic accessories keep the ensemble elegant. 



An LBD can make you feel pretty and put together in an 
instant, and this one comes with a cute bow. Throw on a 
tailored blazer while you’re on the job, and lose it when it’s 
time to raise a glass (or three, depending on your office). 
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Nothing's better than a pair of luxurious 
Gold Toe socks - unless, of course, 
you happen to layer them with a pair 
of dazzling Gold Toe tights. 






ALONE, 

THEY’RE BEAUTIEUL. 
Together, they’re magnifieent 



GOLDTOE.COM 



Tights and Knee Highs 

GOLDTOE 






yourl^OOK INSTANT STYLE 



TURTLENECK 



Blockbuster Matinee 




CROPPED 

TOP 

Wool blend, 
Thakoon, $790; 
at Barneys 
New York. 



WHY IT WORKS 



BOOTS 

Suede, 
Circus by Sam 
Edelman, $90; 

circusbysam 

edelman.com. 



Cashmere, 
Magaschoni, $218; 
magaschoni.com. 

SUNGLASSES 

Acetate and gold 
plate, Krewe du 
Optic, $220; 
krewedu 
optic.com. 



BAG 

Leather ($298) 
with rabbit-fur 
charms ($48 
each), Diane von 
Furstenberg; 
dvf.com. 



COAT 

Wool tweed. 
Trademark, 
$898; trade- 
mark. com. 



SWEATPANTS 

Cashmere blend, 
Loma London, 
$325; bergdorf 
goodman.com. 



SWEATER 

Rayon blend, 
J Brand, $378; at 
Bloomingdale’s. 



RING 

Gold plate, 
Aurate, $125; 
auratenew 
york.com. ' 

BRACELETS 

Gold plate, 

Michelle 

Campbell, 

$215 (top) 
and $195; 
Campbell 
collections 
.com. 

BOOTS 

Glittered 
leather, Kate 
Spade New 
York, $398; 
katespade 
.com. 




/ 

\\. 

/ 



JEANS 

D 

NYDJ,$110; 



WHY IT WORKS 



Comfy sweats transcend couch wear when crafted in 
baby-soft cashmere. Elevate the look with chic round shades 
and a feminine bag, then bundle up in an oversize coat to 
impart unstudied cool — and hide smuggled candy. 



Up your off-duty game with minimal effort by swapping 
faded denim for black flares and finishing with a jaunty take 
on a traditional trench. Glittery booties and a red cross-body 
serve enough dressy attitude for post-flick dinner and drinks. 
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Happiness 



Family 



BeutvE 



Friends 



Believe 



Dream 



Available exoiiraively at 

KOHirS 

expect srMt ttuoge 
Available in store 
& online at Kohls.com 



’lovethisiffe leweiry is manufactured and distributed by LA Rocks under exchiaive iicenss from lovethislifs and David CuTiner 
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EARRINGS 

Cubic 
zirconia, 
faux pearl, 
and gold 
plate, Soo 
Ihn Kim, 

$52; sooihn 
kim.com. 



BAG 

Leather and 
microsuede, 
Furla, $298; 
furla.com. 



New Year’s Eve 



EARRINGS 

Faux pearl and gold 
plate, Qiyada, $80; 
qiyadajewelry 
.com. 



CLUTCH 

Leather, 
WCM New 
York, $210; 

wcmnew 

york.com. 



SANDALS 

Metallic polyester 
blend, Topshop, 
$75; topshop.com. 



DRESS 

Embellished 
polyester-viscose, 
Elizabeth and 
James, $545; 
saks.com. 



CUFF 

Acrylic and gold 
plate, BaubleBar, 
$36; bauble 
bar.com. 



FLATS 

Satin, Chelsea 
Paris, $395; 
chelseaparis.com. 



SCARF 

Faux fur, 
Ted Baker 
London, $165; 
tedbaker.com. 



Q 

RINGS 

Gold plate, 
Stella 8i Bow, 
$63 each; 
stellaand 
bow.com. 

SKIRT 

Sequined 
polyamide. 
By Malene 
Birger, $575; 
at Dish, 401- 
247-7705. 



WHY IT WORKS 

Channel old-school Hollywood (think Sophia Loren) 
with a sultry spaghetti-strap number, then add a glam faux 
fur because — well, why not? Wearing flats signals a kind 
of self-assured sex appeal, especially if they’re this killer. 



WHY IT WORKS 

Sequins can be tasteful. Just stick to refined shapes 
and subdued shades, such as a long pencil skirt in rich 
aubergine. A sultry sculpted blazer plays an elegant foil to 
the party vibes down below and also flatters curves. 
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Sketched Frame” by June Letters Studio. ©201 5 Minted LLC 



minted. 

your holiday art home stationery 

CUSTOM-MADE 




15% OFF photo & art gifts. 



NEW! turn your 
child’s drawing into 
foil-pressed art. 









Your photos, silhouette, and 
children's illustrations foil-pressed 
into one-of-a-kind keepsakes. 



CODE: INSTYLEDEC15 EXPIRES: 1/1/16 
WWW.MINTED.COM/COMPLETELYCUSTO/Vl 
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SUNGLASSES 

Acetate, Made 
Eyewear, $124; 
^ madeeyewear 
.com. 



EARRINGS 

Metal, Forever 
21, $4; forever 
21.com. 



JACKET 

Polyurethane with 
faux shearling, 
7 for All 
Mankind, 
$495; yforall 
mankind 



PULLOVER 

Cotton 
blend, 
Cynthia 
Rowley, 
$260; Cynthia 
rowley.com. 

SKIRT 

Lurex, Tory 
Burch, $295; 
toryburch 
.com. 



BRACELET 

Enamel and gold 
plate, Sarah Magid 
Jewelry, $148; 
sarahmagid.com. 

RING 

Gold plate, 

Jules Smith, 

$45; julessmith 
designs.com. 

LACE-UP 

HEELS 

Suede, Eight 
Fifteen, $535; 
at Wink NYC, 
212-249-2033. 



CLUTCH 

Hand- 
embroidered 
leather, Lizzie 
Fortunato, 
$475; shop 
bird.com. 



JEANS 

Denim, Big 
Star, $88; 
bigstar 
denim.com. 



FLATS 

Suede, 

Talbots, $129; 
talbots.com. 



SHIRT 

Silk, Alexa Chung 
for AG, $268; 
agjeans.com. 

JACKET 

Acrylic 
blend, Samuji, 
$500; samuji.com. 



MUFF 

Faux fur, Misha 
Nonoox Aldo 
Rise, $60; 
aldoshoes.com. 



Gift Exchange 




WHY IT WORKS 

Meeting up with the #squad means dressing the part. Casually 
drape a rugged shearling jacket over a sparkly sweater and 
skirt for nonchalant “Oh, this?” appeal. Complete with an 
adorable furry bag, and wait for the Instagram Likes to roll in. 



WHY IT WORKS 

Mixing patterns with plenty of texture isn’t for beginners, 
but it’s a bold move that will land you on your family’s 
best-dressed list. Pro tip: Metallics, like this glimmering 
bronze, make for surprisingly pretty neutrals. 
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CASIO. ©2015 CASIO AMERICA, INC. 



MM»/MAIly iuy»/ ©201 5 Mary Kay Inc. 




SKIN CARE I COLOR | FRAGRANCE | BODY CARE 

Discover what you love with a company that believes in empowering women to be themselves. 
Conneot with us and your own Independent Beauty Consultant at marykay.com. 
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Viscose-nylon 
sweater, Kate Spade 
New York, $258; 
katespade.com. 



NAOMI 

WATTS 

in Antonio 
Berardi 



It’s really quite simple to take on a trend. 
Just follow this smart advice from InStyle’s 

Cindy Weber Cleary 

I never thought of myself as the ruffles type — I’ll take clean 
lines and smart tailoring over froufrou any day. So I was 
recently taken aback when, upon stumbling across a black shirt 
with a sculptural cascade down the front, I fell in love. Instead 
of seeming saccharine, this particular top came across as 
dramatic, almost flamenco-like. But for those who do prefer 
things on the girlier side (and there’s no shame in that), design- 
ers are serving up plenty of sweet frills too. And if you’re on i 
the fence, why not try both? You might be surprised. M 



Leather satchel, 
Tory Burch, $995; 
toryburch.com. 



Patent leather 
sandals, Dune 
London, $109; 
dunelondon.com. 



Cotton skirt, 
COS, $99; 
cosstores.com. 



Polyester skirt, C/Meo 
Collective, $170; us 
.fashionbunker.com. 
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3^owr LOOK YOU CAN DO 



How toPullItOff... 

1 Use scale and structure strategically. Baby-size 
flutters can be charming on the younger set, but less 
so on those of a certain age. Instead, go for something 
with larger, more architectural flourishes, such as a 
tank boasting a flouncy, asymmetric hem. Pair with 
crisp culottes for a look verging on avant-garde. 

2 Be mindful of color. Bold primary brights or subtle 
neutrals work on everyone, but Necco Wafers 
pastels and tropical shades are best suited for warm- 
weather climates (and millennials). 

3 To offset anything too precious, keep accessories modern 
Think sleek, mismatched earrings and edgy ankle booties. 




Leather 
gloves, Gloves 
International, 
$78; gloves 
international 
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YOUR TIME TO SHINE 







6UTTUBAU 
Slingback Ms. 
Sam Edalman. $100; 
amaaxi.com/tashion 






*'• .• 



DROPS or EOlO 
Metallic eamngs. 
Sam Edelraan. $35. 
amazon.coai/tasiHon 



AMAZON FASHION RNOS FROM THE EDITORS OF InStyle 

Tit the season tor parties! 

Add a dash of sparkle to your 
holiday wardrobe with these 
festive finds. From a 
glittering pair of pumps, 
to an eye-catching 
clutch, accessories 
never looked so glam. 

Throw on your best 
party dress, a classic 
red lip, and a few of 
these stunning 
statement pieces 
for a look that is 
sure to turn heads! 



SilVU POLISH 

Oiamond-accamed watch, Micliala. 
$1,795; amtna com/tashion 



CONVERSATION PIECE 
MiiTored clutch, Vince Camuto, 
$178; amann.com/fashion 



BlINfi NINE 

Cccktad nng. iardm. $69; 
aroann.com/tashiofl 



WRIST KISS 

Deco cuff. House of Haikw 1960. 
$118; amann com/tashion 



SILVER I BOLD 

Cmsshody hag. Marc by Mare lacobs, 
$258; aaiann.con/fashion 



GoM-platad choker, Coralia Laets. 
$198; amann com/fashiofl 







Drama? Sometimes 

Simulation of I like to push it. 

actual product results. _ 

Maybelline.com / « 

Gigi is wearing New The Falsies® Push Up Drama^'^ Mascara in Very Black. ^ 



MAYBE L 



MAKE 



I T 



H A P P E N“ 








Lashes so lifted, 
so dramatic. 


iiiTT 


Dare to get the 


IIIIT 


push-up effect. 










PUSHUP 


m 


DRAMA" 


1 


Show us your 
#PUSHUPMASCARA look. 



NEW YORK 



©2015 Maybeliine LLC. 



LOOK MODERN MUSE 



OLIVIA PALERMO 

This fashion-world favorite has a knack for mixing rich colors, interesting 
textures, and the occasional blingy accessory for a refreshingly cool take on ladylike 
sophistication. Nail her look with these covetable pieces 




THE MIRRORED 
SUNGLASSES 

Acetate and 
metal, Westward 
Leaning, $225; 

westward 

leaning.com. 



CHUNKY KNIT 

Cotton biend, 
Rachei Rachel Roy, 
$99; macys.com. 



THE FUZZY 
COLLAR 

Shearling, 

L.K.Bennett, 

$350; 

Ikbennett 

.com. 



THE 

FLARED 

JEANS 



Joe’s, $179; 
joesjeans 
.com. 



In a Kymerah 
coat at New York 
Fashion Week 



THE 

STATEMENT 

EARRINGS 

Acrylic 
and metal, 
BaubleBarx 
Olivia Palermo, 
$36; bauble 
bar.com. 



THE 

BOXY BAG 

Leather, 
Sophie Hulme 
$465; Sophie 
hulme.com. 



THE 

POINTY- 

TOE 

PUMPS 

Suede, 
Reiss, $285 
reiss.com. 



THE ANKLE 
BOOTS 

Suede and 
leather, Vince 
Camuto, 
$139; vince 
camuto.com. 



THE A-LINE 
SKIRT 



Makeup pro Daniel Mar- 
tin brings out Palermo's 
stunning cheekbones 
with this sculpting and 
brightening duo. 

Olivia Palermo x Ciate London 
The Cheekbone Cheat 
Blusher Bronzer Duo in Bluff 
Point, $32; sephora.com 



In a hjilfiger Collection 
sweatefDelpoeo pants, 
and a Fendi scarf at 
New-Yctk Fashion Week 
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Adriana is wearing Eye Studio® Master Precise® Liquid Liner. 
©2015 Maybelline LLC. 



Laser-sharp 

precision. 

For the most 
defined line. 



MAYBELLINE 

MAKE IT HAPPEN" NEWYORK 



yourl^OOK 



Great Style Has No Size 



It’s the most wonderful time of the year — and dressing for it is half the fun. Our fail-safe tip for a 
captivating holiday look: Begin with classic shapes, and let ornate details be the life of the party 




Sequined polyester 
top, Talbots, $139 
'X-3X); talbots.com. 



Polyester 
lace top, Igigi, 
$148 p2-32): 
igigi.com. 



Polyester- 
rayon pants. 
Lane Bryant, 
$70(14/16- 
26/28); 
lanebryant 
.com. 



Suede heels, 

I White House 
Black Market, 
$130; whbm.com, 



and silk skirt, 
Marina Rinaldi. 



Rinaldi, 212- 



Embellished 



If you’re not feeling 
a dress, opt for a 
plush velvet blazer and 
pretty pleated skirt in 
a rich palette. Then go 
sexy with the shoes 
and slip on a pair of 
strappy heels. A 



Swarovski 
pearl and rose 
gold-plated 
choker, Ryan 
Storer,$255; 
ryanstorer 
.com. 



Blazer Polyester-spandex, 
Esley,$75 (1X-4X); 
modcloth.com. Blouse 
Silk georgette, Lafayette 
148 New York, $518 
(14-24); Iafayettel48ny 
.com. Skirt Polyester, 
Lane Bryant, $70 (14/16- 
26/28); lanebryant.com. 
Earrings Glass crystal 
and metal. Rue Gembon, 
$58; ruegembon.com. 
Bag Leather, Luana Italy, 
$258; saks.com. Jewelry 
Topaz and gold-plated cuff 
($118) and ring ($98), 
Rachael Ryen; rachaelryen 
.com. Sandals Velvet, 
Hilfiger Collection, $390; 
tommy.com. 



MORE A MINIMALIST? THESE THREE BRANDS SPECIALIZE IN ALL THINGS SIMPLE AND SLEEK. 



UNIVERSAL STANDARD This new site 
is a must for pared-down pieces in luxu- 
rious fabrics. Add the vested blazer to 
your cart ASAP: It sells out fast! (10-28) 



LAFAYETTE 148 NEW YORK If you’re dying 
to try the monochromatic look, meet your 
retail match. The tailored pants and culottes 
are also a cut above the rest. (14-24) 



VIOLETA BY MANGO Like its sister 
brand, Mango, Violeta offers trendy quick 
hits, like clean-lined capes and cozy knit 
dresses, at totally “yay!” prices. (8-20) 
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KATE LACEY 








All blushed. 

Never hushed. 

Dare to go nude. 

NUCES 

PALETTE 







Show us how you 
#DARETOGONUDE 

MAYBELLINE.com 



When I dare to go nude, 
it’ll make you blush. 








Rough around the edges? 
I keep it polished. 



Get expert tips at 
Maybelline.com/brow 

Gigi is wearing New Brow Drama® Pro Palette in Soft Brown. 



MAYBE L 



MAKE 



I T 



H A P P E N“ 




Sculpt. Fill. Highlight 

Now, master 
the ultimate 
polished brow. 



/SCULPT WITH WAX 



/ FILL WITH POWDER 



/HIGHLIGHT FOR ACCENT 



PRO PALETTE 



NEW YORK 



©2015 Maybeliine LLC. 
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AMBER 

VALLETTA 

in Stella 
McCartney 



Tencel, 
Jonathan 
Simkhai, $585; 

Jonathan 

simkhai.com. 



Merino 

wool, 

A.L.C., 

$485; 

shopbop 

.com. 



@)Frankie_Moulton 

How can I pull olF a sweaterdress 
without looking bulky? 
#AsklnStyle 

@lnStyle Stick to finer-gauge knits 
and avoid anything overly textured. Try 
to break up the silhouette as well: Show 
a strategic flash of skin or add a blazer, 
which acts as a security blanket if you’re 
at all self-conscious about that cling. 

For a flattering finish, wear with a pair 
of leg-lengthening heeled boots. 
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S# Got a style question? Tweet us (ffilnStyle with the hashtag #AsklnStyle 






To get lipcolor similar to Julia’s, try SuperStay 24® Color in Keep It Red. 
©2015 Maybelline LLC. 



All-day 

relentless perfection 

ends the 
mirror check. 

No flaking 
No caking 
No drying 



SUPEROyi* 

STAY« 

COLOR 



All-day color + comfort from 
SuperStay 24® Color 
with Micro-flex technology. 



WITHOUT MICRO-FLEX: 

cracks under pressure 




WITH MICRO-FLEX: 

looks + feels fresh 







$ 



I 



Dramatization 



Available in 30 shades 

• J . 



MAYBELLINE 

NEW YORK 



MAKE IT HAPPEN" 




* 




now on the JCPenney app 

LIKE IT? 

FIND IT FAST. 

Download the 
JCPenney mobile app 
and scan anything 
here to buy online, or 

go to jcp.com/gifts 

I to find more perfect 
gifts for everyone on 
Wraur list. 









• • 












i 


















Price and products available 11/19. While supplies last. 








Women’s Boots Reg. $60-$120, 
Sale $35.99 - $69.99 



% . I . ■ 



1/2 ct. Diamond Earrings 
Reg. $1,458.32, Sale $749.99 



Handbags Reg. $45-$50, 
Sale $27-$35 



St. Johns Bay Cable Knit Sweaters 
Orig. $30, Sale $17.99 






KitchenAid Artisan 5-Qt. Mixer 
Reg. $349.99, Sale $299.99 



Keurig 2.0 K250 
Reg. $175.00, Sale $119.00 



Men’s Nike T-shirts 
Reg. $25, Saie $19.99 
Boy’s Nike Hoodie or Pant 
Reg. $40-$45 



Mens’s Nike Running Shoes MSRP $75 
Women’s Nike Running Shoes 
MSRP $70, Saie $59.99 





"More than 25 years ago. in my Brooklyn kitchen. I began 
creating beauty products made with natural ingredients and 
lots of love. I needed a name for my company, so I made a list 
of everything I was and everything I wanted to be. and I realized 
the most special thing I am is Lisa. Carol's Daughter." 






BLACK 






VANI 



■yardliit 

candlllot 



Lisa Price, Founder 



available at 

CAROLSDAUGHTER.COM & 
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IJ inter Unitbrm 

quiz-o-mAtic! 



Do you prefer to blend into a 
erowd or draw attention? 



BLEND IN 

Nothingtosee here, folks. 



But does that mean you re 
also opposed to eolor? 



DRAW ATTENTION 

All eyes on me, please. 



NO 

-> I’m actually 
a huge fan. 



1 



Who’s more your style spirit animal: 
Taylor Swift or Solange Knowles? 



YES 

I consider 
gray and navy 
“brights.” 



I 

4- 

IT DEPENDS 

It’s a very '' 
mood-driven 
thing. 



■ 


Deseribe 


1 


your dream 
deeor. 



i 



TAYLOR 

SWIFT 

She’s got that 
classic red lip 



THEY'RE 

BOTH 

AWESOME 



CLEAN AND MODERN 

I’m a sucker for anything 
glass, metal, or marble. 
Throw in a potted ivory 4- 
orchid, and I’m moving in. 



thing 1 like. 


Which 




eompliment 


/ 

/ 


makesyou 


, 

"'That's 


happier? 



vU 

SOLANGE 

KNOWLES 

Her wardrobe is 
a kaleidoscope 
of yes. 



“Only you 
could pull 
that off!” 




New York 



Swell! You’re a 
MODERN MINIMALIST. 

Turn top. 164 for your uniform. 



Swoon. You’re a 
NEW ROMANTIC. 

Turn to p. 166 for your uniform. 



Sweet! You’re an 
ARTY ECCENTRIC. 

Turn to p. 168 for your uniform. 
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So,youre a. ..Modem Minimalist 



Don’t overthink it. Keep it simple. Those mantras could be printed on a poster above 
your closet. Sumptuous sweaters and tailored trousers appeal to your sense of stylish 
ease, especially pleasing to the eye in a palette of cloudy neutrals. Stave off boredom 
by focusing on the small things — the ropy texture on a turtleneck, an exacting notch 
carved into the hem of your pants. Blending in has never made such a statement. 



Pink gold-plated watch, 
Calvin Klein, $345; at 
Hour Passion Boutique, 
212-904-1002. 




Calf-hair fiats, 
Madison Harding, 
$128; madison 
harding.com. 



MEET YOUR 
NEWGO-TO’S 

□ chunky 

KNITS 

It’s the closest 
thing to walking 
around in an 
incredibly 
soft blanket. 

□ cropped 

TROUSERS 

A kicky length is 
key to keeping 
ground-grazing 
shoes from 
feeling frumpy. 

□ arose 

COAT 

The languid 

silhouette 

offsets 

masculine 

separates. 

□ A BOXY 
SATCHEL 
Glossy croc 
plus sharp 
corners equals 
total power bag. 

□ BLACK 
FLATS 
Flourishes like 
tasseled ankle 
ties orapony- 
hairfinish 
elevate the 
everyday. 
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100 % 

ADDITIVE-FREE 

NATURAL 
TOBACCO < 



J 



•»»« <.1 1 »i 0«CJWiC TOtACCO 



I I 




» « 



U R i 



AMERKAN 



erkan 
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So,youre a...New Romaiitic 

The name of the game here is pretty, not prissy. Achieve just that with a breezy midiskirt 
and cozy knit combo, which is legit Insta-worthy yet takes three minutes to put together 
(not including time spent wrestling with tights). Solidify your status as a lady who 
power-lunches by wearing a luxurious camel wrap coat, then work in whimsical extras 
to conjure warm sunny days. Your move. Polar Vortex. 

Swarovski 
crystal 




Wool- 
cashmere 
cropped 
sweater, Kat 
Cashmere, 
$142; kat 
cashmere 







Polyester skirt, 
Ann Taylor, $129; 
anntaylor.com. 



MEET YOUR 
NEWGO-TO’S 

□ a LADYLIKE 
COAT 

There’s 
something so 
old-school 
glam about a 
furry collar. 

□ soft 

SWEATERS 

Treat yourself 
to cashmere 
in all gradients 
of the rainbow. 

□ FLOWY 
MIDISKIRTS 

Pleats, from 
micro to box, 
up the gamine 
factor. 

□ a MINI BAG 

Top handles 
provide a firm 
grip and plenty 
of throwback 
charm. 

□ POINTY-TOE 
PUMPS 

They’re 
shorthand for 
polished 
femininity. 
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BURT’S BEES 




Tis the season for new Mint Cocoa Lip Balm 
and all the naturally moisturizing flavors of Burt’s Bees* 
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Matte mesh 
platforms, 
GX by Gwen 
Stefani, 
$100; at 
Charlotte 
Russe. 



Viscose 
crepe pantS; 
Jill Stuart, 
$328;jill 
stuart.com. 



Silk top, 
Derek Lam 
10 Crosby, 
$ 325 ; 
dereklam 
.com. 



Fox-fur 
bag charm, 
Jocelyn, $95; 
shopjocelyn 
. .com. 



Silk crepe blouse, 
Veronica Beard, $375; 
veronicabeard.com. 



Leather 
bag, Elena 
Ghisellini, 
$1,195; moda 
operandi.com 



necklace, 

Weekend 



Wool-nylon coat, Banana Republic, 
$328; bananarepublic.com. 



MEET YOUR 
NEWGO-TO’S 

□ patterned 

SHIRTS 

Strong stripes 
and batiks look 
playful as well 
as refined. 

□ a BRIGHT 
COAT 

Offbeat 
shades — think 
citrine — can be 
surprisingly 
versatile. 

□ WIDE-LEG 
TROUSERS 

Every bit as 
fetching as 
a maxiskirt 
but blissfully 
warmer. 

□ graphic 

HEELS 

Platforms are 
comfierthan 
single-soled 
pumps and 
give a boost 
under flares. 

□ a COLORFUL 
BAG 

Make it street- 
style-worthy 
with a fluffy 
key chain. 
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So, you’re an ... Arty Eccentric 

You live to create inspired mash-ups of print and color and aren’t going to let a few freezing 
temps ruin all the fun. To stay toasty but truly original, construct a loose formula of inter- 
changeable tops and bottoms that cut a sophisticated figure, such as clean-lined blouses and 
swishy trousers, and ground them with a similar hue. Finish with a vibrant coat to show how 
little you care for convention. Admiring glances, however, are another story. 



Matte acetate and matte metal 
sunglasses, Westward Leaning, 
$225; westwardleaning.com. 



Mink-fur 
bracelets, 
Furla,$118 
each; furla 
.com. 






HYDRATED, HEALTHY-LOOKING SKIN 
NOW FITS INTO YOUR MORNING RUSH. 



S« Crraty >r«l 



See back of bottle for full usage instructions. 

Avoid applying to bottom of feet. Thoroughly clean tub/shower 
with hot water after usage to remove residue and avoid slipping. 



Eucerin 



fragrjMcr Frrr 



INTRODUCING EUCERIN IN-SHOWER BODY LOTION 

It leaves no greasy residue, letting you get dressed immediately. 
So moisturize in the shower with a fragrance-free formula that's 

enriched with pro-vitamin B5. 



Wash off Apply In-Shower Rinse off, 
your shower gel Body Lotion dry off and go! 



SkiFi Science That Shows. 




Using th 0 Silk Express Collection 
trom It's o 10 Hoircore 







With help from the collection’s 
signature silk ingredient, eri, this 
mask instantly detangles hair, imparts 
silkiness and locks in moisture. Just 
work into hair for one to three minutes 
after shampooing, then rinse. 



STEP 3 MIRACLE SILK CONDITIONER 



This time-saver in a bottle will 
literally cut your drying time in half. 
For vibrant and voluminous hair, 
apply after mask all over hair 
then rinse thoroughly. 



STEP 4 MIRACLE SILK SMOOTHING BALM 

Detangle and lock in that silky 
look by applying this balm to wet 
hair after conditioning. 



STEP 5 MIRACLE SILK LEAVE-IN 

For the ultimate frizz-free, voluminous 
look, nourish your hair with this 
restorative, styling leave-in treatment 
and benefit from silky, shinier hair 
and strengthened strands. 



STEP 6 MIRACLE SILK 
INTENSIVE HAND CREAM 

For equally smooth and silky skin, 
massage this soothing cream into 
your hands to reveal a younger, 
healthier and more revitalized 
appearance. 



ItsQlOHoircore.com 



STEP 1 MIRACLE SILK SHAMPOO 



Silky, smooth hair starts 
in the shower. To create 
lustrous shine while enhancing 
manageability, massage 
throughout hair and rinse. 



STEP 2 MIRACLE SILK HAIR MASK 



it's a 










your\X)OK FINE JEWELRY 




With a dusting of delicate diamonds, 
these elegant black timepieces are sure 
to shine on long after the last dance 

PHOTOGRAPHED BY RICHIE TALBOY 



From top: MOVADO PVD with diamonds and suede strap, $3,995; at Movado, 917-934-4962. HARRY WINSTON 18kt white gold with diamonds 
and alligator strap, $34,300; at Harry Winston, 800-988-41 10 for info. DIOR TIMEPIECES Steel with diamonds, sapphire crystal 
glass, and patent leather strap, $3,900; at Dior, 866-675-2078 for stores. TIFFANY & CO. 18kt white gold with diamonds and satin strap, 
$14,000; tiffany.com. CHANEL Steel with diamonds and rubber strap, $5,300; at select Chanel boutiques. 
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Fill the air with Joy. 

Our Glade* Winter Collection brightens the season 
with the greatest gift of all. Feel Joy. #FeelGlade 




A Family Company 





No matter which airline has the flight 
you want, you can use your Venture^ 
miles. Just book your flight, then use 
your [piles to cover the cost. It’s that 
eas^. Isn’t it about time you switched? 



what's in your wallet?^ 



Credit approval required. Redeem miles for travel on any airline based on actual ticket price aflime of purchase. Offered by Capital One Bank (USA), N.A. ©2015 








your\X)OK 




$99 each 



Swarovski crystal 
double-wrap bracelet 
(converts to a 
choker) with PVD 
metal, Swarovski; 
swarovski.com. 



Polyamide 
anorak, & 
Other Stories; 
stories.com. 



Metal sunglasses, Kate Spade 
New York; katespade.com. 



Get an 

additional 30% 
off at instyle 
.com/deals 

Glittered 
polyester flats, 
Talbots; 
talbots.com. 



.com. 



r “Ifyou’re ^ 
afraid to wear 
allover sparkle, an 
accessory is a great 
place to start.” 

— DANIELLE PRESCOD, 
accessories editor j 



Dealsfi? 

STEALS 

This month’s most irresistible 
and positively affordable fashion finds 



$183 

Get an 
additional 
20% off 
at instyle 
.com/deals 
Polyester- 
blend 

jacquard skirt, 
J. McLaughlin; 
jmclaughlin 



Lurex-elastane 
boots, ASOS; 
us.asos.com. 
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T-shirt, Zara; 
zara.com. 



$98 ' 

Metallic 
coated- 
denim 
jeans, Calvin 
Klein Jeans; i 
calvinklein 



$20 

Metallic 

viscose-blend 
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Polyester- 
blend skirt, 
Express; 
express.com 



$165 

Get an additional 20% 
off at instyle.com/deals 

Sequined polyester dress, 
Line & Dot; lineanddot.com. 









CHRONIC 

MIGRAINE 




Discover treatment options and ways to manage your Chronic Migraine. 

If you're getting hit by migraines with 15 or more headache days a month, each lasting 4 hours 
or more, talk to a headache specialist and learn how you can fight back. Visit us online. 

MYCHR0NICMIGRAINE.COM 



f AU£RCAM ©2015 Allergan, Inc., Irvine, CA 92612, 'APC61WF15 





ALL-DAY 
COMFORT 

TOTAL 
FLEXIBILITY 

GOGA MAT^ ^ 
INSOLE 




BANISH DRY SKIN 

EVEN RELIEVE ECZEMA 





h w REPAIR'CRf^A^.^ 



ALLERGY TESTED * PARABEN FREE 



INTENSE HYDRATION 

*^0TECTANT W FAI ANTIOXIDANT BOOSH* 

^ lO Hydrate dry. parched skin. 

"slieve minor irritation and itching 
** eczema and other conditions- 
for the face and elsewhere. 

FIRST AID BEHUnMl/l'" 






SAFE FOR SENSITIVE SKIN 



ULTRA REPAIR’CREAM* FACTS 

169% Immediate Improvement in Hydration* 
Instantly Absorbed Whipped Texture 
Long-lasting Moisture from Head-To-Toe 




FIRST AID DFAllTf 

Get free samples of Ultra Repair Cream at 



SE PHORA 



^Average results of a clinical study on 23 women. 



beauty 




GARNIER 

Fructis Full & Plush Voluptuous 
Blow Out ($6) and Fructis 
Style Full Control Anti-Humidity 
Hairspray ($4); at drugstores. 



Where are all the good parts in 
Hollywood going? This pulled-back 
look has become so popular, says 
hair pro Jennifer Yepez, who works 
with Gigi Hadid: “It showcases your 
face but still feels soft and feminine.” 
Yepez applies volumizing mousse to 
damp roots and thickening lotion to 
the ends before blow-drying hair 
straight back with a round brush. She 
then teases the crown to add a bit of 
lift. Mist with hairspray so strands 
won’t be tempted to choose sides. 



MOMENT 



JADA^ 
PINKETT SMITH 



KRISTEN 

STEWART 
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DROP 

EVERYTHING 



With Custom Cover Drops, you’re in control of your 
coverage like never before. Simply add drops of 
concentrated pigment to all your favorite beauty and 
skincare products to create a look that’s all your own 
from a sheer tint to a full coverage foundation. 

Available in 25 shades based on undertone. 



COVER 



MAKE YOUR OWN BEAUTIFUL 



www.coverfx.com 



Available at SE PHORA 





Top Trends on 



Tired of the bold red lips-and-artfully messy updo combo? We followed the year’s coolest 
CQutfire show's for some dazzling new beauty inspiration, then hit up our pro pals at Pinterest 
to sej what’s trending for the holidays. Don’t worry— we also made the appropriate rgal-world 
tweaks to ensure these hair and makeup ideas are as wearable as they are wow-wdVtl^ 

' BY MAURA LYNCH k 
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BEAUTY PARTY LOOKS 





Negative- 
Space Liner 

■* The Runway At Versace’s spring 
couture show, makeup master Pat 
McGrath left faces pretty bare save 
for some floating eyeliner. (Graphic- 
liner looks have more than doubled I 
in popularity on Pinterest over the 
past year!) Using black pencil, she 
created a wing from the outer 
corner of the eye, up toward the tip 
of the brow. Then she drew a line 
over the crease, connecting it to the 
outer wing. McGrath finished by 
darkening the lower and upper lash 
lines. “This is like a futuristic cat 
eye,” says McGrath. 



Our Way To bring 
this orbital shape down 
to earth, draw a line 
from the outer corner 
of your eye over the 
crease, but stop just 
above your iris. You’ll 
get the essence of the 
look without feeling 
over-the-top. And since 
you need your liner to 
make it through the 
night without budging, 
work first with pencil, 
then retrace your steps 
with liquid, McGrath 
suggests. 

CoverGirl Bombshell 
Intensity Liner and Liquiline 
Blast Eyeliner, $8 each; 
covergirl.com. 




■* Our Way Heavy is the head ... 
OK, you know the saying. You 
can lighten up this look by wearing 
your hair down with a center 
part and clustering a handful (no 
more than five) of gold or crystal 
barrettes on one side. The 
sparkling arrangement can also 
dress up a ponytail in a pinch. 

L. Erickson Crystal Foliage on Tige 
Boule Barrette ($34), Crystal Lattice 
on Tige Boule Barrette ($18), and 
Crystal Dainty on Tige Boule Barrette 
($1 8); franceluxe.com. 



Metallic 

Crowns 



▼ The Runway You don’t 
have to snag Harry to feel like 
a modern-day princess, thanks 
to these reigning-on-Pinterest 
headpieces. At Zuhair Murad’s 
fall couture show, stylist Laurent 
Philippon created undone texture 
with Bumble and Bumble Surf 
Spray ($27; bumbleandbumble 
.com) before topping models’ 
heads with star-studded silver 
tiaras for “a ’90s neo-romantic 
vibe,” he says. Shiny waves flowed 
at File Saab’s couture show, 
where pro Orlando Pita arranged 
leaf-detailed gold bands. 
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PRECISION SPRAY MOUSSE 

TARGET ROOTS ^ MAJOR UFT 
GET EPIC 24H HEIGHT 




BEAUTY PARTY LOOKS 




Micro Veils 

A The Runway Leave it to Karl Lagerfeld — and hair 
pro Sam McKnight — to make us covet black veils as 
much as a Boy bag. At Chanel’s spring couture show, 
McKnight wrapped nothing but netting around 
models’ faces, covering their eyes like a mask and 
braiding hair just below the shoulders. He left out 
some strands “so they could move naturally, as if 
caught in a light summer breeze,” he says. 



Snow- 
Queen 
‘^adow 

■4 The Runway Looking icy has 
never been hotter. On Pinterest, 
the popularity of shimmering 
eye shadow pics (like those from 
Armani’s fall couture show) 
soared 200 percent this year. At 
Armani, pro Linda Cantello 
dabbed glistening blue cream on 
lids in an elongated cat-eye 
shape, then traced a gold hue 
over creases. “The shimmer 
adds depth and brings life to 
complexions,” she says. 



▲ Our Way Keep that champagne flowing — 
in your flute and over your eyes. Not ready to rock 
multicolored lids? We suggest dipping a small fan 
brush into a shimmery gold cream shadow and 
coating just the ends of your lashes, post-mascara, 
instead. You’ll look like you’ve caught some snowflake 
kisses. The effect is more subtle yet no less striking. 



4 Our Way 

Ready to make an 
entrance? Pop on a 
veiled headband 
with a net that falls 
just above your nose. 
When you start 
mingling at the party, 
flip the headband 
around so that the 
netting falls in back 
(arrange it over, 
say, your braided 
chignon). Now the 
guests will see 
you, not just your 
glam getup. 

Jennifer Behr Voilette 
Headband, $182; Jennifer 
behr.com. Sebastian 
Professional Stylbrid 9 
hairspray, $20; ulta.com. 
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Age defying 

comes to lip care. 




Introducing 

NEW 

ChapStlc/l 

total hydration 

100% Natural 

Argan Oil 

Omegas 6 + 9 

Clinically proven to 
provide healthier, more 
youthful looking lips 






►V 



[ ChapStick 

total hydroti n 




100 % 

NATURAl 






ChapStick 



©2015 Pfizer, Inc. 



PUT YOUR LIPS FIRSr 



BEAUTY PARTY LOOKS 



Caribbean 

Colors 

► The Runway This tropical trend is 
another winner with pinners: There’s 
been a 5,000 percent increase in sorbet- 
colored makeup looks on the site during 
the past year. A prime example? Dior’s 
fall couture show, where pro Peter Phillips 
splashed lids with bright peach shadow. 

He put on a powder first, then dabbed 
moisturizer on top to create a glistening 
sheen. Pat McGrath similarly picked 
summery shades for Versace’s fall 
couture show, applying a gold hue over 
eyes and a mossy green in the outer 
corners, which “transformed the girls into 
ethereal forest nymphs,” she says. 





▼ Our Way Why 

not warm up this 
winter with colors 
that evoke an island 
sunset? You can 
create an under- 
stated monochro- 
matic effect by bring- 
ing a peachy shade to 
eyes, cheeks, and 
lips. Phillips likes 
working with creamy 
formulas that you 
can blend easily. At 
Dior, he used a 
reddish brown hue 
on dark complexions; 
for fair skin, a lighter 
apricot looks the 
freshest, he says. 

Diorblush Cheek Stick in 
Cosmopolite Coral, $34; 
dior.com. 



MEET THE BIGGEST BEAUTY PINFLUENCERS 

If there’s a hair or makeup look trending on Pinterest, odds are one of these three women has something to do with it. Their 
crazy-popular boards are serious destinations for us editors when we want to restock our shelves. Check out our obsessions. 



If you want a personal 
beauty shopper 



If you live for discovering 
new beauty brands 

The Pinfluencer 

Satsuki Shibuya, 
artist 

Followers 1.1 M 
Our favorite board 

“Packaging and 
More. ..’’holds 226 
pins of beautifully 
designed, hard-to- 
find buys, like a 
lavender salve from 
a New Mexico farm. 



If you love creating effortlessly 
chic hairstyles 

The Pinfluencer 

Joanna Goddard, 
blogger of 
Cupofjo.com 
Followers 184.4K 
Our favorite 
board “Hair Inspi- 
ration” is just that — 
more than 365 
pins of lust-worthy 
fishtail braids, up- 
dos, and lobs. 





The Pinfluencer 

Dallas Shaw, 
illustrator 
Followers 103.9K 
Our favorite 
board With 800- 
plus pins, “Beauty 
Bag” is an endless 
stream of bright 
polishes and candy- 
colored blushes 
and lipsticks. 
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FRESH 
f IDEAS 



BRAJTi 



i:\I.I .FASHION! 



HAVING 

MOMENT 

"'’arou 



TMENAO 

BENIUSOF 



#UXNCS 



)AZZLE 

lYDAY 



Why be a slave 
to one fashion 
when 



magazine 
you oan b( 
slave to them all? 



to the world’s 



Start your free trial at texture.com 








I'Otxolv (A^ 

BLEND. COVER. PERFECT. / 



EXPERT ROOT 
COVERAGE, 
ARTISTICALLY 
BLENDED GRAYS. 





KEEP FRESH OUT-OF-THE-SALON HAIR COLOR. 




BEFORE AFTER 



Only your colorist should get to see your roots or grays. Keep them undercover in between 
appointments with instantly natural color camouflage that lasts until your next shampoo. 



k touch of your colorist irt 7 refillable, salon-calibrated shades. 

\ K K V i. 

f#Q ©ruskhaircare 1 800-USE-RUSK VISIT WWW.RUSK1.COM TO LEARN HOW TO CREATE CUSTOM BLENDED SHADES 



RUSK 

deepshine'colof^ 

I ADVANCED MARINE THERAPY 



©2015 RUSK 15AF01 5453 




BEAUTY 





Why I Love It... 



1 1t boosts the luminosity of your skin. Well-placed shimmer catches 
the light, casting a flattering glow onto even the dullest complexion. Think 
of it as the makeup equivalent of drinking 12 kale smoothies. 

2 It brings out your bone structure without screaming bad 
YouTube tutorial. “Most women find highlights less tricky to do than 
contouring, which can look fake in real life,” says makeup artist Nick 
Barose. “Playing with light is more subtle and modern.” 

3 It’s cheaper (and less scary) than fillers. Want your lips to appear 
fuller? Your cheeks less sunken? Correctly applied highlights can do that. 



I'llllMIIII 

Strobing 

It’s surprisingly easy to master 
the look. Just follow this insider 
advice from Executive Editor 

Amy Synnott 




Discover exclusive step-by-step beauty, hair, and styling videos at instyle.com/how-to 



InStyle / DECEMBER 2015 191 





BEAUTY YOU CAN DO 



GLOW LIKE A PRO 

“Less is more,” says Barose. The effect, he says, should be more like a softly 
flickering candle than a glittering disco ball. The diagram below shows you exactly 
where to place highlights to complement each feature. Just don't do them all 
at once. The last thing you want to hear is “Nice strobing!” 



To lift 
your 
brows 

Apply a bit 
of shimmer 
under the 
outer third 
of the brow. 



To slim 
your nose 
(and face) 

Blend a dab 
down the 
center of 
your nose. 
Any more will 
make you 
look like 
you've just 
made out 
with a slice of 
pepperoni. 




To make 
your 

cheekbones 

pop 

Smile, then 
place a drop 
onto the top 
outer edge of 
them apples. 
Hello, bone 
structure! 



To 

brighten 
your eyes 

Use a tiny 
brush to 
paint an icy 
shadow in a 
sideways 
V shape at 
the inner 
corners of 
the eyes. 



To enhance your lips 

Swipe a smidge onto the Cupid’s 
bow. Add gloss to the center of the 
bottom lip for fullness. 



My Trick 

I have a long face, so my 
strategy is all about creating 
the illusion of width by 
highlighting the outer edges 
of my cheekbones. If you 
have a full face, focus more 
on the forehead, the bridge 
of your nose, and the middle 
of your chin. 






Benefit 
Cosmetics 
Watt's Up! 
Highlighter, 
$30; benefit 
cosmetics 



HUE IT 
RIGHT 



' I 




LIGHT 

A delicate peach 
shimmer brightens up 
fair complexions. 

L’Oreal Paris True Match 
Lumi Liquid Glow 
Illuminator in Ice, $13; 
lorealparisusa.com. 



r 




MEDIUM 

A sheer golden fluid 
brings out the warmth 
of olive complexions. 
Nars Illuminator in 
413 BLKR, $30; 
narscosmetics.com. 







DARK 

Copper hues add 
dimension without 
looking frosty. 

Lancome Le Duo Stick 
in Suede, $36; 
lancome-usa.com. 
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For more beauty and style tips, follow our executive editor (SAmySynnott on Twitter and Instagram 







Pantene’s rich, creamy Daily Moisture 
Renewal Shampoo and Conditioner sends powerful 
Pro-V moisture deep into your hair. So even the dry 
damage from 100 blowdries transforms into silky amazing. 



STRONG IS BL ^UL 



;2015 P&G 



TURN BACK THE CLOCK 

AROUND THE CLOCK 



94 % 

OF WOMEN FELT 
IT IMPROVED 
SKIN HYDRATION* 




AHTI-AGINC COMPIEX 
EMULSION 

MtOAOSPKnUMMVSO 



91 % 

AGREE SKIN FELT 
FIRMER AROUND 




AHTI-4Ci 
COMPiEX 
DRY Oil SER 



mERLE noRmnn 



Learn more. 
Come in for a Free 
Skin Assessment. 



ANTI-ACINC COMPIEX 
EYE TREATMENT 
6DOAO 5PSMM SPM5 



mERLE noRmnn mERLE nORnWI 



31 9 ^CTml.lOZ 



k>9« ‘ NET Wi .550Z 




30 ml »*!«. OL 



anti-acinc complex 

NIGHT CREAM 
mERLE noRmnn 

4«9< * Nnm (7CU. 



mERLE noRmfifT 

cosmetics 



*Based on an 8-week clinical study. 

‘Overnight & based on self-assessment of women (conducted by an independent testing lab). 



INVEST IN A BEAUTIFUL FUTURE. OWN A MERLE NORMAN COSMETICS FRANCHISE. 



"As an Owner, getting to share my love of beauty is 
a fairy tale come true and it’s financially rewarding!" 
—Jolene Vanover, Alice, TX 




CONTACT us TODAY: 

800-421-6648 

mn4me@merlenorman.com 

merlenorman.com 



© 2015 Merle Norman Cosmetics, Inc. 



BEAUTY 






KATY 
PERRY’S 
MAD 
POTION 
EAU DE 
PARFUM 
$49/1.7 fl.oz 
kohls.com. 



“This scent is a blend of 
exotic vanillas and musks. 
Vanilla is sexy without 
having too much of a 
stronghold. Musk, to 
me, is androgynous, 
and I like that.” 




The pop star, hair-color 
chameleon, and fragrance queen 
reveals her beauty philosophy 

It seems as though you are intimately 
involved in the making of your fragrances. 

I am, and I’m even matching my hair to the 
new bottle. I’m such a sucker for a theme. I 
want to create powerful fragrances that can 
be a part of people’s memories. My last one, 
Killer Queen, was royal, rebellious, and feminist. 
And this one. Mad Potion, is more whimsical. 

It’s kind of mysterious and magical. 

Speaking of which, if you could be granted 
one beauty wish, what would it be? I want my 
lower teeth to be perfect. I never had braces, and 
it’s hard as an adult to commit to them. Those 
teeth are the bane of my beauty existence. It’s 
like the Rocky Mountains in there. 

What’s your earliest memory of playing with 
makeup? It’s of my mom just handing me lipstick, 
saying “Wear a little rouge.” You know, she’s 
old-fashioned like that. Later I discovered eye- 
brows and how they frame your whole face. I 
didn’t overpluck much, thankfully. 

Did you color your hair when you were grow- 
ing up? Not until I was 15. It hadn’t really hit on 
this side of the world. I had, like, a Meg Ryan 
haircut — a short bob, a shag — and I always had 
highlights because I’m from California. Now pick 
a color of the rainbow that I haven’t done. 

How has your look evolved over the years? 

I have so many more tools to play with now. But I 
still love creating characters and really strong, 
bold looks. Sometimes when I go out onstage, 

I feel like a caricature of myself from a cartoon — 
like a living anime character. 

Who do you want to be next? Right now I’m 
in a period of absorbing, of research and develop- 
ment, before I to go into the studio and write the 
songs I want to write. I’m such a fan of Tumbir, 
and that’s where I get a lot of my ideas. My last 
green hair color came from Tumbir — well, and 
Oscar the Grouch. — kahlana barfield 
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BEAUTY BEAUTY TALK 






KatVs 



SHUUEMURA 
ANTI/OXI SKIN 
REFINING 
CLEANSING OIL 

“I used to be so 
scared of oil. I 
thought it would 
make me break 
out, but this one 
is so beautiful. It 
gets into the pores 
and lifts all 
the residue.” 
$77; shuuemura-usa 
.com. 



COVERGIRL LASHBLAST 
VOLUME MASCARA 

layer this on like Tammy Faye. 
God bless her. Rest in peace.” 
8; covergirl.com. 



CAUDALIEORGANIC 
GRAPE WATER 



“I spray this all over my 
face after I take my 
makeup off. It’s nice and 
light, and it keeps my 
skin from breaking out.” 

$18; us.caudalie.com. 



HEMPZ 
ORIGINAL 
HERBAL BODY 
MOISTURIZER 



“I don’t want a 



lotion that’s 




BY TERRY 
BAUME DE ROSE 

“This really works. It’s not 
one of those fake lip balms 
that actually dry your lips out.” 



full of water or 
overly greasy. 

This has 
the perfect 
consistency.” 
$23; ulta.com. 



H^1PZ 



$60; b-glowing.com. 



IN LIVING COLOR 

“I’m naturally squirrel brown — boring brown,” says Perry. She first dyed her hair (platinum) at 15, and "it turned 
out not so great, so I bought a box of black dye from Rite Aid. I’ve had a colorful life ever since.” 




2011 

“Pink was one of my first forays 
into vibrant color. It’s always so 
cute and fun. The pompadour was 
very 1950s, very baby doll. I love 
borrowing from different eras.” 



2012 

“I was promoting The Smurfs at 
the time, so it seemed like the 
hair was for that, but it wasn’t. 
My colorist Rita Hazan and I were 
just having some fun.” 



2014 

“Slime green is what I called 
this. It’s a hard color to pull off, 
but I liked to think I made it look 
chic at times. Although grunge 
is what I was really going for.” 



2015 

“This style was inspired by 
Lisa Marie Presley. It’s jet-black, 
short, a little messy, and 
easy to wear with anything. 
It’s my fake goth look.” 
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Try on many of Perry’s looks with our Hollywood Makeover Tool at instyle.com/perry 





SIMULATION OF PRODUCT RESULTS ON LASHES ENHANCED WITH LASH INSERTS. 



superstarmascara.com 




SUPER-VOLUMIZED, 

SUPER-EXTENDED, SUPERSTAR LASHES 

A SHOW-STOPPING LASH EFFEOT 

MASCARA ARTISTRY IN A TUBE. VOLUMIZING PRIMER: INSTANTLY THICKENS. 
BLACK FIBER FORMULA: EXTENDS LASHES TO THE EXTREME. GET READY TO 

#BEASUPERSTAR 

BECAUSE YOU’RE WORTH IT/" 





TRY ON ENDLESS LOOKS INSTANTLY. 
DOWNLOAD THE MAKEUP GENIUS APR 

©2015 L'Oreal USA. Inc. 



LOREAL 

MAKEUP DESIGNER/PARIS 



BEAUTY 






2004 



VIOLA DAVIS 



During an episode of the hit series How to Get Away with Murder, 
Davis’s character removes her makeup, false lashes, and wig. 
The jaw-dropping scene went viral — as did the star’s historic 
win at this year’s Emmys. “She wore her hair natural as she 
became the first black woman to take home the award for 
best actress in a drama,” says hair pro Jamika Wilson. “That 
look will be immortalized.” 



lashes." 



-autumns; and ,ot; 

•■'RfE, makeup arti, 



IRANSFORMAIION 




“Her dark 
brown skin 
has beautiful 
red under- 
tones that 
make her 
complexion 
glow” 

—AUTUMN MOULTRIE 
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HUNDREDS MORE! See all your favorite celebrity transformations at instyle.com/transformations 









TRY ON ENDLESS LOOKS INSTANTLY. 
DOWNLOAD THE MAKEUP GENIUS APR 



©2015 L'Or«al USA. rnc, 



FROM SUPER-THIN TO SUPER-BOLD 
IN A SINGLE STROKE 

A SHOW-STOPPING LINER IS BORN 

ONE DARING STROKE TRANSFORMS YOUR LOOK. THE ULTRA-PRECISE 
FLEXIBLE FELT TIP EFFORTLESSLY FOLLOWS THE CONTOURS OF YOUR EYE, 
INTENSE BLACK LIQUID FORMULA GOES ON SMOOTHLY WITH A SHINY FINISH. 
IT'S SHOWTIMEI #BEASUPERSTAR 

BECAUSE YOU’RE WORTH IT." 



NEW 






Si I U.SI Ai. 



LOREAL 

MAKEUP DESIGNER/PARIS 




BEAUTY AT ANY AGE 



BUST MOVE 

You may not be able to defy gravity, but you can sure fight it. From smoothing out your 
decolletage to finding the perfect bra, these doctor-approved tips will keep things looking up 









The fabric between the 
cups (the CENTER GORE) 

should lie flat against your 
chest. If there’s a gap, that 
means your cups are too small 
oryour band is too big. 



Your best ^ 
bust booster? 
Push-ups! Head to 
instyle.com/ 
fitness for expert 
moves from 
trainer Anna 



“Remember that UV 
exposure is detrimental 
both in the short- and 
iong-term,” says San Diego 
dermatologist Meianie 
Paim. Burns aside, rays 
break down coilagen 
(which keeps your bust 
firm) and elastin (which 
keeps it lifted). When you 
appiy faciai sunscreen 
with at least SPF 30 daily, 
don’t forget your 
decolletage. Then skip 
that 3 p.M. trip to the 
vending machine. Like the 
sun, “too much sugar can 
destroy collagen,” says 
nutritionist Brooke Alpert. 
Choose antioxidant-rich 
treats instead, like berries 
and citrus fruits, which 
help protect collagen. 

Avene Hydrating Sunscreen 
Lotion SPF50-p,$30; 



drugstore.com. 



That perma-dry feeling you 
get at this age isn’t just 
annoying: “Dehydration 
makes crepiness look worse 
than it is,” says Dr. Wu. In 
the morning, apply a rich 
moisturizer with hyaluronic 
acid, ceramides, or omega 
fatty acids to hydrate and 
plump. At night, continue 
using your retinoid, or 
switch to an amino acid- 
based peptide cream, which 
stimulates collagen but is 
less likely to irritate your 
already dry chest. If creams 
don’t quite cut it, you can 
remedy wrinkles and 
sagging with an in-office 
treatment like Ultherapy 
(around $2,500 per ses- 
sion). “It uses ultrasound to 
heat and tighten skin and 
can firm the chest area in 
one go,” says Dr. Palm. 

June Jacobs Rapid Repair Healing 
Cream, $60; www.junejacobs.com. 
StriVectinTL Advanced Neck 
Cream, $95; strivectin.com. 



When you buy a bra, 
the BAND should fit on 
the loosest hook (so 
you can tighten as the 
fabric stretches) and 
sit parallel to the floor 
across your back. 



Three Measures 
of the Right Bra! 

“I would say 85 percent of women do not 
wear the correct size,” says Frederika Zappe, 
national fit specialist for Eveden. When 
your bra isn’t doing its job, it can lead to 
premature sagging and even back pain, 
she says. Before you make your next 
purchase, check these features. 

Huit 8 Grand Jeu bra, Eveden, $72; nancymeyer.com. 



If keeping the poolside 
cocktails flowing overruled 
reapplying SPF in your 20s, 
make up for those sun sins 
and avoid even more dam- 
age by using an antioxidant 
vitamin C serum every day 
under sunscreen. “It re- 
duces excess pigment and 
preserves collagen,” says 
L.A. dermatologist Jessica 
Wu. To maintain moisture, 
opt for an anti-inflammatory 
lotion at night, she says. 
Expecting? Keep in mind 
that “a slow weight in- 
crease helps prevent 
stretch marks,” says N.Y.C. 
dermatologist Rosemarie 
Ingleton, who suggests aim- 
ing for no more than 10 
pounds over two months. 

Dr. Jessica Wu Vivid Intense 
15% Vitamin C Serum, $60; 
beauty.com. Sisley Intensive 
Bust Compound, $285; 
sisley-paris.com. 



If you’re not expecting, 
then you’ve got a green 
light to try some of the 
strongest collagen builders 
around — vitamin A- 
derived retinoids — every 
third night: They help 
keep skin firm and even 
out a rough texture, says 
Dr. Palm. To further tackle 
discoloration, use an 
exfoliating glycolic acid 
lotion daily. If your sun 
damage is extreme, 
in-office Intense Pulsed 
Light treatments (around 
$300 per visit) can address 
both brown and red spots, 
says Dr. Palm. “You’ll see 
a difference with one 
treatment, but it’s best 
to do two sessions one 
month apart,” she says. 

RoC Retinol Correxion Deep 
Wrinkle Night Cream, $23; cvs 
.com. Lancome Absolue White 
Aura Brightening Cream, $250; 
lancome-usa.com. 



The UNDERWIRE should surround 
all of your breast tissue; if it digs into 
skin at all, you need to go up a size. 
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CAN A BAG CARRY HOPE? 

MINE CAN. 




I’m Jamie, a photographer 
and blogger. I believe 
« in inspiring people 
. through creativity and 
discovered an easy way 
to do that, while also 
making a difference. 

^ LuJ.. FBFV. 

1 . M 



Jamie Beck Photographer and Blogger, Ann Street Studio 
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ILEADFEED 



FEEDPROJECTS.COM 



lnStyle.com 

And the Winners of the 

2015 #InStyleSMA Are ... 

The stars selfied, and you voted. A lot. More than 78,000 times. Visit instyle.com/socialmediaawards to 
see all the celebrities and stylists taking home bragging rights from our third annual Social Media Awards 














ADVERTISING PROMOTION 




PRODUCT PREVIEWS AND SPECIAL OFFERS 



SUMMERSOCIALRECAP 

On Tuesday, August i8th, InStyle 
partnered with Single Edition Media to 
gather the biggest and brightest social 
media stars at Summer Social — an event 
connecting over 200 influencers with the 
hottest products of the summer season. 

Influencers were treated to a cocktail 
reception accompanied by live activation 
programs courtesyofessie,Neutrogena, 
Sally Hansen, SunChlps, thinkThin,Tlde 
and ZICO Premium Coconut Water. 




DSW DESIGNERSHOE 
WAREHOUSE 

Give something great this holiday season. 

With gifts starting as low as $19.95, shop now 
for the shoe lover in your life. And don’t forget 
about holiday party looks foryourself. At 
DSW you'll discover styles designed to make a 
statement! Spend a little. Give a lot. 



kwet»«life 





Mix No. 6 Danzey, $29.95 




LOVETHIS LIEE 

Lovethislife bracelets are meant to wear, 
stack, collect, and share. Each piece is 
designed to tell your story, to celebrate you, 
your path, and living in the moment, to pass 
on hope and gratitude, and to share with 
those you love. Available at Kohl’s 
stores nationwide and online. 
kohls.com/lovethislife 



Jewelry Gift Set, $19.95 




Mix No. 6 Plant Weekender, $39.95 

Want to see more? 

Head to dsw.com for more styles and gifts. 




STARBUCKS® RIGHT 
EROM YOUR FRIDGE 

Enjoythe Starbucks® coffee you love in 
the comfort of your home with Starbucks® 
Iced Coffee Brewed to Personalize and Iced 
Espresso Classics. Find these 48 fl. oz. bottles 
yourgrocer’s chilled section. 
craftedforhome.com 






FEELING 



when it’s dentist 
day, but that 
delicious donut 
could not 
be denied. 



p«pp«rmint 








BEAUTY 




Keep Calm & 
Holiday On 







Derestivo Coco clutch, $250; 
derestivodesign.com. Sonia Kashuk 
Large Eyeshadow Brush, $40 (included in 
set of 10); target.com. Giorgio Armani 
Lip Maestro Lip Gloss #507, $36; giorgio 
armanibeauty-usa.com. & Other Stories 
Luminising Creme, $18; stories.com. 
Guerlain Ecrin 4 Couleurs Eye Palette, 
$65; nordstrom.com. Diorshow 
Iconic Overcurl Mascara, $29; dior.com. 

Maybelline Face Studio Master 
Conceal, $9; drugstore.com. 



Pack a Party Stash 

Make your office-to-after-hours 
transition easy. Toss new touch-up 
essentials — a luminizing cream to 
bring light to the high points of your 
face, a lip stain with the shine of a 
gloss, and a yellow-based concealer 
to knock out redness and brighten 
undereyes — into this makeup bag. 
We love that it doubles as a clutcn, 
and it’s fully lined so you won’t freak 
if something spills. 




Rise and 
Exercise 



Commit to 20 minutes of a.m. 
cardio when you’re overwhelmed, 
says Vancouver wellness expert 
Susan Biali. According to a Uni- 
versity of Vermont study, doing 
so may help you keep a more 
positive mood for up to 12 
hours. Hold yourself accountable 
with a device like the Apple 
Watch, whose activity app tracks 
progress. To wind down, stretch 
for 10 minutes before bed. 
Apple Watch, $999; apple.com. 



2 




Energize 
with Herbs 

To head off stress, 
start popping adap- 
togens, says N.Y.C. 
doctor of integra- 
tive medicine Frank 
Lipman. Studies 
show that this 
class of stamina- 
boosting herbs, 
used for centuries 
in ayurvedaand 
Chinese medicine, 
reduces tension 
and curtails fatigue 
by stabilizing your 
adrenal glands. 

One potent exam- 
ple isashwagandha. 
Research has found 
that supplements 
containing this 
Indian plant can 
reduce cortisol 
levels (which lead 
to stress) and 
increase alertness. 

Be Well Adaptogens, 
$40/180 capsules; 
bewellbyfrank 
lipman.com. 



J 




When in Doubt, 

Whip Out a Blazer 

Elevate your LED for your next shindig. 
“Throw on a sleek jacket,” says L.A. stylist 
Petra Flannery. “It’s both decorative and 
functional.” She suggests looking for a 
style In a fresh color (like this winter white 
version on her client Emma Stone) and 
adding a cluster of vintage brooches on the 
pocket or lapel (as seen at Prada’s fall show) 
to immediately make it more festive. 




Talk It Over 

If you’re feeling down, don’t sulk in 
silence — phone a friend. “The very 
act of engaging in conversation 
can help ease your mind,” says 
N.Y.C. therapist Bea Arthur. The 
pro founded the digital-therapy 
platform lnyourcorneronline.com, 
which provides online counseling 
sessions with a certified therapist 
for as little as $50. 
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stage a Gift Shelfie#IRL 

Instead of regifting at the last moment, stock covetable items like 
candles, lotions, and perfumes year-round. Apps also make giving 
a breeze: Santa’s Bag (free; available on iTunes) organizes your list 
by recipient, item, and budget, whereas Yiftee (free; available on 
Google Play and iTunes) sends gift cards via email and Twitter. And 
Giftstarter.com collects money from a group so you don’t have to 
chase anyone down for donations for Grandma’s flat screen. 

Creed Royal Princess Oud, $385/2.5 fl. oz.; creedboutique.com. Kiehl’s Costello Tagliapietra 
Creme de Corps, $48/16.9 fl. oz.; kiehls.com. Omorovicza Gold Shimmer Oil, $80/3.4 fl. oz.; 
omorovicza.com. Atelier Cologne Necessaire Nomade Set, $45; sephora.com. Fresh Sugar 
Lip Love Story, $73; fresh.com. Diptyque Limited Edition Oliban Holiday Candle, $70; 
nordstrom.com. Philip B. Russian Amber Imperial Shampoo, $140/12 fl. oz.; philipb.com. 
Viktor & Rolf Bonbon Body Powder, $80; saks.com. 




Avoid a 
Hangover 

Open-bar overload? 
Oops. Before bed, 
N.Y.C. integrative 
nutritionist Nikki 
Ostrower says, down 
a mix of one table- 
spoon unpasteurized 
apple-cider vinegar, 
a drop of raw honey, 
and a cup of water. 
“It’ll help break down 
the alcohol more 
quickly,” she says. 



Order up the A-lister, 
a look Glamsquad 
is offering to InStyle 
readers, (/t channels 
this Old Hollywood 
moment from 
Jessica Chastain!) 




Book a House Call 

No time to swing by the salon for a 
post-work, pre-party blowout? Drybar’s 
new at-home service (available in 
N.Y.C. through the Drybarapp) sends 
you a stylist for $75. Schedule with a 
Glamsquad pro in L.A., Miami, or N.Y.C. 
(free; available on iTunes) to score hair 
and makeup, starting at $50. Its digital 
holiday look book makes choosing a 
style that much simpler. 




Too much carousing and not enough sleep 
are surefire ways to court a cold. To nip it in 
the bud, take a 20-minute nightly bath with 
two to three cups of magnesium-rich Epsom 
salts and a dash of baking soda, says Victoria 
Moreno, a doctor of integrative medicine in 
N.Y.C. “This combination helps to alkalinize 
your body so you can detox more effectively,” 
she says. Already coughing? Speed up your 
recovery by drinking copious amounts of 
fluids and taking a 1,000-mg antiviral vitamin 
C supplement three times a day, she says. 




1 Fill Up First 

I H ■ Never party hungry. Before you 
IV H head out, eat a banana. It’s 
I m loaded with vitamin B6, which 

“regulates blood sugar and Insu- 
lin levels,” says N.Y.C. dietitian Cynthia Sass. Plus, It 
helps raise dopamine levels, so you’ll be more social 
butterfly than wallflower. At the event, dig into avo- 
cado-rich guacamole. “Good fats make you feel full 
and give you energy,” says London-based food ex- 
pert Amber Rose. But go easy on the cookies: Sugar 
increases the stress hormone cortisol, which might 
make you feel cranky and ready to crash. 
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MORE! Discover other smart insider ways to make your life beautiful at instyle.com/tenways 






©Conair 



The secret behind the 
perfect curl is here 



A revolutionary 
new way to create 
beautiful, shiny curls, 



Curl comes out.™ 



■ www.curlsecret.com 

United States Patents: 0717,000; 8,607,804; 8,869,808; 8,651,118; 8,733,374 and other U.S. and foreign patent^ pending 
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BEAUTY 



Giorgio Armani 

Luxe Is More, $140; 
armanibeauty.com. 




Yves Saint Laurent 

Kiss & Love Multi 
Usage Palette, $95; 
yslbeautyus.com. 



Editors’ 

PICKS 

This month’s best beauty finds 



“Hidden under 10 
neutral shadows 
are two concealers 
and a setting 
powder. This 
compact is all I 
need for a fully 
polished look.” 

—DIANNA MAZZONE, 

beauty assistant 



“You’ve got brown, 
orange, and peachy 
copper shadows that 
blend beautifully— 
plus a yellow tone 
that’s perfect for high- 
lighting dark skin.” 

—KAH LANA BARFIELD, 

fashion and beauty editor-at-large 

Jay Manuel Beauty 

Intense Color Eye Shadow Quad in Loud, 
$24; jaymanuelbeauty.com. 



“Because the shimmer is 
so fine in these strobing 
powders, you get tbe 
most elegant, sheer glow.” 

— ANGELIQUE SERRANO, beauty director 



“Gloss, lipstick, blush, 
shadow— in gorgeous, 
wearable shades.” 

— AMY SYNNOTT, executive editor 




“Between metallic 
violet and matte 
mahogany, this 
palette is seriously 
breaking me out of 
my beige shadow rut.” 

—MAURA LYNCH, 
senior beauty editor 

LANCOME 

Audacity In Paris Eyeshadow Palette, 
$68; lancome-usa.com. 
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No matter how many 
toys you brought, 
he still chose that. 



Dimetapp 



Robitussin 



Be ready with 







Unsurpassed 
fever & pain relief* 


Soothing action 
& cough control 


Great-tasting 
cold-fighting power 




‘Among OTC pain relievers. 


Use as directed. ©201 5 Pfizer Inc. 







BEAUTY FRAGRANCE 



LET’S GET COZY 

Tis the season to dive under a cashmere throw and cocoon yourself in a warm, rich fragrance 
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1 Warning: You may covet 
this AlaTa creation as 
much as the designer’s 
laser-cut totes. Pink 
pepper and musk make it 
plenty spicy, but there’s 
also a surprising lightness 
from freesia. 

Alala Paris eau de parfum, $150/ 
3.3 fl. oz.; at Saks Fifth Avenue. 



2 This mellow, ginger- 
spiked mix has a 

honeyed sweetness 

that’s incredibly addictive. 

Jimmy Choo Illicit eau de 
parfum, $112/3.3 fl. oz.; at 
Nordstrom. 



3 Roses add a familiar 
floral, almost powdery 
touch to black and 
white cedar. 

Narciso eau de toilette, $98/3 fl. 
oz.; bloomingdales.com. 



I Star anise (a spice with a 
j\ licorice-like aroma) lifts 
I heavier leather notes 

with a clean, green quality. 
Mugler Les Exceptions Cuir 
Impertinent eau de parfum, 
$225/2.7 fl. oz.; mugler.com. 



5 A blend of amber, 

tonka bean, and vanilla 

exudes the faintest 
hint of incense without 
coming on too strong. 



Van Cleef 8c Arpels Collection 
Extraordinaire Ambre Imperial 
eau de parfum, $185/2.5 fl. oz.; 
at Neiman Marcus. 



G Violet and orris have 
an earthy edge, which 
balances out the smooth, 
creamy sandalwood. 

Jo Malone London Orris 8< 
Sandalwood Cologne Intense, 
$170/3. 4fl. oz.; jomalone.com. 

T Thinkyou don’t care 
I for the tangy scent of 
I patchouli? Praline 
provides a delectable twist. 
Donna Karan Liquid Cashmere 
Black eau de parfum, $108/3.4 fl. 
oz.; at Nordstrom. 



8 You can smell lilies 
and jasmine — but it’s 
amber resins and 
vanilla that help give this 
bouquet a deeper, 
more sensual spin. 



Dolce 8c Gabbana The One 
Essence essence de parfum, 
$115/2.1 fl. oz.; saks.com. 



SVEND LINDBAEK 





rUTURIE 

WONT 

WAIT 

LIET'S 

RIETMINK 

HIGH 

SCMOOI. 

Join the movement to reimagine High School 
and change the future of American education. 

XQsuperschool.org 

#RethinkHighSchooi 





BEAUTY MATCHMAKER 



WINE NOTf 

Hey, the holiday season is here! Go ahead and have a sip of Burgundy or merlot. But 
before you indulge, check out the dark blends these stars keep on reserve 




Lay down a 
deep berry 
base, then dab 
a brighter red 
cream over the 
center of your 
lips. “You’ll get 
a pomegran- 
ate hue that’s 
superflatter- 
ing on very fair 
skin,” says Bos- 
worth’s pro 
Pati Dubroff. 




HER PICK 

Dior Addict 
Lipstick in 
951 and 967, 
$35 each; 
dior.com. 




Does your 
medium-fair 
complexion 
have a good 
dose of pink in 
it? You’ll want 
to cocktail 
your lipsticks: 
Use a brush to 
mix a lighter 
raspberry with 
a black cherry, 
as pro Loren 
Can by did. 



HER PICK 

Lancome Color 
Design Lipstick 
in Fashion For- 
ward ($23) and 
L’Absolu Rouge 
in Jezebel ($31); 
lancome-usa.com. 




A semimatte 
plum “stands 
out against my 
golden-beige 
skin,” says the 
actress, who 
applied her 
own makeup 
here. "A 
sheerer shade 
wouldn’t 
have had 
any impact,” 
she says. 




HER PICK 

Make Up For Ever 
Rouge Artist 
Intense in Satin 
Blackcurrent, $20; 
sephora.com. 




Hot cocoa, 
anyone? Hints 
of chocolate 
in this raisin 
bullet work 
to warm 
up the yellow- 
gold under- 
tones in 
Alba’s skin, 
says her 
makeup 
artist Daniel 
Martin. 




HER PICK 

Honest Beauty 
Lip Crayon in 
Mulberry Kiss. $18; 

honestbeauty 
.com. Dior Contour 
Lip Liner in #943, 
$30; dior.com. 



A 

'' 



MINDY 

KALING ^ 



Walk away 
from cool, 
blue-based 
tones and 
stick to warm, 
reddish bur- 
gundy if you 
have a caramel 
complexion. 
Don’t be timid: 
Two coats give 
a rich depth, 
says pro Cindy 
Williams. 




HER PICK 

Julie 

Hewett Sin 
Noir Lip- 
stick, $24; 
juliehewett 
.com. 




For Good’s 
golden-brown 
skin, makeup 
artist Autumn 
Moultrie likes a 
dense cocoa 
shade with a 
touch of red in 
it. Try highlight- 
ing cheeks to 
offset the matte 
finish, ensuring 
the look isn’t 
severe. 




HER PICK 

Nars Pure 
Matte Lip- 
stick in Volga, 
$27; nars 
cosmetics 
.com. 




Find a 
bullet that 
is “equal 
parts red 
and brown,” 
says Union’s 
makeup 
artist Fiona 
Stiles. “It 
really 
brightens 
a deep 
complex- 
ion.” 




HER PICK 

Mark Lipciick Full 
Color Lipstick in 
Whiney, $11; meet 
mark.com. Clinique 
Quickliner Intense 
for Lips in Chili, 
$17; clinique.com. 




Think of the 
rich, gleaming 
skin of an egg- 
plant — that’s 
the vibrant 
purple you’re 
going for, says 
Aduba’s pro 
Janice Kinjo. 

A chic, creamy 
lipstick with a 
bright sheen 
makes for a 
vivid finish. 




HER PICK 

BareMinerals 
Marvelous 
Moxie Lipstick 
in Lead the 
Way, $18; bare 
minerals.com. 
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■ Want even more 



options for every skin tone? Go to instyle.com/matchmaker 










HAIR, SKIN 
& NAILS 



With Biotin and Antioxidant Vitamins 
C & E to help support: 

V Shimmering Hair* 

V Glowing Skin 

V Healthy Nails 



with Biotin & Antkwidarm' 



Women’ 



#1 Adult GUMMY vitamin brand fuses health 
enjoyment & delicious natural fruit flavors.^ 



vita fusion 



vita fusion 



TMoonlk 



’Dmii 



■MInMfwt 
I n mt in m 



We make Nutrition Taste Goodr 



VITAFUSION.COM » 
COUCH t OMgM Co. he. 201S. Ml ngM iMMd 

vn«ajsoh oM WE nK wnanM t«sti 9000 

•0 fehmth ol awdi I IMgM Oo. he 





BEAUTY 





You no longer hove to go to the moll 
to buy high fashion hair accessories. 
This “Ail that Glitters” Collection 
along with many other beautiful hair 
accessories and styiing toois by Mia 
Beauty can now be found at your 
corner store! 



Available at 








TRICKED- 
OUT TOOL 

WOOSH BEAUTY THE CORNER 
BRUSH SMUDGER 



Q How can I get 
more volume in 
my hair without 
zapping the shine? 

A Start by applying 
a heat protectant 
before you biow-dry, 
says Rosie Huntington- 
Whiteley’s styiist George 
Northwood. Hisgo-to, 
Redken Pillow Proof, 
has silicone resins that 
biock duiiing heat 
damage. Next, work in 
a voiumizing cream iike 
Moroccanoii Thickening 
Lotion, which packs 
moisturizing oiis; it’ii 
add body without any 
stiffness. Then, finish 
your style with a hit 
of hairspray. Try an 
aicohol-free version, iike 
Pantene's, to minimize 
the straw-iike effect. 

Redken Pillow Proof Blow 
Dry Express Primer, $22; 
redken.com for salons. 

Pantene Pro-V Style Series 
Airspray, $7; pantene.com. 
Moroccanoii Thickening Lotion, 
$29; moroccanoil.com. 



Are perfect smoky eyes harder to come by than an Uber in the rain? This 
new purposeiy bent brush, co-deveioped by styie guru Bobbie Thomas, wili 
fix that. Press the trianguiar tip in shadow and, with the point facing outward, 
“stamp” the outer corner of your eyeiid. Then, use the smudging brush on 
the other end of the tooi to shade your iid, biending the shadow to meet 
the border you already created. Repeat over the other eyelid and you’ve got 
yourself a party-ready set of symmetrical wings. 

$30; available on December 9 at hsn.com. 



■ Ready for a master class in salon manners? Head to instyle.com/salon-etiquette 





BEAUTY 



Q Last time I 
went to the 
salon, five people 
worked on my 
hair. Do I need 
to tip them all? 

A The short answer? 

Yes. Along with the 
15 to 20 percent you 
reserve for your main 
stylist, “5 to 10 percent 
should go to the assis- 
tant,” says Jeff Vicente, 
director of N.Y.C.'s Cutler 
salons. Typically, there 
should be no more than 
three sets of hands on 
your strands in one visit; 
if there are, mention it to 
the manager. And consider 
a holiday bonus for the 
receptionist who squeezed 
you in at the last minute — 
whether it’s a bigger tip 
or a bottle of wine, 
“something special won’t 
go unnoticed,” he says. 



Snap along 
the blue 
line to get 
a dose of 
zit-zapping 
sulfur. 

s. 



ZENDAYA 

ASKS 

INSTYLE... 



Q How can I have fewer 
pimples in my life? 





A There’s no such thing as a get-out-of-acne-free card, but regularly using 
products that remove excess oil and kill zit-causing bacteria definitely helps, 
says N.Y.C. dermatologist Joshua Zeichner. Salicylic acid is an effective exfoliating 
ingredient, and you can find it in pore-clearing cleansers. Nixing bacteria is a little 
trickier. Benzoyl peroxide does the job, but in high concentrations it can cause 
irritation, says Dr. Zeichner. A notable alternative to consider? Sulfur. Kate Somerville’s 
new EradlKate To-Go Acne Treatment ($22/12; available in January at sephora.com), 
which combines sulfur with alpha-hydroxy acids, can dry and diminish pimples within 
a few hours. Plus, the single-use swabs make it easy to apply on the fly. 




THE POWER OF TWO. 



ARM&HAAAMER Plus 
OxiCleon Power Poks. The only bundry 
detergent pok with bi-loyer technology. 



SAVE UP TO 50%* 



OFFICIAL LAUNDRY 

BIG CLEAN. SMALL PRICE. 

Major League Baseball trademarks and copyrights are used with permission of Major League Baseball Properties, Inc. Visit MLB.com 







BEAUTY 







The best defense 
against chapped winter 
hands? Popping one of 
these shea-butter balms in 
every bucket bag you own. 

Le Couvent des Minimes 
L Hand Cream Bouquet; 
ulta.com. 



“These shades 
subtly enhance 
your lip color 
for a natural 
look. They are 
extremely mois- 
turizing and give 
the most beauti- 
ful shine.” 

—ALLAN AVENDANO, 
makeupartist 

Palladio Beauty Butter 
Me Up Sheer Color 
Balm in Sugar Plum and 
Dulce, $8 each; www 
.palladiobeauty.com. 



Deak& 
STEALS 



Long plastic bristles 
detangle nests; clus- 
ters of boar bristles 
smooth hair and up 
the shine factor. 
Sephora Collection 
Precious Elements Travel 
Brush; sephora.com. 



Irresistible ATM-friendly buys! 

f 



$15 

We love travel candles, but some- 
times their heady floral bouquets 
leave us reaching for a window. This 
wax releases the cozy aroma of 
spicy cardamom and earthy rose. 
Skeem Design Axiom Cardamom Rose 
candle in tin; skeemshop.com. 



$9 

Save your layering skills 
for your #OOTD. This 
thick, inky formula volu- 
mizes, lengthens, lifts, and 
defines in one fresh coat. 
Revlon Ultimate All-in- 
One Mascara in Blackest 
Black; at drugstores. 



$10 

A dab of this charm- 
ing scent with sweet 
citrus and white 
peony takes us back 
to summer days 
spent sipping rose. 
Flower Sparkling Garden 
Fragrance Rollerball; 
walmart.com. 
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LIFTS 

THE O 

BROW 



It’s time to update 
your profile. 



ULtherapy 

SEE THE BEAUTY OF SOUND' 






LIFTS 
UNDER 
THE CHIN 



LIFTS 

THE 

NECK 



I O 






Ultherapy uses safe, non-invasive 
ultrasound to gradually lift and 
tighten skin on the neck, chin and 
brow, and smooth the decolletage. 

FDA-cleared. No downtime. 
Scientifically proven to stimulate 
collagen production. 



BEFORE 



AFTER 90 DAYS 



SMOOTHS THE 
DECOLLETAGE 



■o 




Try on Ultherapy 



Visit Ultherapy.com/MyLift to see what your 
results could look like, or call 844-4-MyLift 
to find a provider near you. 



The non-invasive Ultherapy® procedure is FDA-cleared to lift skin on the neck, on the eyebrow and under the chin as well as to improve lines and wrinkles on the decolletage. For full 
product and safety information, including possible mild side effects, visit www.ultherapy.com/IFU. ©2015 Ulthera, Inc. Ultherapy is a registered trademark of Ulthera, Inc. 1004867A 




PROMOTION 



This holiday season, we’ve partnered with five 
Instagram superstars to inspire your most stylish 
holiday season yet! From the perfect over-the- 
knee boots to a festive holiday tablescape, shop 
the ideas of social media’s biggest influencers 
straight from their Instagram feeds. 



Plus, enter our Cyber Fun Day giveaway to win 
gifts foryou and everyone on your list! 



INSTYLE.COM/INSTASHOP 





PROMOTl'bN 



KAYLA 



(g)NOTYOURSTANDARD 



'My holiday inspiration revolves around quality knitwear, 
decadent sweets and personalized leathergoods! I take 
the time to get into the kitchen and bake everyone’s 
favorite dessert to add to their gift.” 



>1 





PROMOTION 




BRINGING SEXY BACK 

Make an entrance at your next holiday 
soiree in this open-back dress from 
Laundry by Shell! Segal. Pair with an 
ankie-strapped heel and a red lip forthe 
perfectcombinationof Hoiiywood 
giamourand West Coast chic. 




PERFECTTIMING 

Add a touch of elegance to your hoiiday look with the 
Coach Delancey watch. Mimicking the softly shaped 
hardware used on the brand’s celebrated handbags, 
the watch features afiuid mesh bracelet to perfectly 
accentyour holiday party dress. 



MOM ENTARY GETAWAY 

Take a well-deserved break from gift- 
wrappingtoenjoyyourfavorite luscious 
treat. It simply isn’t the holidays without 
a decadent Lindt LIN DOR Milk Truffle 
chocolate experience. 




GOODASGOLD 

Put the finishing touches on 
your holiday party look with 
thison-trend necklacefrom 
Stephanie Kantis. Weariton its 
own or layer it with other pieces 
for a personalized touch. 




TWEED I SAY MORE? 

staying warm doesn’t mean you have to sacrifice style. 
Bundle up in this luxurious tweed coat from Jones New York 
and get ready to brave the cold stylishly. 





ASHLEY 



(g)ASHLEYSKY 



“London is my favorite place to be duringthe holiday 
season - the English definitely know howto celebrate. 
Ice-skating at Somerset House makes me feel so festive. 
London’s a magical city, especially duringthe holidays!” 
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PERFECT POUT 

Get mistletoe-ready with the new 
ChapStick® Total Hydration. Infused 
with Argan oil and 100% natural, this unique 
age-defyingformulawill ensure you have 
healthier and more youthful -looking lips this 
holiday season. 





No need to stress about getting 
those perfect, bouncy curisforyour 
holiday parties. With the Infiniti Pro 
by Conair® Curl Secret®, hair goes in 
and gorgeous curls always come out. 



. i • 






••• •yvV' V • \ 






ARM CANDY 

This is the holiday gift you’ll want to keep foryourself. The 
perfect addition to your go-to stack, VAHAN’s equestrian- 
inspired bracelet features eight points of diamonds and 
theirtrademark Moire Beaded wristband design. 



GOODJEANS 

who could getthrough the winter 
months without a killer pair of jeans? NYDJ™ 
has the fit and comfort you want, plus the 
perfect pairing pieces to go along with your 
newfavorite denim. 




SEEINGSTRIPES 

Bundle up while still looking stylish in 
this striped turtleneck sweater from 
Nautlca. Add a bold red lip to this 
classic color combo for aglamorous 
finish. Available at Nautica.com. 





(a)ANGELALANTER 



“Nothing puts me in the spirit like a classic holiday film, 
bright lips, a blanket scarf and a dark roast. And is there 
anything betterthan a cozy sweater?” 
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BACK TO BASICS 

Master the art of layering this winter with the 
help of AG’s Holiday 2015 Collection. Thanks 
to their classic silhouettes and understated 
details, AG will keepyou lookingeffortlessly 
cool throughout the holiday season. 




GO BOLD 

This ultra-feminine Movado BOLD® 
watch features an on-trend golden-sage 
strap in patent leather and ayellowgold-toned 
sunray dial for extra elegance. Pairyours 
with a cozy sweater and killer boots for an 
instantlychicoutfit. 




RETRO REVIVAL 

channel the 70s with this season’s hottest silhouette -the round 
frame. The gender-neutral style makes this the perfect gift for 
anyoneonyourlist.GetthelookatSunglasshut.com. 




EVERYDAY COUTURE 

Inspired bythe glamorous girl 
who is always the life of the 
party,Viva la Juicy adds the 
perfect finishing touch toyour 
holiday look. Combining wild 
berries, creamy vanilla and 
bright jasmine, this fragrance 
willensurethatyour holidays 
are filled with Viva! 




GLOW GETTER 

Perfect to stash inyourholiday party clutch, the Clede Peau Beaute 
Winter Collection will keepyou lookingflawless. Inspired bythe endless 
allure of Venice, the soft colors will give you just enough sparkle. 




PROMOTIOI 



@CELLAJANEBLOG 



“I love the colors and smells of the season and try to 
bringthem into my home decor duringthis time of year. 
I’m looking forward to creating fun holiday traditions 
with mylittlefamily.” 
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FASHION FORTIFIED 

Tough, durable and fashion-forward, 
G-Shock’s S Series was developed for today’s 
independent, courageous and inspiringwomen. 
With its shortened strap, smaller case and a 
touch of pink, G-Shock for her is the perfect 
gift for any power woman on your list. 




SWEET & SAVORY 

Get in the holiday spirit with 
Stacy’s® Simply Cocoa® Pita Chips- 

your new go-to for entertaining. With 
real cocoa baked in, your party guests will 
savor every bite of chocolatey goodness. 




PONCHO PEREECT 

Simple yet stylish,thiscut-to-drapeponchoby Rafaella 
wraps you in comfortthis holiday season. 




THE NEW NEUTRAL 

Bringon the burgundy. Incorporate the color of 
the season into your winter ward robe with these 
textured suede ankle boots from Aquatalia. 
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(g)NANYSKLOZET 



The holidays are the perfect time to reinventyour 
style or to try a new trend. I like to play with trends 
without being overthe top - 1 want my style to be 
wearable, but never boring.” 
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SEASONALSPARKLE 

Inspire some major wrist envy this 
holiday season with the Demure 
Xfinity Bracelet from Gabriel & Co. 
Add a touch of luxury to your everyday 
look, or pair it with a festive party dress 
forthe perfect statement piece. 





hasyou covered. Its blend of seven shades 
to expertly cover roots and grays will keep 
yourcolorfreshand natural-lookingwithout 
rubbingoff until your next shampoo. 



SKIN SAVER 

Fight your dry skin the easy way. 
Eucerin® In-Shower Moisturizer 

will leave yourskin looking 
hydrated and healthy, without 
thegreasy residue. 



ALWAYS IN SEASON 

Make this holiday a season of 
style with coveted looks and 
everyday essentials from 
White House Black Market. 
Whetheryou’re petite, curvy 
ortall,you’ll always find your 
size here. 



Eucerin 
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JUDITH RIPKAltd 

www.judithripka.com 



Select Bloomingdale’s • London Jewelers 





Decenibcr 2015 



“Songwriting is 
like giving birth. 
When it happens, 
you re just in awe of 
the miracle.” 





MAISON 
MARGIELA 
ARTISANAL’ 
DESIGNED 
BY JOHN 
GALLIANO 

Handpainted silk-lined 
evening dress with 
detachable handpainted 
. neoprene mesh coat. 



blue skies ahead 

You might think the highly puhlicized dissolution of her 
13-year marriage to Gavin Rossdale would slow down this rock-star mom. 

But with a darling 22-month-old son underfoot, I 

a new alhum huhhling up, and a booming fashion 
empire that just keeps expanding (chew toy, anyone?), 

GWEN STEFANI is marching bravely forward in her stilettos 

6jSARAHMESLE photographed by Vi ELJERS 63; JOANNE BLADES 




ATELIER 
VERSACE . 

Silk georgette and 
silk chiffon dress wifTv%- . ? 
Swarovski crystal, t 
silk chiffon, aTict vinyl .7^.^ 
-floral embellishment. 
Hand-cut silk chiffon^.-*'\t - 
floral headband with ^ ' , 

Swarovski crystal^ ^ ■'] 

embellishment."^^' .7] 

GX by Gwen Stefani 
faux-stingray 

suede sandals.^>«^' 'V- ' 





Gwen Stefani is cleaning out her closets. 
At the moment, she s prying open a crate 
labeled “archives.” It’s overstaffed and 
stuck closed; her long, white-painted 
nails slip on the latch, and she breaks 
into a wry, red-lipsticked grin as the 
satiny contents spill out. Everyone has 
old boxes full of memories. But not 
everyone’s are full of 20 years’ worth of 
iconic costumes. The hags and boxes 



crowding Stefani’s design studio are a testament to the 
many phases of her career: first as the lead singer of the 
band No Doubt, then as a solo artist, a judge on The Voice, 
and ultimately as a fashion designer. “Look!” she says, 
leaning over and pulling out a pair of sequined shorts. 
“This is from David Letterman. And this [grabbing a 
white-boned corset] is from ‘Rich Girl.’” She points to 
piles of maternity clothes, old “Voice stuff,” a costume 
from the American Music Awards. “I just did a shoot,” she 
says, gesturing toward a pile of designer duds that would 
make most women quiver in their Manolos. “And they 
gave me the clothes afterward.” 



There’s a lot to be excited about in this box, but Stefani 
seems reluctant to dwell on the past— it’s almost as if 
there’s something in there she’d rather not let out. Closing 
the lid and standing up, she projects a kind of defiantly 
confident glam-rock vibe. Her high- waist J Brand skinny 
jeans and strappy L. A.M.B. high heels exaggerate her tall, 
slim figure, while her faded black tank (an “old favorite,” 
she says) reveals glossy blue bra straps. Her famous plati- 
num locks are twisted into a severe topknot; her signature 
red lipstickis carefully in place. “I just feel like I’ve been in 
this cocoon,” she says. “And now I’m ready to burst out 
with all these new creations.” 
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VALENTINO 

HAUTE 

COUTURE 

Silktulle and silk 
organza dress and gold- 
toned headband. 

HAIR: DANILO FOR THE 
WALL GROUP. MAKEUP: 
GREGORY ARLTFOR 
EXCLUSIVE ARTISTS 
MANAGEMENT. DRESSER: 
ROB&MARIELATTHE 
WALL GROUP. 

MANICURE: KATT 
HASSAN FOR OLIVE 8t 
JUNE. SET DESIGN: 

BETTE ADAMS FOR MARY 
HOWARD STUDIO. 




Stefani has certainly undergone a period of transition. 
In the past three years, she’s had a third child, Apollo 
(her older sons, Kingston and Zuma, are 9 and 7, respec- 
tively), joined The Voice as a judge, and thrown herself 
into mogul mode, launching a series of newfashion lines: 
hags, eyewear, shoes, watches. She’s almost finished re- 
cording a new solo album. Most dramatically, of course, 
she has filed for divorce from her husband of 13 years, 
singer Gavin Rossdale. 

Stefani’s marriage to Rossdale was a high-profile mix 
of romance, family bliss, and then, still, tabloid drama. 
For the past few years, media coverage has alternated 
between snapshots of the happy-seeming couple doting 
on their adorable children and other images hinting at 
marital tension. Just this spring, Stefani made head- 
lines after her appearance on the 
Today Show, duringwhich she spoke 
emotionally of the pride she took in 
her marriage. “We both want the 
same thing— to be married, to be 
good parents,” she said at the time. 

Fast-forward several months and 
it’s clear the brave front she put on 
was sometimes that— a front. Though 
she refuses to discuss exactly what 
caused her marriage to crumble, she 
has been using her songwriting to 
workthrough her emotions. In Octo- 
ber, she released a new single, “Used 
to Love You,” which painfully docu- 
ments her slippery slide from love to 
hate. She sings, “I don’t know why I 
cry / But I think it’s ’cause I remem- 
bered for the first time. / Since I hated 
you / That I used to love you.” 

In person, she has the almost 
overzealous energy of someone who 
has suffered through a tough deci- 
sion but is determined to come out 
stronger. When Stefani mentions 
Rossdale in conversation, there’s no animosity or ill 
will, just a suggestion that their union wasn’t always 
easy. “I didn’t tour at all,” she says of the years leading 
up to her divorce. “But I did record the No Doubt album, 
which was super-hard. I was torn the whole time. Every 
day I would take the kids to school, drive to Santa Mon- 
ica, work on the album, and then I’d think. Oh my god, if 
I don’t leave by 2:30, I’m not gonna get home in time for 
dinner. And Gavin being on tour... I’m not gonna say 
there weren’t some incredible moments making that al- 
bum. But it was a lot of knocking my head against the 
wall. A lot of struggle.” 

Stefani still lives in the house that she and Rossdale 
once shared: a luxurious but unpretentious modern 
home in a gated Beverly Hills neighborhood high above 
Los Angeles. At the moment, the house is full of vibrant 
activity. Tonight Stefani is launching her line of high-end 



children’s clothing, Harajuku Lovers for Chasing Fire- 
flies, and teams are on hand to organize the show and 
prep Stefani’s look. In the midst of the hubbub, Stefani’s 
cherubic 22-month-old son toddles comfortably, trailed 
by a babysitter. The mood is one of excitement, not anxi- 
ety. She refuses to take credit for the positive mood, but 
it’s clear her attitude is giving it shape. “I beat them if 
they’re not happy,” Stefani says jokingly. 

Tucked away from the noise is her playful design 
studio. Hovering over a heavy stone table and lowbenches 
are five oversize ceramic Harajuku girl statues mounted 
on pedestals. Today the “girls,” as Stefani calls them, ap- 
pear to be overseeing a cheerful riot of glamorous clutter; 
past and present blend together in racks of costumes and 
clothing samples, glasses, and shoes. On the wall hangs a 
white board with possible set lists for 
an upcoming show. 

Looking around, Stefani is practi- 
cal about the mess. She points to 
three overflowing garbage bags on 
the floor and rolls her eyes. “I had 15 
minutes, so I decided I should go 
through my closet and pull out ev- 
erything I’ll never wear again. That 
was a month and a half ago!” She 
nudges a large white box with her toe 
and looks up with a shrug. “That’s 
my wedding dress.” 

If the iconic pink ombre Dior 
gown registers to her as anything 
other than another bigbox to be filed 
away, you wouldn’t know it from her 
unfazed demeanor. She casts about 
for a place to sit down, but every sur- 
face is covered. Good-humoredly, 
she starts clearing debris off a 
bench. Finally, she relaxes, long legs 
uncrossed and sprawled, trying to 
explain how her life has turned 
around recently. She credits Apollo 
at least partly for the positive change. “Getting preg- 
nant, which wasn’t planned and was such a miracle, has 
put me in a whole new spiritual place .” But it added pres - 
sures too. “I was trying at that time to do more music 
with No Doubt. Then I got pregnant, and I was like, OK, 
well, what am I gonna do now? I need to make some 
changes. There’s only so much energy.” 

Initially, she chose designing. “I wanted to really 
focus on the brands,” she says. But then something un- 
expected happened: the offer to judge on The Voice. “I’d 
never considered doing that, and just out of nowhere, all 
of a sudden, I was on it.” The call came when Apollo was 
only 4 months old, “and three months later, I was doing it.” 
For Stefani, The Voice offered a much-needed musical 
jolt. “I got so much out of that first season that I didn’t 
expect, creatively, from being around so much music.” 
Working with producer and singer Pharrell Williams, 



“I’ve never 
considered 
myself SEXY. 

1 think 
of myself 
more as a 
TOMBOY 
with lots of 
makeup on.” 
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with whom she had collaborated years earlier on hits 
like “Hollaback Girl,” helped snap her out of a creative 
funk. “I did songs with him before, but I was never close 
to him in the way I am now. When we started working 
together on The Voice, he was going through this rebirth, 
having three huge hits at age 40. He helped me with a 
lot of stuff. I was in a closed-off period before that— I 
couldn’t write, and I didn’t feel confident.” Stefani 
chooses her words deliberately, clearly not wanting to 
sound embittered. “There were hard times before the 
baby, personally, that were just not good. And then hav- 
ing Apollo, and being on the show, and being refreshed— 
it was just like. Whoa!” 

The transformation wasn’t easy, and the emotions she 
went through during that period were complicated. 
“F ilming the show [and mentoring all those singers] was 
so amazing,” she says. “I cried every day I was there. It 
was so intense. But I’m in a really positive place now.” 

Stefani is astonished by her creative energy and says 
she’s channeling all of it into her writing. “In June I knew 
I was ready to make a record; I just wanted it. Every single 
time I went into the studio, I wrote a song. Every time. 
That’s never happened to me before. Songs don’t just 
come out. And now I think I have the whole record.” 

The musician, who collaborated on a collection of nail 
polish with OPI and a makeup line with Urban Decay, 
has been equally prolific in her design ventures. In addi- 
tion to bags, eyewear, kids’ clothes, shoes, and watches, 
she launched Harajuku Lovers dog gear (catch a glimpse 
of her growing empire, opposite). Perhaps her favorite 
launch? The lipstick she is wearing today— a bright, clas- 
sic Stefani red with a shiny finish from her Urban Decay 
set. “You do have to be a little careful with it because it’s 
not matte, but since I’m a professional lipstick wearer, 
it’s not a problem for me.” 

Looking at Stefani, one can’t help but wonder how she 
reconciles this impossibly glam persona with her iden- 
tity as a mom. “In the beginning,” she admits, “I didn’t 
want to think of myself as a mother. I was like. Wait a 
minute. Ain’t no hollaback girl is who I am!” Stefani 
leans forward and points at an imaginary audience as 
she chants her most recognizable lyric, showing off the 
athletic charisma that made her a star. But she quickly 
relaxes again into a reflective pose. “I had to learn howto 
accept it. Being a mother and having a career— those are 
just different roles you play. You’re still the same person 
you were before, but now you’re more because you’re a 
mother too, with a lot to do.” 

As if on cue, a makeup artist calls from down the 
hallway; it’s time to prepare for tonight’s event. Stefani 
disappears and returns an instant later with Apollo 
swept up in a tight snuggle. She grabs a pair of sunglasses 
from the table and strikes a knowing pose. The bold 
black frames from her new eyewear line are emblazoned 
with words that capture the moment to a tee: “I am,” 
they say, “modern motherhood.” ■ 




THAT! 



“All I can say is dreams do come 
true. The entire L.A.M.B. eyewear 
collection surpassed every 
hope and expectation I had!” 

Cellulose acetate sunglasses, 
L.A.M.B., $159; tura.com for stores. 
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‘I love this cross-body bag for 
a night out when you don’t 
want to carry a clutch.” 

Leather bag, L.A.M.B., 
$298; zappos.com. 



“These Harajuku 
Lovers accessories 
add pop to any 
warm-weather 
vacation outfit.” 

Polyurethane and 
resin watch, 
Harajuku Lovers, 
$50; macys.com. 



“This Harajuku Lovers party dress reminds me 
of the dress LiesI wears in The Sound of Music 
when she sings ‘I am 16goingon 17.’” 

Polyester, boucle, satin, and tulle dress, 
Harajuku Lovers for Chasing Fireflies, 
$94; chasing-fireflies.com. 



“Possibly the cutest 
dog toy I’ve ever 
seen in my entire life. 
My pup Chewey is 
getting this 
for Christmas!” 

Polyester 
squeaky dog toy, 
Harajuku Lovers, 
$7; petco.com. 



“The colors are so 
amazing. 1 have 
used it every day 
since I got it and 
already need a 
replacement!” 

UD Gwen Stefani 
Eyeshadow 
Palette, $58; 
urbandecay.com. 



1 Pi 

WLOVERS 

LOVE 



‘The new Burton collection is 
the coolest. I cannot wait to 
rock it this winter.” 



“My mind is blown when I look at these new Harajuku Lovers 
fragrances. The design is off the charts, and the scents are the best 



Polyester, satin, and taffeta 
jacket, L.A.M.B. for Burton, 
$280; burton.com. 



we’ve ever done. Everyone on my list is getting one.’' 

Harajuku Lovers Pop Electric Fragrance: 
Love, $40/30 ml; harajukulovers.com. 




NIGHT/SHIFT 

photographed by WORST DIEKGERDES styledby MKUE HOWARD 




NINA RICCI 

Sequined silk dress. 
Wolford nylon-elastane pullover. 
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Light up the party in a cool-girl fusion of cozy knits, textured pieces, 
and mesmerizing embellishments. MAKENZIE EEIGI I, who stars in the 
new drama James IVhite, shows us how to pull off the heady mix 




GUCCI 

Lurex voile skirt. 

Wolford pullover. Chanel metal necklace with resin and glass pearls and patent calfskin heels with grosgrain. 
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MARC JACOBS 



Embellished and embroidered wool crepe dress. 



250 




CHANEL 



Viscose pullover; foam, plastic, and strass brooch (top); and freshwater pearl, resin, strass, and metal brooches. 
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HAIR: MARKISHKRELI FOR 
TIM HOWARD MANAGEMENT. 
MAKEUP: ALICE LANE FOR 
THE WALL GROUP. 
MANICURE: CASEY HERMAN 
FOR KATE RYAN INC. 



SEEBYCHLOE 

Wool and cotton sweater and polyester-elastane pants. 
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ON TARGET 

Makenzie Leigh closes one 
eye and draws back the string 
of her bow. The 25-year-old 
is a budding archer, or at least 
an enthusiastic one. As she 
stands in Brooklyn’s Gotham 
Archery, wearing black leather 
Guess jeans, a Relic T-shirt, 
and black Felt sneakers, her 
stance is sure, and her focus 
is sharp. The world melts 
away: the accolades for her 
recent roles In The Slap 
and Gotham; her turn as the 
love interest of a troubled 
character in James White; the 
classes she fits in at Manhat- 
tan’s New School; the West 
Village apartment she shares 
with her boyfriend, a 
psychiatrist named Daryl; her 
reading list (currently Alison 
Bechdel’s Fun Home); and her 
appreciation of cocktails. “It’s 
not a hobby but a necessity,” 
she’ll say later, joking. Next 
up, Leigh appears in Ang Lee’s 
Billy Lynn’s Long Halftime 
Walk, as a Dallas Cowboys 
cheerleader who catches 
Billy’s eye. She doesn’t think 
of her growing fame, which 
she says she’s “definitely 
afraid of,” before admitting, 
“Everything so far has been 
positive, so it makes me think 
that I need to just calm 
down because It’s going to be 
fine.” She inhales, exhales 
halfway, and releases the 
string. The arrow flies to its 
mark and hits the bull’s-eye, 
or as close to the bull’s-eye as 
an amateur can rightly expect. 

But Leigh doesn’t seem 
concerned. After all, she’s just 
getting started. — JEN DOLL 



MICHAEL KORS COLLECTION 



Sequined silk georgette mesh gown. 
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It’s all bright, graphic patterns and bold, blossoming designs foi 
TESSA THOMPSON, star of the new Rocky film Creed, as she showcases 
the most arresting looks from this season’s resort collections 

photographed by SERENA BECKER styled by ALI PEW 



254 



MARY 

KATRANTZOU 

Viscose-blend sweater 
and silk-blend skirt. 

Aurelie Bidermann mirror 
and gold-plated earrings. 





FENDI 

Silk dress. 
Aurelie Bidermann 
onyx and gold-plated 
earrings. WXYZ 
Jewelry gold-plated 
bangles and ring. 







VALENTINO 

Silk top and pants. 

Hirotaka lOkt gold 
earrings. Jennifer 
Fisher brass ring 
and cuffs. 







CAROLINA 

HERRERA 

Silk top with 
merino wool trim 
and silk pants. 

Trademark gold- 
plated earrings. 




SIGHT 

LINES 

“What's your name?” asks 
the woman standing in 
front of Tessa Thompson 
on line at a downtown Los 
Angeles bookstore. The 
32-year-old Thompson — 
sporting a new bob and 
looking effortlessly gor- 
geous in a blousey black 
off-the-shoulder top from 
Brooklyn’s Sincerely 
Tommy and Neuw men’s 
jeans— shoots back, 
“What’s your name?” It’s 
Monique, and Monique 
puzzles over whether 
Thompson is an actress 
(yes) and whether she has 
seen her in anything (also 
yes: Her role in 2014’s 
megabit Selma was one of 
the highlights of the film). 
“Happens all the time,” 
Thompson whispers good- 
naturedly. Flying under the 
radar won’t be an option 
much longer as Thompson, 
who followed up Selma 
with the Sundance favorite 
Dear White People, stars as 
Bianca, an up-and-coming 
R&B singer, in Ryan 
Coogler’s Creed. “I did a lot 
of research In hair and nail 
salons in Philly to get a 
sense of the vernacular,” 
Thompson says. Today she 
is still adjusting to both 
fame and a new haircut. 

“I just lopped it off,” she 
says. “Now I’m channeling 
early-’90s Glenn Close. Her 
femininity wasn’t beholden 
to hair length.” With that, 
Thompson hands the 
cashier her book— she’s 
picked up a copy of Roxane 
Gay’s Bad Feminist — and 
checks out. 

— DOREESHAFRIR 



MICHAEL 

KORS 

COLLECTION 

Silk georgette and 
merino wool pullover, 
cotton poplin dickey, 
and silk georgette skirt. 
Paris bronze ring. 
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STELLA 

MCCARTNEY 

Viscose-elastane dress. 
Paris bronze earrings 
and ring. Jennifer 
Fisher cuffs. 



HAIR: MARK 
TOWNSEND FOR 
STARWORKS ARTISTS. 
MAKEUP: MELANIE 
INGLESSISFOR 
FORWARD ARTISTS. 
MANICURE: MARISA 
CARMICHAEL FOR 
STREETERS. SET 
DESIGN: KELLY 
FONDRY. 




Dior silk dress and 
palladium-finished 
earrings. 



SHINING 

STARS 

To ring in the season of giving, Lauren Bush Lauren, founder and CEO of FEED, sat down with 
hve celebrities for intimate conversations about their passion to change lives throughout the year 



NATALIE PORTMAN FREE THE CHILDREN 

“The education of a young girl affects so many other things. You can plant this one seed and watch it grow in all different direc- 
tions. Schooling delays the age at which she’ll have her first child and lowers the number of children she chooses to have after 
that. The result is that all children end up being better sheltered, educated, and fed. Free the Children is incredibly successful 
because it creates sustainable systems. I visited a site in Kenya where we helped build the first secondary school for girls in the 
Maasai Mara region. I met some of the graduates, and I felt ashamed of all the times I complained about school because they 
love it so much. They realize what an opportunity it is. It was a big deal for a lot of men in that village to allow their daughters to 
take classes, which is a major step toward progress in a patriarchal society. Still, boys in developing nations are more likely to be 
enrolled in school than their female counterparts. We need to continue to level that playing field until the numbers are equal.” 



photographed by ^0»IKU SANDBERG styled by MKMES VALERI 









JOHN LEGEND 




LRNG + 

#FREEAMERICA 
“I grew up in a family that 
didn’t have a lot of money, 
but I knew education was 
a path to success. I started 
LRNG to help increase the 
opportunities for ouryouth. 
We focus on teaching 
because it’s a critical aspect 
of how kids experience edu- 
cation. Teachers influence 
the outcome of time spent 
in the classroom, but there’s 
little energy that goes Into 
incentivizing innovation. 
After doing work in schools, 

I began to see how many 
parents are incarcerated. 
Even as crime has gone 
down, the number of people 
in prison has gone up over 
the past 40 years because 
this nation has raised 
sentences for all types 
of nonviolent offenses. 
#FREEAMERICA encourages 
a conversation about what 
we can do to bring that rate 
down. I’ve talked to inmates 
and their families. Once you 
put faces to their stories, 
you realize we need more 
humane policies.” 
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TONY GOLDWYN AMERICARES 

“After my wife and I moved to Connecticut nearly 20 years ago, a neighbor invited us 
to hear about what this Stamford-based organization does. We were blown away. 
AmeriCares provides $500 million in aid each year for relief efforts when disasters strike 
around the world. At the time, very few people knew about the work it was doing, so I saw 
an opportunity to spread the word. Founder Bob McCauley started the group after the 
Vietnam War, when there were thousands of South Vietnamese trying to escape the 
country. A PanAm airliner carrying orphans had crashed, and no one could reach these 
children. Bob took out a second mortgage on his house, hired a 747, and went to pick up 
the victims. That really speaks to what AmeriCares does today. Every dollar raised is 
converted into $20 worth of medical supplies and humanitarian aid. We’re able to 
multiply the impact of every dollar thanks to strong relationships with pharmaceutical 
manufacturers, distributors, and health-care providers. I’m so blessed to have access to 
opportunities, education, and health care that I feel a tremendous responsibility to make 
sure others, especially those who have been slammed by disaster, have a shot too.” 



3.1 Phillip Lim 
cotton jacket 
and shirt. 
Ring, his own. 





KATE HUDSON 

WORLD FOOD PROGRAM 
“For me, activism starts 
with my kids. When you 
have children, you’re 
always concerned about 
their health and nutrition. 
Then, as you look beyond 
the walls In which you live, 
you realize there are so 
many people who go to bed 
hungry. Meeting starving 
infants and their malnour- 
ished mothers is almost im- 
possible to bear. The World 
Food Program has pro- 
vided meals to nearly 20 
million children In more 
than 60 countries each 
year, yet there are still 
more who need to be fed. 
Now we’re really working to 
supply meals, especially in 
developing countries, to 
encourage more girls to go 
to school rather than work 
to support their families. 

The WFP delivers suste- 
nance for students and also 
gives meal rations to their 
family members. In addi- 
tion, we focus on sourcing 
the food from local suppli- 
ers to help farming families 
continue to work and 
thrive. But giving back is 
not just about this particu- 
lar issue; it’s about wanting 
to be a helpful member of 
your community and the 
world in general. I take 
my sons to volunteer, 
whether it’s supporting 
the homeless or cleaning 
up the beaches. The earlier 
you teach your little 
ones that we all need to 
step up and help one 
another, the sooner empa- 
thy starts to build.” 



FRANCISCO COSTA ACRIA 

“I’m homosexual, so the decision to become involved with ACRIA [AIDS Community 
Research Initiative of America] wasn’t difficult. Within two months of moving to New York 
City from Brazil in the 1980s, I lost two of my close friends to AIDS. It was a traumatic 
decade for the fashion industry as a whole. So many designers, photographers, and 
assistants died from the disease— it was devastating. So I feel a responsibility to hold up 
the flag and say, ‘This isn’t over. How can we help? How can we create awareness?’ ACRIA, 
along with the nonprofit organization amfAR [Foundation for AIDS Research], has adapted 
its approach over time to respond to the changes in treatment. For instance, when I 
became a member of the board 10 years ago, quite a lot of research was directed at 
prolonging the lives of HIV patients in their 40s and 50s. Now this generation is actually 
aging with HIV, which is a clear sign of the progress we’ve made. But the fight hasn’t ended 
yet. Infections are still on the rise, and we’re continuing to develop research for new 
medications. We have about 20 drug trials that have been approved by the FDA, which 
shows how committed we are and the impact this organization is making. We still have to 
find a cure, and we most definitely have to protect our youth.” 




Calvin Klein 
Collection cotton 
poplin shirt. Calvin 
Klein Underwear 
cotton T-shirt. 
Jewelry, his own. 
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step One 





Step Two 



Choose your charm bracelet 



Step Three 




Begin your journey. Tell your story. 



The Rembrandt Charms Collection is about the 
Journey you take through your life. Your charms 
tell your story and express your individuality. 

There are thousands of charms and several 
bracelet styles available in gold and silver. 



Looking for Rembrandt Charms? 

Visit RembrandtCharms.com to find a jeweler in your area. 



The Holiday Collection by 

*^^mbrandt^]harms* 



RembrandtCharms.com 

#CharmStory 




Have no idea what to get your fashion-loving 
BFF, your hard-to-please boss, and, well, everyone else on your list? 
WeVe chased down the most hrilliant, personality-filled 
presents, from the seriously sumptuous to the sweet and silly. WeVe even 
got your wrapping covered. And the pleasure was all ours 



BY JOANNA BOBER & ANNE KIM PHOTOGRAPHED BY BRIAN HENN 
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THE PICK 
OF THE 
GEITTER 



WELL-HEELED 

Patent leather pumps, 
Giuseppe Zanotti 
Design, $725; giuseppe 
zanottidesign.com. 



LOVE AT 
FIRST LIGHT 

Brass flashlight, 
CB2, $24; 
cb2.com. 



GLITZY SPRITZ 

Burberry My 
Burberry Eau de 
Parfum Festive 
Edition, $95/50 ml; 
us.burberry.com. 



SHIMMERSHEATH 

Sequined polyester 
dress, Maia, $99; 
lordandtaylor.com. 



KITCHEN 

COMPANION 

Olive oil, 
Frantoio 
Muraglia, 
$50; williams- 
sonoma.com. 



POCKET PERFUME 



CARRIED AWAY 

Sequin-embroidered calfskin bag, 
Dior, $5,050; at Dior. 



Estee Lauder Golden Bow Solid 



Perfume Holiday Compact, 
$150; at Neiman Marcus. 



MOOD 

LIGHTING 

Oribe Cote 
d’Azur Scented 
Candle, $62; 
oribe.com. 



GLEAM 

TEAM 

Brass 
bookends, 
Calvin Klein 
Home, 
$250; Calvin 
klein.com. 



CHAIN REACTION 

ISktgold bracelet, 
Tiffany & Co., $5,600; at 
Tiffany & Co., 800-843-3269. 



TOP BRASS 

Sequined polyester top, Chelsea 
& Violet, $88; dillards.com. 




270 



Save hours of time on your holiday shopping! For quick links and more fresh ideas, go to instyle.com/giftguide 




YEAH WE MAKE CARS FOR SENIORS. 
NOT TO MENTION FRESHMEN, 
SOPHOMORES AND JUNIORS. 

Introducing Buick Encore. A car this easy, efficient and nimble does more than just shatter 
your expectations. It's like o whole new education in luxury. Discover more at buick.com. 







THE NEW BUICK 



020)5 General Motors. All rights reserved^ The morb oppeoring in this od ore 
the trodemorks or service marks of GM. its fobsfdiaries, amliotes or licensors. 
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.com. 



TWINKLE 

TOT 

Girls’ polyes- 
ter taffeta 
dress with 
glittered tulle 
overcoat, 
Nanos, $215; 

at Nube9, 
310-579-2424. 



IT TAKES TWO 

Brass sugar 
and creamer 
set, Tina Frey 
Designs, $128; 

tinafrey 

designs.com. 



JUST 
BEAD IT 

Sterling silver 
and gold-plated 
necklace, Bottega 
Veneta, $3,250; 
at Bottega Veneta, 
800-845-6790. 



SIGNET BUNG 

Gold-plated ring, Sarah 
Chloe, $179; sarahchloe.com. 



GILDED HOUR 

Gold-toned 
watch with 
pave crystal 
face, Michael 
Kors,$325; 
michaelkors 



MADE IN BROCADE 

Polyester-acetate top, Dries Van Noten, 
$870; at Bergdorf Goodman. 



LUXURY LINER 

Custom children’s print, Minted, 
from $109; minted.com. 
Scan or photograph a line 
drawing and then upload it to 
have it printed and framed. 



Sales from 
this necklace, an 
InStyle exclusive, benefit 
programming for I Am That 
Girl, a nonprofit that aims 
to improve the way girls 
treat themselves and one 
another. (Check out our 
monthly lATG column 
on p. 326.) 



STRIKING GOLD 

Metallic polyester- 
rayon blazer. Banana 
Republic, $198; 
bananarepublic.com. 



GIRL POWER 

Gold vermeil 
charm necklace, 
Bing Bang, $90; 
bingbangnyc.com. 






_ N.Y.C. 

entertaining 
expert DAVID STARK 
dreamed up the perfect 
wrap for each of the recipients 
we’ve identified in this guide 
Go to mstyle.com/wrap 
recipe for the step-by-step 
so you can create these 
custom packages 
at home. 



WRAP RECIPE 

Fasten a band of spangled gold fabric around a box 
covered in gilded paper. Conjure Studio 54 with a 
black leather ribbon (extra credit for a buckle!). 
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SOME BUICK OWNERS 
BELIEVE LIFE BEGINS AT 70. 

Introducing Buick Regal. Because it's never too late to have your expectations shattered. Although, with 
an available 2.0L direct-injected turbo engine, 'late' isn't really an issue. Discover more at buick.com. 




C2015 General Motors. All rights reserved. The marks appearing in this od are the 
trademarks or service marks of GM, its subsidiories, affiliates or licensors. 
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LOTS TO LOVE 




FOR THE TOTAE 
. ROMANTIC 



BANGLE BUDS 

Metal, resin, 
Plexiglas, and 
strass bracelets, 
Chanel, $1,375 ^ 
each; at 
select Chanel 
boutiques. 



BEAUTY AND 
THE BUBBLES 

Library of 
Flowers wild- 
flower and 
fern-scented 
bubble bath, 
$36; libraryof 
flowers.com. 



GARDEN GIRL 

Geranium- 
printed leather 
bag with tiger- 
head detail, 
Gucci, $2,700; 
gucci.com. 



ROSY AND RIVETING 

Cotton lacetrenchcoats. Burberry, 
$2,995 each; burberry.com. 



RAVISHING READ 

The Looks of Love: 50 
Moments in Fashion That 
Inspired Romance, by 
Hal Rubenstein, Harper 
Collins, $50; amazon.com, 



WINGED 

WONDERS 

Crystal and 
enamel- 
painted 
butterfly 
glasses, 
Lobmeyr, 
$295 each; 
march 
i sf.com. 



LUSCIOUS LATHER 

Ranee gardenia-scented soaps, 
$54/set of 6; jungleeny.com. 



POWDER PUFF 

Girls’ nylon coat, Armani 
Junior, $395; at Armani Junior 
Boutique, 212-828-6920. 



SILK FLOWERS 

Silk georgette blouse, Jill Stuart, $398; 
at Jill Stuart, 212-343-2300. 



This slim- ^ 
fit macrame lace 
rendition of the 
Burberry classic 
trench comes in four 
dreamy pastel colors 
{plus inky blue 



fj BRO-TANICALBAG 

^ Men’s printed nylon 
backpack, Givenchy by 
Riccardo Tisci, $1,320; 
barneys.com. 



WRAP RECIPE Place your box on a square of floral fabric (think Liberty!) and 
knot the ends in the center of the package. Crown it with a silky rose. 

Get the step-by-step on creating this fab package by David Stark on instyle.com/wraprecipe 
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YES, THERE ARE STILL PEOPLE WITH 
BLUE HAIR WHO DRIVE A BUICK. 

Intrcxjucing live fresh expectation-shattering luxury models from Buick. When you experience the new Buick, 
you'll see we're perfect for so much more than just driving to the Early Bird Special. Discover more at buick.com. 
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SLEEK EUXURY 
EOR MOD 



•• •••## MINIM AEISTS 



' V 






CASE MATE 

Men’s leather briefcase, Jack 
Spade, $378; jackspade.com. 




AT YOUR 
SERVICE 

Brass trays with 
green or white 
leather linings, 
Skultuna, from 
$200/9/2"; 
jungleeny 
.com. 



SUGAR PLUM 

Silk-blend bra 
($370) and 
panties ($230), 
Eres; barneys 
i .com. 



sunglasses, 
Miu Miu, 
$375; sunglass 
hut.com. 



FADE TO FRINGE 

Alpaca dip-dyed 
throw. La Chance, 
$480; lachance 
collection.com. 



AIA 



This over-the 
top set housed in a 
gorgeous lacquered 
box contains 25 miniature 
original hues from Ford^s 
cdlection, along with 25 
new tones that may be 
layered or worn 
alone. 



LIP SERVICE 

Tom Ford Lips and Boys Lipstick Set, $1,950/50 mini 
lipsticks; available November 27 at tomford.com. 



LEAN LAPELS 

Polyester blazer, 7 for All Mankind 
$395; 7forallmankind.com. 



WRAP RECIPE Black alligator skin-textured paper gives your box a tough-chic vibe. 
Tie on dark leather tassels and an oxblood velvet ribbon to keep the look refined. 

Get the step-by-step on creating this fab package by David Stark on instyle.com/wraprecipe 



GLOW-GETTER 

AlaTa Paris oversize 
scented candle, 
$300; saks.com. 



BRUSH HOUR 

Artis White Velvet 10-piece 
cosmetics-brush set with ergonomic 
handles, $350; artisbrush.com. 



GLASS ACTS 

Handmade glass vases, 
Georg Jensen, from 
$185; georgjensen.com. 



276 InStyle / DECEMBER 2015 







2 015 GIFT GUIDE 




LINKED IN 

14kt rose gold cuff links, 
Marla Aaron Jewelry, $1,700/ 
set; marlaaaron.com. 



GAME 

CHANGERS 

Maplewood 
bats, Mitchell 
Bat Co., $245 
each; mitchell 
batco.com. 



HIM-TIMATES 

Matching cotton- 
blend socks and 
briefs. Related 
Garments, a 
$125/setof A 
5 socks and v 
5 briefs; K 
related 

garments V 
.com. ^ 



NIGHT RIDER 

Catalyst 3 mountain bike, 
Cannondale, $480; 
i cannondale.com. 



LIKE FATHER, LIKE SON 

Cotton French terry cardigans, $125 
(men’s) and $50 (boys’), and cotton 
flannel shirts, $98 (men’s) and $55 
(boys’), Grayers; grayers.com. 



WRISTY ’ 
BUSINESS 

Coated steel watch 
with calfskin strap, 
Cartier, $4,650; 
cartier.us. 



HIGH 

SPIRITS 

Barrel-proof 

whiskey. 

Jack Daniels, 
$65/750 ml; 
1-877-spirits 
.com. 



LEADING THE CHARGE 

Calfskin leather iPhone 6/6s case 
with charger (packaged in a 
sleek black flip box). Native 
Union, $80; nativeunion.com. 



' COAT OF CHARMS 

Wool-blend tweed coat, Frank 
& Oak, $245; frankandoak.com. 



PICK PERFECT 

Metal guitar-pick punch 
with plastic pick sheets 
(or use old credit cards); 
Pick-a-Palooza, from 
$25; amazon.com. 



FIT TO BE TIED 

Style Box (includes 2 pairs 
of socks, 2 ties, 1 tie bar, 1 
lapel pin, and 2 pocket 
squares). The Tie Bar, $99; 

thetiebar.com. 



BEST IN TOW 

Cowhide briefcase, 
Longchamp, $685; 
longchamp.com. 



GOLDEN EYES 

Leather wallet, Fendi, 
$450; fendi.com. 











Hsndpsintsc 
baseball bats m 






Iso be ordered 
stom colors. A 
)n of sales bem 
inner-city-yout 






baseball pro- 


r 



WRAP RECIPE Start by covering a box with pin-striped paper. Then glue 
a strip down the middle to fashion a placket; cut triangles for a collar. 
A real bow tie takes your gift to an OMG-wow place. 

Get the step-by-step on creating this fab package by David Stark on instyle.com/wraprecipe 
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FOR THE HIGI 
PERFORMER 



SLOPE TOTE 

Coated canvas 
and leather- 
trimmed ski bag, 
Park Accesso- 
ries, $975; park . 
accessories ^ 
.com. 



TASTE THE RAINBOW 

Wellness tea set, Kusmi Tea, 
$59/42 tea bags; kusmitea.com. 



» TWOOFAKIND 

Gold-plated bracelet with 
elastic hair tie, BitterSweet, $45; 
bittersweet. is. 



CREAM OF 
THE CROP 

Chanel 
Solution 10 
Sensitive Skin 
Cream, $80; 
Chanel 
.com. 



GYM 

GEMS 

Polyester- 
spandextop 1 
($58) and 
polyester-Lycra 
leggings ($98), 
Derek Lam 
lOCAthleta; 
athleta.com. 



KIND OF 
BLUE 

Earbuds, 
Sol Republic, 
$50; sol 
republic 
.com. 



CLEAN CUISINE 

Everyday Super Food, 
by Jamie Oliver, 
HarperCollins, $35; 
harpercollins.com. 



CHROME ZONE 

Nylon ripstop 
bag with lambskin 
k details, Bandier 
xThe 
Transcience, 
$240; 
bandier 



TECH IT OUT 

Polyester-nylon 
smart shirt with 
embedded monitors 
that sync with the 
PoloTech app (free; 
available on iTunes) 
to measure heart 
I rate and breathing, 
I Polo Sport, $295; 
ralphlauren.com. 



POWER 

POWDER 

The Super 
Elixir Alkalizing 
Greens, 
WelleCo, 
$135;well ^ 
eco.com. 



TOP OF 
THE LINE 

Polyester- 
cotton top, 
Tory Sport, 
$105; tory 
sport.com. 



r 


A pretty 




r 


place for tl 
astic hair b 
that^s alwa 
on her wrh 


rj 


k 


k 





SPORTY CHIC 



WRAP RECIPE Begin with a glossy white paper-covered box. Then channel 
Mondrian, attaching rectangles of black, blue, red, and yellow paper 
with skinny black tape. Lash on a cord and tie it in a knot. 

Get the step-by-step on creating this fab package by David Stark on instyle.com/wraprecipe 
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Weekender™ Collection #WearltWell 





W/EAB^ 



WELL 




timex.com 
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INSTA-WORTHY 






SICK SOLES 

Snowboarding 
boots, VansxEley 
Kishimoto, $250; 
vans.com. 



GEAR FOR TWEENS l\ 
AND TEENS 



TIME WARP 

Quartz, steel, and crystal 
watch with “Move Along” 
printed on the back. Star Wars 
X Nixon, $550; nIxon.com. 



VARSITY BLUES 

Polyurethane jacket 
Aeropostale, $55; 
aeropostale.com. 



WRAPPER’S DELIGHT 

Resin, metal, and gold-plated 
bracelets (shown as a single- 
wrap bracelet), R.J. Grazlano, 
$38 each; rjgraziano.com. 



STICK IT TO ’EM 

Leather stickers, Anya 
Hindmarch, $75 each; us 
.anyahindmarch.com. 



1 -:^- 



PUMP UP m 
THE jams! 

Portable ' 
waterproof 
Bluetooth 
speakers 
(compatible 
with the UE 
Roll app, free; 
available on 
Google Play 
and iTunes), 
Ultimate Ears 
$100 each; 
ultimate 



■ FLYING 
W HIGH 

Mini-drone 
with HD 
camera, 
Trndlabs, $99; 
trndlabs 
.com. 



PINEAPPLE 

EXPRESS 

Pineapple-pattern 
skateboard, Zazzle 
$177; zazzle.com. 



ears.com. 



PINK LADY 

Leather bag, Kate 
Spade New York, 
$198; katespade.com. 






LEADER 
OF THE 
PACK 

Nylon 

backpack 

Kenzo, 

$580; 

kenzo 

.com. 









FLOWER FIX 

Marc Jacobs Mini 
Perfumes, $41/set of 4; 
fragrancenet.com. 



GRAPHIC 

IMPACT 

Men’s canvas 
sneakers, 
BucketFeet, $72; 
bucketfeet.com. 



WINTRY MIX 

Denim jacket with detachable faux- 
shearling collar, Sonia by Sonia Rykiel, 
$350; saks.com. Acrylic sweater, 
Wonderment, $52; pixiemarket.com. 



WRAP RECIPE Cherry red paper is your base. Tie the box with lengths of caution tape (buy it 
online). Make a stiff, loopy bow by layering the ends with strips of clear packing tape. 

Get the step-by-step on creating this fab package by David Stark on instyle.com/wraprecipe 
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BELIEVE 



AT FIRST 



TIMEX 



ORDERS ‘25 



ON ORDERS ‘50 



ON ORDERS ‘75+ 



AND FREE GROUND SHIPPING 

Enter code EIINSTYLEDECEI at timex.com 
Thru 1/15/2016 
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BIG THRILLS 




FOR LITTLE 
RASCALS 



HOME IMPROVEMENT 

Clear magnetic building 
tiles, Magna-Tiles, $50/set 
of 32; yoyo.com. 



ANIMAL 

INSTINCTS 

Mitford at the 
Fashion Zoo, 
by Donald 
Robertson, 
Viking, $18; 
penguinrandom 
house.com. 



DOLLED UP 

Party hats 
for doll 
and owner 
($28-$48), 
Pip doll 
($198), and 
Lulu 8c Pip 
photo book 
($19), Jess 
Brown; 
jessbrown 
design.com. 



PURR-FECT 

PET 

Interactive 
robotic kitten, 
Zoomer 
Kitty, $100; 
target.com. 



NOW PLAYING 

Cinema box 
(includes 16 show 
tickets, 5 story 
disks, a story 
flashlight, and 20 
“now showing” 
cards), Moulin 
Roty, $40; 
perfectly 
i smitten.com. 



TECH SUPPORT 



Build-and-code-your-own- 
computer kit, Kano, $149; kano.me. 



HOT WHEELS 

Maverick Thunderlane toy car (9.5" 
long), Playforever, $50; toytoise.com. 



THROUGH THE LOOKING GLASS 

View-Master Virtual Reality Headset, 
Mattel, $30; view-master.com. 



HE’S WITH 
THE BAND 

Marching- 
band 
costume, 
Land of 
Nod, $89; 
landofnod 
.com. 



r Immerse ^ 
yourself in a 360- 
degree world by pairing 
the viewer with a smart- 
phone and downloading an 
Experience Packapp, choos- 
ing from wildlife, space, or 
destination themes (from 
$15; available on Google 
^ Play and iTunes). a 



WRAP RECIPE Blackboard paper on a box inscribed with a bold message 
in liquid chalk marker makes a proper card wonderfully irrelevant. 

Get the step-by-step on creating this fab package by David Stark on instyle.com/wraprecipe 
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TWINKLE 



DARLING 
FINDS FOR 
MINFME’S 



For 
every pur- 
chase, a backpack 
is hand-delivered to 
a child in need by a 
mentor with a back- 
ground in child 
development. 



I COOL FOR 
' SCHOOL 



Polyester 

canvas backpack, ANIMAL 

State Bags, $55; INSTINCT 

statebags.com. Embroidered 
linen and felt 
eye mask, Coral 
& Tusk, $52; 
coralandtusk 
.com. 



r 



THERE SHE BLOOMS 

Girls’ cotton dress, 
Margherita, $69; 
margheritakids.com. 



CREW LOVE 

Toddlers’ and girls’ alpaca 
and acrylic sweater, Bonheur 
duJour,$119-$134; at ABC 
Home, 212-473-3000. 



WEEKLONG WARRIORS 

Toddlers’ and boys’ cotton 
tanks, Stella McCartney Kids 
$150/7; alexandalexa.com. 



TW/W 



COZY KEEPERS 

Babies’ merino 
wool scarf ($64); 
sweater ($128),^ 
and skater skirt 
($98), Misha and 
Puff; misha-and- 
puff.com. 



DO OF THE DAY 

7 Days hair-clips set, 
Meri Meri,$9; 
5hopmerimeri.com. 









SWEET WALKERS 

Girls’ glittered textile mary janeS; 
Sophia Webster, $150; saks.com. 



CHIC 

STOMPER 

Children’s leather 
boots, Moncler 
Enfant, $385; 
moncler.com. 



ROGER THAT 

Toddlers’ and 
boys’ wool- 
polyester 
peacoat, 
Appaman, 
$106; 
appaman 
.com. 



EYES OFTHE TIGERS 

Children’s cotton-polyester shirt, 
Lucky Fish, $40; soluckyfish.com. 



PRETTY PLEATS 

Babies’ and toddlers’ metallic 
polyester-blend jacquard 
dress, Kardashian Kids, $35; 
nordstrom.com. 



WRAP RECIPE Turn your box into an animal’s head: Using bright colors, paste on 
paper-cone ears, a fiizzy pom-pom nose, circle eyes, and pipe-cleaner whiskers. 

Get the step-by-step on creating this fab package by David Stark on instyle.com/wraprecipe 
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V LIN DOR 



MASTERING 
IRRESISTIBLY SMOOTH 

The smoothest chocolate in all the world 
Only from the Lindt Master Chocolatier. 
Luscious.. .flowing. ..irresistibly smooth. 

Have you felt the LINDOR melt? 
Explore the art of melting at Lindt.com 



PIASTER SWISS CHOCOLATIER 
SINCE 1845 



LINDOR 
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f STOVE-TOP ^ 
STUNNERS 

Austrian enamel and 
steel pots (lids 
double as trivets), 
MoMA Design Store, 
$140-$170; moma 
store.org. 



r 


A 


ngled 




' scoc 
craf 
and r 


)ps specially 
ted for left- 
'ight-handec 
:e cream 
Invpr^ 


i 








1 



WRAP RECIPE Bundle your box in a tea towel (a handy gift in itself), and 
tie on a ribbon. A wooden spoon serves as decoration and Gift No. 3! 

Get the step-by-step on creating this fab package by David Stark on instyle.com/wraprecipe 



ROSE BOWLS 

Enamel and copper- 
plated aluminum 
mixing bowls, 
Hawkins New York, 
from $50; hawkins 
newyork.com. 



DESIGNER DIPS 

Teflon-coated aluminum and stainless 
steel ice cream scoops, Belle-V Kitchen, 
$49 each; belle-v.com. 



CHIMETODINE 

Steel dinner triangle with black oxide 
finish and brass striker (8"x 7"x0.5"), 
Pat Kim, $60; shop.cooperhewitt.org. 






- 



SALTMINE 

Butcher Salt 
(an herb 
blend ideal 
for grilling), 
French Farm, 
$23; french 
farm.com. 



SUPPER CLUB 

Denim aprons for 
adults and children 
Medley & Bennett, 
$40-$85; hedley 
andbennett 
.com. 



DROOL-WORTHY 
TREATS FOR A 
TOP CHEF 



THE NOMAD 
COOKBOOK 



MIX MASTERS 

Beechwood spoons, Sir Madam, 
$160/set of 13; daraartisans.com 



DINER’S 

DELIGHT 

The Nomad 
Cookbook, by 
Daniel Humm 
and Will Guidara, 
Ten Speed Press, 
$100; penguin 
randomhouse 
.com. 



BOTTLE 

SERVICE 

Mild and robust 
olive oils, 
Kolossos for 
Food52, $38/set 
of 2; food52 
.com. 




3 HOT IDEAS 
FOR THE 
JAVA JUNKIE 



FINE METAL 

Sure, the art deco 
details and copper 
finish make this French 
press lovely to behold. 
But it’s also durable 
and built to please even 
the pickiest sipper 
(Tom Dixon, $185; 
tomdixon.net). 



Pour, pull, or press with 
one of these gorgeous 
gizmos, where form 
and function collide 
with caffeine. 
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FUNNEL 
OF LOVE 



Purchase this eight- 
cup carafe and 
provide two weeks 
of safe water to 
someone in need 
(TomsScChemex, 
$50; toms.com). 



FANCY FROTH 



With a digital screen, an electronic milk- 
frothing system, and an internal coffee 
grinder, this techno wonder customizes a 
brew to perfection 
(Miele, $1,999; 
mielestore.com). 










NEVER SAY NO TO ADVENTURES. 
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r Lost ^ 

luggage? Hold 
back your tears. 
Bluesmart teamed up 
with Uber to deliver it 
directly to your door 
(Bluesmart app, free; 
available on Google 
Play and iTunes). 



A lightweight, 
battery-powered 
heating element 
built into the lens 
evaporates fog for 
up to six hours. 



drnazon 



SNOW SHIELD 

Smart ski 
goggles with 
no-fog heating 
technology, 
Abom, $250; 
shop.abom.com. 



GAME ON 

Xbox Elite One Bundle with 
wireless controller that 
customizes your gaming 
experience via app, Xbox, 
$499; microsoftstore.com. 



PLENTY TO PLUG 
- INTO FOR TECH 
TITANS 



TAP HAPPY 

Fire HD 10" 
lightweight tablet 
with superthin hl-def 
screen and camera, 
Amazon, $230; 
amazon.com. 



STREAM DREAM 

Chromecast streaming 
device uses Wi-Fi to connect 
atablet, smartphone, or 
computer to a TV for a 
larger display (Chromecast 
app, free; available on 
Google Play and iTunes), 
Google, $35; 
store.google 
.com. 



HIGH ROLLER 

Smart carry- 
on luggage with 
digital lock, 
battery charger, 
location tracking, 
and built-in scale, 
Bluesmart, $400; 
amazon.com. 



BAND WITH A PLAN 

Band 2 activity tracker with golf features 
(follows swings, counts strokes, and 
keeps score) and health monitors (tracks 
heart rate and sleep quality), Microsoft 
(available for Android, iPhone, and 
Windows), $250; microsoftstore.com. 



MAY THE FORCE 
BE WITH YOU 

Star Wars Battlefront 
PS4 bundle (comes 
with voucher for four 
classic Star Wars 
games), PlayStation, 
$400; playstation 
.com. 



TALK TO ME 

The Interactive, hands-free 
Echo speaker connects the user 
via Wi-Fi to a cloud-based voice 
service called Alexa, which answers 
general queries, from Wikipedia 
searches to weather and sports 
updates, Amazon, $180; amazon.com. 



TIMETO SHINE 

Moto 360 
smartwatch 
(compatible with 
Android and iPhone) 
tracks physical 
activity and scans 
Gmail messages 
by voice command, 
Motorola, from 
$330; moto 
maker.com. 



WRAP RECIPE Cover your box with silver paper. Ditch the ribbon 
and tie a trio of neat bows using sporty USB cables. 

Get the step-by-step on creating this fab package by David Stark on instyle.com/wraprecipe 





BESPOKE POST 

Give a guy in your life a 
series of cleverly themed 
packages, like the poetic 
Frontier box (below), with 
a pocket knife, fountain 
pen, and notebook ($45/ 
month; bespoke 
post.com). 



SNAG THESE 
SUBSCRIPTIONS! 

It's a white-hot retail fad, 
but which ones really deliver? 
Start with these top- ^ 

tested picks. 



THE FARE TRADE 

Each month, send a bundle 
of five gourmet ingredients 
(left) curated by a specific 
top chef who demos five 
recipes online, so you can put 
the stash to good use ($65/ 
month; thefaretrade.com) 



Fill out a Q8cA for your beauty- 
obsessed bestie and she’ll 
receive a pouch with four to 
five goodies — including tools, 
skin-care items, makeup — 
from this site founded by 
YouTube star Michelle Phan 



($10/month; ipsy.com) 
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Stocking staffers to keep 
the whole family smiling. 




Spinbrush. 



Give the gift of a superior clean. Check out the full line of affordable ARM S HAMMER™ battery-powered toothbrushes, from adult 
brushes that provide a more effective clean* to kids brushes that make brushing fun! Visit ArmAndHatnmer.com for great savings. 



*ln hard-to-reach places vs. an ordinary manual brush. Data on file. 

©Church & Dwight Co., Inc. 2015. Ali rights reserved. Spinbrush, ARM & HAMMER, My Way! WYLD BANDZ, ProClean, and Truly Radiant are trademarks of Church & Dwight Co., Inc. TM & © 2015 Nintendo 
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FIFTY 
FOR $50 
AND UNDER 



Tin with 

assorted cookies, 
Sant Ambroeus, 
$36/54 cookies; 
santambroeus 
.com. 



Jo Malone London Christmas Cracker (contains Body Creme, 
Hand-Wash Gel, and Cologne), $45; jomalone.com. 




Acrylic deco serving trays. 
Sparrow Lake, $35 each 
(23"x 14"); gilt.com. 



Ten 

Herbivore Botanicals Rose 
Hibiscus Face Mist ($32), 
Pink Clay mask ($48), and 
Brightening Mask ($48); 
herbivorebotanicals.com. 



Clearly Fun soaps with a 
ballerina or cowboy toy inside, 
$9 each; sedafrance.com. 



Leather egg and toast purse 
tags, Welcome Companions, $40 
each; welcomecompanions.com. 



Porcelain dish ($16) and tray 
($14), Rosanna; rosannainc.com. 




Acrylic scarf with polyester 
lining, Aeropostale, $25; 
aeropostale.com. 





Screen-printed linen cocktail 
napkins. Sideshow Press, $25/set 
of 4; sideshowpress.com. 




Art case set with 69 pieces (includes 
oil pastels, watercolors, colored 
pencils, and markers), Creatology, 
$25 each; at Michaels. 










Glass and 14kt 
gold-plated cuff, 
BaubleBar, $34; 
baublebar.com. 




Cotton beanie. 
Gap, $25; gap.com. 







Marbleized earthenware 
serving bowls. One Kings Lane, 
$29/2; onekingslane.com. 




Babies’ cotton-blend socks, 
Jonathan Adler, $34/set of 6; 
jonathanadler.com. 
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CHAMILIA 

live with all your heart 




it’s as beautiful as listening tojour 
heart when it so)/s, what are you waiting for. 



There is fine jewelry. And then 
there is fine jewelry that shines 
as uniquely as the woman who 
wears it. Crafted in sterling 
silver and precise in its detail, 
Chamilia is a gift like no other. 
For a woman like no other. 
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FIFTY UNDER $50 




A pocket 
on the 
wrist holds 
keys and 
money! 



Microfleece touchscreen 
gloves, Travelsmith, $24; 
travelsmith.com. 



Babies’ wool-spandex hat, Janie 
and Jack, $24; janieandjack.com. 



Embossed neon 
notebooks, Christian 
Lacroix, $14 each; 
ronrobinson.com. 





Space rocket egg mold, DOIY 
Design, $12; doiydesign.com. 





Canvas 
leopard-print 
slipper dog 
toy, Harry 
Barker, $12; 
harrybarker 




Dogs’ cotton-hemp shirt, 
Wag\A/ear, $48; wagwear.com. 



Glass pitcher, Anthropologie, 
$36; anthropologie.com. 



Fredericks 8c Mae animal 
mask note cards, Princeton 
Architectural Press, 
$17/12 cards; amazon.com. 




Ciate London x Olivia Palermo 
Smouldering Eye Palette, $39; 
sephora.com. 




Woodlands pencils, Kikkerland, 
$5/set of 4; kikkerland.com. 




Chocolate bars, 
Compartes x Kelly Wearstler, 
$13 each; compartes.com. 









Kids’ alpaca knit cherry 
and radish necklaces, Oeuf, 
$28 each; oeufnyc.com. 






Jaipur Ginger Margarita and Back 
Porch Herbal Cucumber Cooler 
Mixers, Arrowhead Farms, 
$17 each; arrowheadfarms.com. 




Fifty percent 
of your purchase 
benefits St. Jude, 
the Memphis 
hospital devoted to 
treating pediatric 



Leather and cotton zip 
pouches, St. Jude x West Elm, 
from $12; westelm.com. 








Fabric crepe-shop kit with 
fillings and hot plate, Kiko, 
$40; geniusjones.com. 



Toddlers’ and kids’ cotton 
PJs, Burt’s Bees, $20/set; 
burtsbeesbaby.com. 
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GVMBOitee 



gymboree.com 



'mlioree is a trade<||j^rk of Gym-Mark, InCj 
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Linen-covered 32-page photo 
book ($50 with code STYLE) and 
newsprint-weight poster ($20, 
17" X 22") for your digital pics, 
Parabo Press; parabo. press. 



FIFTY UNDER $50 




Girls’ embellished-bow 
headband, Crewcuts by 
J. Crew, $30; jcrew.com. 




Nylon-spandex skirt, 
H&M, $50; hm.com. 




3-D train cookie cutter, 
Chef’n, $10; amazon.com. 




Enameled brass key chains. 
General Manufacturing 
Concern, $12 each; shop 
.cooperhewitt.org. 





Royal castle 
64-piece 
puzzle set. 
Petit Collage, 
$18; 

worldmarket 

.com. 




The included 
pens and clips 
nestle inside 
cutouts in 
the pad! 



Notepad with 
supply-caddy 
cut-outs. Three 
by Three 
Seattle, $15; 

threeby 

three.com. 



Super-Fly DIY 

For the pal who loves to dig in to an all-absorbing 
craft or cooking project, the options are more 
tempting than ever before. 





Cupcake sprinkles by Amy 
Sedaris, Fishs Eddy x Beautiful 
Briny Sea, $20; fishseddy.com. 



ELF 11-piece makeup-brush 
set, $20; elfcosmetics.com. 




Hot Wheels Star 
Wars Darth Vader 
remote-control 
car (12" X 5") with 
sound effects, 
Mattel, $30; 
amazon.com. 




TACOPEIIA 



, • 

*r ' ^ m 



Tacopedia, by Deborah Holtz 
and Juan Carlos Mena, 
Phaidon, $30; phaidon.com. 




TlRAMl'SU 



Italian gourmet megamarket 
Eataly packages and mails out 
the fixings (powdered chocolate, 
ground coffee, and ladyfingers) 
that make this classic dessert 
taste like the real deal. Tiramfsu 
gift box, Eataly, $35; eataly.com. 




TtERED NECKLACE 

The bright embroidery threads 
and shiny spool of brass wire 
that spill out of this chic little 
kit will surely cause an arty 
type’s heart to quicken. DIY 
wrapped-necklace kit, Brit + 
Co., $29; brit.co/shop. 



MARSHMALLOW 

SNOWMAN 

Marshmallow rounds and a 
chocolate nose, eyes, and 
buttons come together to create 
an adorable 7-inch creature. 
Snowman kit. Terrain, $22; 
shopterrain.com. 




MACARONS 

Renowned French pastry chef 
Francois Payard bundles his 
favorite gel food colors, 
silicone baking mat, piping 
bag, and more. Macaron 
kit, Frangois Payard, $50; 
payard.com. 



296 



ADDITIONAL REPORTING BY JENNIFER FERRISE, KERRI FERSEL, SETH PORGES 





ADVERTISING PROMOTION 




PRODUCT PREVIEWS AND SPECIAL OFFERS 




MARY KAY® MINERAL 
CHEEKCOLORDUO 

Brush on a healthy glow with Mary Kay® 
Mineral Cheek Color Duo In Spiced Poppy. 
Perfectforevery skin tone, this product 
delivers both a sheer and saturated glow. 

marykay.com 




PROGANIX 
QUENCH SHAMPOO 

Transform dry, parched hair into hydrated, 
silky perfection! 

proganixbeauty.com 




GOLDTOE 

Walk tall. Designed for a perfect fit, these 
fabulous Gold Toe socks are made for this 
season’s style staple — knee-high boots. 

goldtoe.com 



R A i 



FIRST AID BEAUTY® 
ULTRA REPAIR CREAM® 




COLGATE® OPTIC WHITE® SHEAMOISTURE SHAMPOO 




Banish dry skin, even eczema, with 
First Aid Beauty Ultra Repair Cream. 
Visit a Sephora store fora free sample. 
No purchase necessary. 

sephora.com 

For full product and safety information, including 
possible mild side effects, visit Ultherapy.com/IFU. 



Your smile’s BFF! Try Colgate® Optic White® 
Platinum Express White toothpaste with 
hydrogen peroxide. For whiterteeth in 
three days*", just by brushing. Dazzle 
Without the Hassle!™ 
colgateopticwhite.com 

*For best results, use as directed for 4 weeks. 



10 benefits in i multi-taskingshampoo. 

This sulfate-free shampoo gently cleanses 
without stripping moisture. Provides anti-aging 
and color protection benefits, helping perfect 
and renew vibrancyto dull, lackluster hair. 
sheamoisture.com 






proganix.com | * n proganixbeauty 'Aloe Vera extract is 200x more concentrated than its natural state "Includes Shampoo & Conditioner 





at home with 
COCO ROCHA 

“I’m always sohappy 
to come back here— 
at the end of the day^I 
get really excited 
to be in this space.” 

—coco ROCHA 



“I love the peace and quiet,” 
says Rocha of her stone cottage 
in White Plains, N.Y. With glass 
doors that open onto a view < 
of the property’s \^oods, the t 
sunporch, pictured here, is one 1 
of her favorite places to relax, j 

Dolce & Gabbana blouse, 
pants, earrings, and heels. Ring, 
worn throughout, her own. ' 
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coco FLA 



For supermodel and social-media maven COCO ROCHA, home is both 
a haven and a platform for personal expression, with a blend of 
modern and madcap design (yup, that’s a bust of her head painted 
fuchsia sitting on the bedside table). The decor is constantly 
evolving— especially now that baby girl loni is on the move 

BY JEN RENZI PHOTOGRAPHED BY DEAN KAUEMAN 
STYLED BY ALI PEW 
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“We call these the 
couches,” jokes Rocha, pointing 
to the two chesterfield-style 
Restoration Hardware sofas in 
the living room. Cabinets 
around the fireplace house 
logs, electronics, books, and 
even a flip-down bar. “The unit 
is half Ikea, half fabricated by a 
carpenter friend,” she says. 



I 






Rocha stands in front of 
a portrait of herself by 
fashion illustrator David 
Downton. The painting next 
to the living room's picture 
window is from the 
affordable-art brand Oliver 
Gal. “Our favorite artworks 
these days are punked-up, 
faux-historical pieces, like 
this one with its ’70s-era 
David Bowie lightning bolt.” 

Chanel dress. Rochas blouse. 

Pomellato Collection rings. 

Paul Andrew slingbacks. 



FOR 



LIFE etc. 














The couple’s 
home office can 
be closed off 
from the living 
room with a full- 
height sliding 
door. Conran 
styled the shelves: 
“He likes very 
strict stacks,” 
Rocha says. 

Lanvin dress, 
blouse, belt, and 
sandals. Paris ring. 



I t’s no wonder Coco Rocha has a 

social-media following that 
surpasses 16 million. For one, 
the Canadian-born queen of 
pose— and self-professed “tech 
geek”— is flat-out funny. With 
her cleverly captioned musings 
on Instagram, Snapchat, 

Tumble, and the like (“Doing 
my best Mary Poppins across Parisian 
rooftops, #advancedmodelmove,” she writes, 
attaching a picture of herself balancing with 
arms aloft), she celebrates the dazzle of high 
fashion but also deflates its hauteur while 
poking lighthearted fun at herself She lets us 
tag along on her whirlwind adventures, 
whether she’s taking us backstage during the 
Jeremy Scott runway show, launching her new 
capsule handbag collection for Botkier, or 
championing her charitable causes and advocacy work. 
Then there are the clothes: candid snaps of her sporting 
edgy-elegant looks by labels ranging from Banana Re- 
public to Emanuel Ungaro, including a Zac Posen LBD 
embellished with color-changing LEDs programmed by 
Google’s Made with Code, an initiative that aims to get 
schoolgirls excited about computer science. Fan favorites, 
though, are the fly-on-the-wall glimpses of Rocha’s home 
life with her husband, painter James Conran, and 
8-month-old daughter, loni— already an Instagram 
sensation inher own right with 46,000-plus followers. 

Domestic scenes of catnaps, cocooning, and blending 
kale smoothies unfold in a split-level, three-bedroom 
stone house the couple purchased about two years ago 
in leafy Westchester, N.Y. Built in the 1930s, the quaint 
cottage is a stylistic departure for the duo, who had been 



hunting for a midcentury- modern dwelling until this one 
caught their eye. “It was the first house we saw online— 
and the last one we saw in person,” the 27-year-old model 
recalls. “I kept thinking it was categorized in the wrong 
location on Trulia; It looked like Ireland, not Westchester!” 
Reinforcing that impression was the verdant property, a 
former Rockefeller fishing estate complete with waterfall 
and babbling brook. The lush landscape was a major sell- 
ing point, as was the general charm of the place. “We came 
an hour early for the showing, and the owners invited us 
in,” Rocha explains. “They had afire going, an old dog was 
curled up on the floor, and they chatted about how they 
raised their family here. We were like, ‘Done!’ ” 

The pair embarked on a 10-month makeover to 
brighten the cozy but dark interior. Conran, who’s some- 
thing of a creative multitasker, drew up the plans and 
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The starburst chandelier in the master 
bedroom is loni’s favorite, says Rocha. “If 
she's fussy, we lay her down on the bed below 
it and bam! Calm.” Rocha’s closet is slipped 
under the eaves on the top floor of the 
split-level home. “I hold on to clothes. Over 
the years I’ve given some things away and 
regretted it afterward. So now I hoard.” 



managed the various contractors and carpenters himself. 
“James actually helped with the design of my very first 
NewYorkapartment, wheni was 18,” says Rocha. “We 
were just friends at that point, but designing together is 
what brought us closer. It would still be a couple years 
before we started dating.” They have a high tolerance for 
renovation chaos. Conran’s background in mural painting 
exposed him to the intricacies of the build-out process. 
And Rocha was practically weaned on a construction site: 
Her mother, a flight attendant, is a serial house flipper. 
“She went through four or five houses when I was growing 
up. Just when one was done and beautiful, she would 
move on to the next,” says Rocha, an only child. 

Although the bathrooms and kitchen were fully over- 
hauled, most of the redesign was cosmetic. “We didn’t 
change much architecturally; we preserved the flow of 



the house,” Rocha says. “It was mostly about paint and 
finishes.” Dark reddish-brown floorboards were stained 
a serene cafe au lait color. Tired-looking pink subway- 
tile windowsills were swapped for a matte-finish lime- 
stone. The wall between the dining and living areas was 
knocked down to create a more expansive main level. 
The fireplace surround was outfitted with a run of 
recessed storage hidden behind white-lacquered doors; 
LED rope above and below, controlled through a smart- 
phone app, emits an ever-shifting rainbow of hues. 

High-tech touches aside, the space feels warm and 
relaxed, with a Venice Beach-meets-Relgian farmhouse 
vibe courtesy of rich textures, exposed-stone walls, and 
a preponderance of driftwood tones. Vintage classics like 
Arne Jacobsen Egg chairs face off against clean-lined 
traditional pieces, including linen sofas and cane-backed 
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Louis XVI-style fauteuils that 
surround a trestle-base dining 
table. Decorating took some 
time to jell, as they were begin- 
ning almost from scratch. “All 
the furniture from our old apart- 
ment looked too small here,” 
notes Conran. The couple’s taste 
has also shifted over the years; 
as a result, their family hand- 
me-downs and Rocha’s girlier 
pieces felt out of place. “They’re 
now relegated to the guest bed- 
room. ..where shabby-chic goes 
to die,” Rocha says, laughing. 

The decor is never static, 
especially the color palette, 
which started off as a muted 
combination of creams, grays, 
and whites. The neutral scheme 
was deliberate. “Recause there 
are so many windows, we didn’t 
want to compete with the view. 
With the foliage and wildflowers, 
there’s a lot going on outside,” 
says Rocha. “Plus, color trends 
in houses change just as fast as 
clothing trends do.” When loni 
was born, though, the doting 
parents realized the space 
needed a bit more pizzazz— “to 
be more fun, less stoic.” They 
bought neon accessories and em- 
bellished others with fluorescent 




“Our giant coffee table is great for game 
night — eight people can fit around it when 
we have friends over to play Cranium,” t" 
says Rocha, shown here in the living roon 
with husband James Conran and baby lor i. 
On Rocha: Valentino sweater and dress. 



washi tape, which, thankfully, is 
removable. “James is Mr. Artsy. 

So once he gets something in 
his head, he goes to town,” says 
Rocha. “Rut it got to the point 
with the tape when I had to say, ‘You need to calm down.’ ” 

They also introduced color with their burgeoning art 
collection. Even the kitchen, with its framed Yves Saint 
Laurent sketches, has a gallery feel. “Artwork changes 
the whole room,” says Rocha, noting that it can be rotated 
for near-constant reinvention. “For the longest time we 
had a problem committing to locations. Pieces would sit 
on the floor forever before we’d hang them, and then we’d 
get bored or inspired and move things around.” Recently, 
they’ve been acquiring pop-inflected street art. Works by 
Ranksy and Mr. Rrainwash adorn the walls of the home 
office. In one corner of the living room is a silk screen by 
Montreal graffiti maestro Stikki Peaches, which Rocha 
received from the artist after she Instagrammed herself 
in front of one of his murals in N.Y.C. 

Other pieces have similarly engaging connections. 
There’s the signed magazine cover of Rocha by her 
friend Ellen von Unwerth; a portrait of her by Steven 



Meisel, a wedding gift from him; and a supersize signed 
photograph of the model that Karl Lagerfeld shot for a 
Coca-Cola ad campaign. Rlowups from lensman Steven 
Sebring’s 2,000-plus-page tome,5fudyo/Pose, featuring 
Rocha— a trained dancer— line the staircase; they were 
shot with a state-of-the-art 360-degree camera rig. “We 
had a rule at the beginning: James doesn’t like having any 
of his own paintings up, and I don’t like having photo- 
graphs of me. Rut somehow James started collecting and 
hangingthese, and nowtheyare all over the house.” 

(“Rut none of them are super- obvious,” he protests.) 

Apparently, Rocha will have to ride it out until the baby 
is old enough to start producing her own abstract 
expressionist canvases. “I can’t wait to teach loni how to 
paint,” says Conran. Rocha doesn’t miss a beat: “Hello, 
teach me howto paint!” she says. Watch out, world— it 
looks like the multidisciplinary model is about to master 
yet another medium. ■ 
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The Bright Stiiff 

Rocha and Conran livened up their largely neutral decor scheme 
by layering in acid hues and fluorescent tones. In some cases, 
the color comes from textiles and tchotchkes, but in many instances 
pieces got the DIY treatment from the creative homeowners. 

Here are three smart ways they perked up their space. 

Highlight objects with vibrant tape. Book spines and geometric 
accessories can benefit from a strategic placement of bold color. 
Rocha and Conran use Japanese wash! tape to do just that and love 
that it can be easily removed and tweaked later. Find a funky 
rainbow of tape options at Amazon.com. 

Choose accents with 
punch. The Jeff Koons- 
inspired balloon dog adds an 
eye-catching dose of metallic 
purple to a bookshelf. Pillows 
and throws are also low- 
commitment color vehicles. 

Play with pigment. Conran 
spray-painted a white skull 
hot pink to make a quirky 
objet d’art. Try Krylon’s 
Short Cuts Aerosol Paint 
($5/3 oz.; joann.com). 
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ADVERTISEMENT 



ENTERTAINING GURU KELLEY LILIEN SEES 
LIFE THROUGH ROSE-COLORED GLASSES-AND 
SHE WOULDN’T HAVE IT ANY OTHER WAY. 



HAPPINESS COMES FIRST 

If you arenli good to yourself, youlle good 
to no one. If something doesnil make you 
happy, donll do it. From the land of 
happiness, everything falls into place. 




nil live to serveim laughs graphic designer 
and blogger Kelley Lilien, who throws 
spirited dinner parties for family and friends, 
then shares every detail on her colorful 
blog, Mrs. Lilien. The self-appointed IHBon- 
Vivant of the InternetH treats her thousands 
of followers to signature cocktail recipes, 
beauty must-haves, and her favorite style 
finds— each post written as a whimsical 
poem. Go on, invite yourself to the party! 




This holiday 
season, 
I’ll modify 
my famous 
tiramisu recipe 
to use Milano 
cookies in lieu 
of ladyfingers. 




J\Ai(ono 





LIVE IN THE 
MOMENT 

You canll change 
the past, but 
you do have the 
future, and itiS so 
bright! Living in the 
moment gives you 
permission to make 
the most out of 
whatS in front of you. 




WEAVE IN IRREVERANCE 

llln known for my elaborate dinner parties. I delight in 
all aspects of pulling them together, from the expected 
to the unexpected. The guests at my table always know 
theylle in for extravagance and hilarity. 



©2014 Pepperidge Farm, Incorporated. 




What exactly is the difference 
between want and need? 



pepperidge Farm 





SOMETHING 




SOMETHING 



SPICYsEXCITI 






Sonvet!^ 



BOLD 



, tVNKA^K>\ SVl 




©2015 STACY'S PITA CHIP COMPANY, INC. 
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Go/</ STANDARD 

With this modern Midas touch, an opulent holiday spread 
twinkles with hints of warm metals and soft cream. 



CREATE A WORLD 

A sculptural, clean-edged 
look defines this glittering 
array. Skip traditional floral 
arrangements, and opt 
instead for dramatic magnolia 
branches (spray them lightly 
with metallic paint for unex- 
pected glimmer). Matte white 
pottery and serving pieces with 
stripes of brushed gold form a 



textured mix. Small details 
make all the difference here, like 
cocktail picks capped with tiny 
metallic balls or tapered candles 
that look like they’ve been 
dipped in molten gold. Geo- 
metric tree ornaments placed 
along the table’s surface add 
visual interest. 

Wine bucket, $50; crateand 
barrel.com. Wire ornament, $5; 



cb2.com. Party picks, $12/24; 
acmepartybox.com. Taper can- 
dles, $8/4; worldmarket.com. 

DISH UP THE DELIGHTS 

Indulge your friends with the 
good stuff. Go for luxe bites, 
from a tower of shrimp and 
mini caviar-topped blinis 
to slabs of white and dark 
chocolate broken into 
shards. Stock your bar with 
anything bubbly. 

Dark and white chocolate 
blocks, Vairhona, from $113/ 

7 lb.; gourmetfoodworld.com. 
Crystal serving bowl ($220) 
and base ($150); finell.co. 



OFFER AN ACTIVITY 

Gild your guests, setting out 
a range of metallic temporary 
tattoos, including bands of 
golden leaves and delicate 
chains. Your pals will flip for 
their sparkling jewelry. 

Gold tattoos, from $22/12; 
luludk.com. 

GIVE GIFTS TO GO 
Send friends off with a little 
sack of gold-foil-wrapped 
chocolate balls, which you 
can buy in bulk and tie up in 
a cellophane pouch. 

Chocolate marbles, $8/lb.; 
economycandy.com. 
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pitcher, $295; farmhouse 



yourself kits beautify and 



Enchanted FOREST 



pottery.com 



bemuse adults and kids 



alike. They double as decor, 
bringing whimsy to the table 
with velvet leaves, trailing 



DISH UP THE DELIGHTS 

Charm guests with scrump- 
tious fare, like shiny caramel 
apples, mulled wine with cinna- 



Filled with foliage, overgrown greenery, and sweet 
forest friends, this exuberant tableau Is as lively and 
lush as any fairy-tale fantasy. 



satin ribbons, and tiny 



mushrooms 



mon stick stirrers (clear glass 



mugs play up the earthy color), DIY crown kit, $29; 
and cupcakes garnished with acmepartybox.com. 



why not let a little woodland 



CREATE A WORLD 

For a look that's wild and 
wooded, use live moss as a 
runner, or plant some in a 
grouping of clay pots. Cluster 



creature or two make this 
place their natural habitat? 
Live fern moss, $5/1 qt, Appa 



chocolate leaves. Sprinkle 



GIVE GIFTS TOGO 

Emerging from the thickets, 
iced shortbread bunnies, 
deer, and leaves carry sweet 
memories of a midwinter 
night’s dream. Cinch up 
a few in individual bags 
with twine to make them 



acorn chocolates on the table 



as if they’ve just dropped onto 



lachian Emporium; amazon 



ates and wooden mushrooms cloche on wood base (from 
(the more faux, the better!). $23), and wooden mushroom 
Layered tree-trunk slabs are a ($32); jamaligarden.com. Por- OFFER AN ACTIVITY 

rustically romantic way to celain animal LEDs, $9 each; Surely every tree sprite needs 

boost your table’s profile. And worldmarket.com. Stoneware 



terrain.com. 



Woodland cookie assortment. 



a leafy crown. These make-it- $40/box of 12; elenis.com. 
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maidenhair ferns, and make a 
mini still life under a glass 


.com. Wood-slice a 
$48; surlatable.com 


ike stand, 
'. Wooden 


Cupcakes, $35/12; george 


cloche to display pomegran- 


block ($8/5’A" round), glass 


towncupcake.com. Acorn 




OSnS.KretlFooift 
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SLOW ROASTED 

TURKEY BREAST 



^ NO ARTIFICIAL INGREDIENTS 
>* NO ARTIFICIAL PRESERVATIVES 
NO ADDED H0RM0NES+ 

NO ARTIFICIAL FLAVORS 
NO ARTIFICIAL COLORS 
NO GLUTEN 
NO BY-PRODUCTS 



Great taste is in our nature. 




*MINIAAAUY PROCESSfO ♦ FEDERAl REGUIATONS PROHIBIT THE USE Of HORMONES IN POULTRY. 





LIFEefc 



A sophisticated black-and- 
white setup allows the 
delicacies you bring to the 
table to really pop. 









ini 









CREATE A WORLD 

The key to getting this look 
right is to be utterly strict with 
the colors of your serving 
pieces, so stick to black, white, 
and gray. Line up marbleized 
bowls (we turned one upside 
down to vary the display 
height) next to cake stands, 
and tuck small bunches of 
white flowers, like anemones, 
in vases. Swirly-patterned 
balloons tied with matching 
baker’s twine keep the mood 
from getting too serious. 



Ceramic cookie stand, $165; 
simplelifeistanbul.com. 
Alabaster bowl, from $195; 
annanewyork.com. Planter 
(holding flowers), Tina Frey, 
from $30; store.dwell.com. 
Balloons, $10/8; knotandbow 
.com. Marble cake stands, 
from $295; kellywearstler.com. 
Marble fruit bowl, $50; crate 
andbarrel.com. 

DISH UP THE DELIGHTS 

Tricky treats mean guesswork. 
Instead, go with a classically 
inspired spread that’s simply 



rich and enticing. Cheese, 
prosciutto, dark red grapes, 
and ripe figs play beautifully 
within this color scheme, and 
it’s the ideal theme for old- 
time favorites like black-and- 
white candy swizzle sticks and 
iced cookies. And, of course, 
it all works so well with both 
red and white wine. 
Hard-candy sticks, Gilliam, 
$16/80; candywarehouse.com. 

OFFER AN ACTIVITY 

A brimming bowl of letter 
beads plus a spool of cord 



spells good times. Invite 
guests to make bracelets — 
a crafty icebreaker! 

Plastic alphabet-block beads. 
Bead Landing, $5/400 pieces; 
michaels.com. 

GIVE GIFTS TOGO 
Oversize chocolate bars 
are a decadent take-home 
treat, and the packaging 
from this Japanese variety 
adds an industrial-cool vibe 
to your display. 

Black chocolate bar, $8; 
royceconfectusa.com. 
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Our new PEANUTS* 

Holiday Collection is here! 

Bring joy to everyone on your list this season 
with the iconio oharaoters you’ve oome to love 
and the exoeptional quality you’ve oome to 
know. Choose from an impressive seleotion of 
sterling silver beads and oharms with unique 
designs to suit every style. 



Compatible with other silver bead and charm bracelets. 




as 

STERLING SILVER 




Available at 

ZALES 

THE DIAMOND STORE* 

z«lfts.com 

and other fine jewelers. 




persona 

personaworld.com 



Persona® is a registered trademark of Persona Limited. ©Peanuts Woridwide 




ADVERTISING PROMOTION 




PRODUCT PREVIEWS AND SPECIAL 




eps w 



BUXOM COSMETICS 

Win one of our big& bold Holiday kits 
including best-sellers such as Full-On™ 

Lip Polish, new Customizable Eyeshadow 
Bar Palette, and Buxom Lash Mascara. Visit 

buxomholidaysweeps.com to enter. 

*No Purchase Necessary. Legal residents of the 50 United States 
(D.C.)i8years or older. Endsi2/n/i5. Forfull rules and prize 
description, go to BuxomHolidaySweeps.com. 



EOS™ BODY LOTION 

Delight your body. Delight your senses. 

A moisturizing body lotion with elegant 
fragrances that applies richly, feels light 
and provides visibly softer skin. With new 
eos™ body lotion, you don't sacrifice the 
moisture, yetyou gain so much more. 
Available at Target and 
evolutionofsmooth.com 




LEE®JEANS 

Modern Series jeans with soft, slimming 
stretch fit your body andyourstyle. 
Comfort never looked so good. 

Iee.com 




STACY’S® SIMPLY 
COCOA PITACHIPS 

Carefully crafted with Fair Trade ingredients, 
STACY'S® Simply Cocoa Pita Chips have real 
cocoa baked in and are sprinkled with subtly 
sweet seasoning. Serve with Chocolate 
Cherry Hazelnut Dip. 
stacyssnacks.com 




OFFERS 




ULTHERAPY® 

FDA-cleared Ultherapy®uses non-invasive 
ultrasound to gradually lift and tighten skin 
on the neck, under-chin and brow, and 
smooth the decolletage — without 
surgery or downtime. 
ultherapy.com 



r *1 




PAULA’S CHOICE 

Get the Best Skin of Your Life. Whetheryou 
want to smooth wrinkles, prevent breakouts 
or to simply have the best skin of your life, 
Paula’s Choice Skincare has you covered. 

paulaschoice.com 




Shampoo, Conditioner. 
Stylers or Hair Spray 

Excludes Trial Size 

001097 



0200 
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Volumizes, Repairs, Holds & Shines! 



MANUFACTURER'S COUPON EXPIRES ia«1/2015 



Spates 














LIFE etc. 





Q I love to give friends wine, but I am ready to upgrade 
my presentation. Can you help? 

A when it comes to stylish wraps for a bottle of vino, the choices are 
more tantalizing than ever. For a laid-back affair, try a craft-paper 
sleeve telegraphing a cheeky New Year’s mantra. Preppy pals will adore a 
customized linen sack printed with a monogram or phrase (up to 1 2 
letters; plan ahead— delivery takes five to seven days) . And a handpainted, 
marble-patterned bag is perfectly in step with the design world’s current 
fascination with beautiful, swirly stone surfaces. Stock up on a few so 
you’re always set to accept an invitation with a thoughtful gift in hand. 

Paper sleeve, Easy, Tiger, $2; cardsforawesomepeople.com. Linen sack with grosgrain ribbon, 

Mark and Graham, $16; markandgraham.com. Paper bag, HomArt, $5; areohome.com. 



Q I want to begin the day with a 
smoothie, but the preparation 
is so labor-intensive. Any shortcuts? 

A Sounds too good to be true, but you can 
have a vitamin-packed smoothie in less 
than a minute. Daily Harvest, a new food- 
subscription service, sends frozen, ready-to- 
blend mixes right to your door. Choose from 
14 flavors — there’s Berry Brightener (shown 
here). Chocolate Lovahhh, Green Monkey, 
and more. Pour the medley of fruits, veggies, 
and superfoods into a blender with, say, a cup 
of coconut water, and give it a whirl. 

Assorted smoothies. Daily Harvest, starting at 
$40/6 servings; daily-harvest.com. 



Were 

OBSESSED! 

Introducing your new 
favorite cuddle buddies ... 
Boldly graphic wool 
throws by the award- 
winning Oslo designer 
Kristine Five Melvaer 
for Roros Tweed reflect 
the brilliant tones and 
modern shapes of the 
Bauhaus movement of 
the ’20s and ’30s (they 
remind us of German- 
born artist Josef Albers’s 
vibrant grids). Tradi- 
tional Norwegian weav- 
ing techniques juxtapose 
geometric patterns 
and solid woven 
planes, making these 
blankets artworks 
unto themselves. 

Wool throws, Roros Tweed, $295 each; 
rorostweed.com for stores. 





JUMP START! 

Ingredients arrive 
in single-serve 
packs. Get $10 
off your first 
order with code 
INSTYLEIO. 
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FASHION uvbiaduce/^^ 

LE LUSION 

UNDERNEATH IT ALL 



AVAILABLE NOW AT MACYS AND DILLARDS II PATENT PENDING 







YOU ARE A 



yta£uAjey 



HARNESS THE POWER 

of natural botanical ingredients for a permanent 
hair color experience like no other. 



DISCOVER THE DIFFERENCE AT www.naturtintusa.com 




by invitation :: tipsntrends, inc. :: 323-525-1700 




tipsntrends 



ADVERTISEMENT 

DISCOVER FRANKIE ROSE’S 
MATTE PERFECTION FOUNDATION 
This best-seller is an addictive water based 
formula that is buildable, full coverage, long 
wearing, breathable and perfect for sensitive 



soiree 



LOOKS LIKE SANTA BROUGHT 
YOU A TIME MACHINE 
Forget wrinkles & needles. 
Minimize pores & smooth 
facial lines with Become 
Beauty's DMAE Spray Toner & 
Line Corrector with Hyaluronic 
Bio-Filling Spheres. Results you 
can see & feel! 10% off. Code: 
beauty at becomebeauty.com 
or 877-232-6632 



BYE BYE 
INGROWN HAIRS 

5 RAZOR BUMPS! 
Tend Skin® Liquid re- 
duces the appearance 

of unsightly ingrown 
hairs & razor bumps 
caused from shaving, 
waxing, electrolysis 
or laser hair removal 
on women AND 
men. At Walgreens, 
Ulta, Target, Salons 

6 Shoppers Drug 
Mart, tendskin.com 

or 800-940-8423 



Tons of holiday parties in I 
your future? Be prepared 
with pocket-friendly 
UrgentRx® Fast Powders™. 
These flavored, powder 
medications provide quick 
relief, and require no 
water. Just pour directly 
in your mouth & go. 
urgentRx.com 






Treat winter ravaged 
skin to delicious, 
paraben-free Organic ^ 
Shea Butter. Draw out ■ 
toxins with Mediter- B 
ranean Salt Scrub's * 
activated charcoal. 
Exfoliate with gentle 
Vanilla & Honey Oatmeal 
Scrub for max moisture. 
At ulta.cQjm. 
treehutshea.com 



THE ULTIMATE 
STOCKING STUFFER 
DHC Beauty Lift Eye 
Care Essence Roll-On 
uses ceramides to 
moisturize, oat kernel 
extract to smooth 
and pentapeptide-18 
to promote elasticity. 
The tri-roller tip 
massages away 
circles and puffiness. 
10% off through j 

December. J 

DHCcare.com J 



RADIANT SKIN STARTS WITH A SIP 
This next generation high efficacy 
beauty drink helps nourish your skin 
from within. Helps skin hydration 
and radiance, reduce fine lines and 
wrinkles, and promote healthy 
looking hair, skin and nails. At 
Ulta & gold-collagen.com 



Naturtint's eco-friendly 
ingredients ensure 
luminous, long-lasting 
color. With 29 mixable 
shades, you'll find a 
gorgeous glow that's 
all your own! 
naturtintusa.com 



Join u§! 
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IMCE SMNCARE FOR 
NAUGHTY DRY SKIN 



I HANDS ARE THE 
[ SIGNPOSTS OF YOUTH 
' Give yourself an elite 
j treatment with Adore 
' Organic Innovation's lux- 
urious Nail Kit. Rejuvenate 
& restore with nourishing 
Cuticle Oil, Organic Lotion, 
professional-grade Buffer 
& Emery Board. 50% off! 

Code: STYLE50 at 
adorecosmetics.com 
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Variety/Rex/Shutterstock; Jon Paterson (8); styling: Anne 
Wlaysewski p. 152: Clockwise from top right: Kevin Sweeney (5); 
styling: Mai Tran; Timur Emek/Getty; no credit; Kevin Sweeney (4); 
styling: Mai Tran; Brian Henn; styling: Judith Trezza/RJ Bennett; 
Gilbert Carrasquillo/GC Images p. 154: From right: Kate Lacey; hair 
and makeup: Christie Lee/RJ Bennett; styling: AN Pew; manicure: 
Yuko Wada/Chanel/Atelier Management; Brian Henn (8); styling: 
Judith Trezza/RJ Bennett p. 158: Clockwise from top: Jon 
Paterson (3); styling: Judith Trezza/RJ Bennett; Kevin Mazur/ 
Getty; Santi/Splashnews p. 163: From left: Tommy Ton/Trunk 
Archive; Phil Oh/Trunk Archive; Vincenzo Grillo p. 164: Clockwise 
from top left: Vincenzo Grillo; J Muckle (9); styling: Gabriel Rivera/ 
RJ Bennett; Lee Oliveira/Trunk Archive; Wayne Tippetts/Rex/ 
Shutterstock p. 166: Clockwise from top left: Alessia Gammarota; 
J Muckle (9); styling: Gabriel Rivera/RJ Bennett; Phil Oh/Trunk 
Archive; Melanie Galea/Trunk Archive p. 168: Clockwise from top 
left: Lee Oliveira/Trunk Archive; J Muckle (10); styling: Gabriel 
Rivera/RJ Bennett; Marcy Swingle; Georgia Devey/Anthea Simms 
p. 172: Richie Talboy; hair: Nathan Rosenkranz/Alterna Hair Care/ 
Honey Artists; makeup: Deanna Melluso/The Wall Group; styling: 
AN Pew; manicure: Yuko Wada/Dior Vernis/Atelier Management; 
soft goods styling: Mai Tran; silk shirt, Levi’s Made 8c Crafted, 

$228; levi.com; polyamide-blend pants. Theory, $295; theory.com 
p. 175: Clockwise from bottom right: Melanie Galea/The Street 
Muse; Jon Paterson (10); styling: Kris Jensen/Mark Edward Inc. 

p. 176: Clockwise from top right: Melanie Galea/The Street 
Muse; Jon Paterson (12); styling: Kris Jensen/Mark Edward Inc. 
p. 181: Clockwise from top left: Jason Merritt/Getty; J Muckle (2); 
John Shearer/Wirelmage; Splashnews (2); Patrick Rideaux/Picture 
Perfect; InDigital p. 183: InDigital p. 184: Clockwise from top left: 
InDigital; Brian Henn (6); George Pimentel/Wirelmage; InDigital; 
Imaxtree p. 186: Clockwise from top left: Armando Grillo/ 
Imaxtree; Sonny Vandevelde; Brian Henn (5); AntonellaTrio/ 
Imaxtree; Karwai Tang/Wirelmage p. 188: Clockwise from bottom 
right: no credit (3); Antonio de Moraes Barros Filho/Wirelmage; 
AntonellaTrio/lmaxtree; Brian Henn (2); Frazer Harrison 
p. 191: Clockwise from top right: Jason Merritt/Getty; Alberto E. 
Rodriguez/Getty; Jon Patterson; J Muckle; Antonella Trio/ 
Imaxtree; Vince Flores/Startraks p. 192: Clockwise from top left: 
InDigital; TIPS (9) p. 195: From top: Trunk Archive; J Muckle 
p. 196: Clockwise from bottom right: Bill Davila/Startraks; Tibrina 
Hobson/Getty; Frederick M. Brown/Getty; Jeff Kravitz/FilmMagic; 

J Muckle; Brian Henn; TIPS (6) p. 198: Clockwise from top right: 
Variety/Rex; Peter Brooker/Rex/Shutterstock; Charles Eshelman/ 
FilmMagic; Dan MacMedan/Wirelmage; Steve Granitz/Wirelmage; 
Gregg DeGuire/FilmMagic; Jeff Kravitz/FilmMagic; Michael Tran/ 
FilmMagic; Jim Spellman/Wirelmage; Thos Robinson/Getty; Vince 
Bucci/Getty; Jemal Countess/Getty p. 200: Clockwise from left: 

J Muckle; Adam Smigielski/iStock; Brian Henn (2); J Muckle (5); 
TIPS; J Muckle p. 207: Clockwise from top right: Jen Lowery/ 
Corbis; Alessandro Zeno/lmaxtree; J Muckle; courtesy Apple; 

J Muckle (2) p. 208: Clockwise from top left: J Muckle; iStock; 
Mariusz Blach/iStock; courtesy Glamsquad; George Pimentel/ 
Wirelmage; J Muckle p. 210: J Muckle p. 212: Svend Lindbaek/ 
Exposure NY p. 217: Clockwise from top right: courtesy Selena 
Gomez; courtesy Rob Zangardi; courtesy Lady Gaga; courtesy Gigi 
Hadid; courtesy Lea Michele; courtesy Emma Watson; courtesy 
Anne Hathaway p. 218: Clockwise from top left: Donato Sardella/ 
Wirelmage; Alberto E. Rodriguez/Getty; Mike Pont/Wirelmage; 
Pascal Le Segretain/Getty; Jon Patterson (2); LAN; Corbis; Jon 
Patterson (3); J Muckle (2); Jon Paterson; Frederick M. Brown/ 
Getty; Brian Henn (4); Greg Marino; Leon Bennett/Wirelmage; 



David Livingston/Getty p. 220: From top: Pierre Suu/Wirelmage; 
no credit; J Muckle; no credit (3) p. 221: From left: TIPS (2); 
Dominique Charriau p. 222: Jon Paterson p. 237: Jan Welters/ 
Chris Boals Artists pp. 238-244: Jan Welters/Chris Boals Artists; 
hair: Danilo/Pantene/The Wall Group; makeup: Gregory Arit/ 

MAC Cosmetics/Exclusive Artists Management; styling: Joanne 
Blades/Art Department; dressers: Rob 8: Mariel/The Wall Group; 
manicure: Katt Hassan/Ink Gel/ONve 8c June; set design: Bette 
Adams/Mary Howard Studio; production: Kelsey Stevens 
Productions pp. 246-247: Brian Henn pp. 248-253: Horst 
Diekgerdes/D+V Management; hair: Marki Shkreli/John Barrett 
Haircare/Tim Howard Management; makeup: Alice Lane/The 
Wall Group; styling: Jane Howard; manicure: Casey Herman/Dior 
Vernis/Kate Ryan Inc.; production: Brachfeld pp. 254-261: Serena 
Becker/AK/Kruse; hair: Mark Townsend/Dove Hair Care/Starworks 
Artists; makeup: Melanie Inglessis/Makeup Forever/Forward 
Artists; styling: AN Pew; Marisa Carmichael/FormulaX for Sephora/ 
Streeters; prop styling: Kelly Fondry; production: Kelsey Stevens 
Productions pp. 262-263: Johan Sandberg/Artlist; hair: Stephane 
Lancien/Calliste; makeup: Peter Philips/Dior/Art + Commerce; 
styling: James Valeri/Home Agency; manicure: Charlene Coquard/ 
Artlist p. 264: Johan Sandberg/Artlist; grooming: Helen 
Robertson/Celestine Agency; styling: James Valeri/Home Agency 
p. 265: Johan Sandberg/Artlist; styling: James Valeri/Home 
Agency; grooming: Amy Komorowski/Art Department 
p. 266: Johan Sandberg/Artlist; hair: Rutger/Streeters; makeup: 
Leslie Lopez/Jed Root; styling: James Valeri/Home Agency; 
manicure: Elisa Ferri/See Management p. 267: Johan Sandberg/ 
Artlist; grooming: Amy Komorowski/Art Department; styling: 
James Valeri/Home Agency p. 269: Brian Henn; styling: Mai Tran 
p. 270: Clockwise from bottom left: Brian Henn (7); styling: Mai 
Tran; courtesy Tiffany; courtesy Oribe; courtesy Calvin Klein 
p. 272: Clockwise from top right: Brian Henn (9); styling: Mai 
Tran; Harper Ewing/courtesy Michael Kors p. 274: Clockwise from 
top right: Brian Henn (3); styling: Mai Tran; courtesy Chanel; Brian 
Henn (2); styling: Mai Tran; Margot Cavin/courtesy Polo; Angela 
Bohetti; Brian Henn (4); styling: Mai Tran; Jon Paterson; styling: 
Mai Tran p. 276: Clockwise from top left: Brian Henn (5); styling: 
Mai Tran; Jon Paterson; styling: Mai Tran; Brian Henn (2); styling: 
Mai Tran; Jon Paterson; styling: Mai Tran; courtesy Givenchy; Jon 
Paterson; styling: Mai Tran p. 278: TIPS p. 280: Clockwise from top 
left: Brian Henn (4); styling: Mai Tran; courtesy Mitchell Bat Co.; 
Brian Henn (4); styling: Mai Tran; courtesy Fendi; Brian Henn; 
styling: Mai Tran; courtesy Jack Daniels; courtesy Cartier; courtesy 
Cannondale p. 282: TIPS p. 284: Clockwise from top left: Brian 
Henn (2); styling: Mai Tran; courtesy YoYo; Brian Henn (2); 
styling: Mai Tran; courtesy Viewmaster; Brian Henn (2); styling: 
Mai Tran; courtesy Bloomingdale's; Brian Henn; styling: Mai Tran; 
courtesy Zoomer Kitty p. 286: Brian Henn; styling: Mai Tran 
p. 288: Counterclockwise from bottom left: courtesy Toms 8{ 
Chemex; courtesy Miele; courtesy Tom Dixon; Brian Henn (3); 
styling: Mai Tran; courtesy Beechwood; TIPS (8) p. 290: Clockwise 
from top left: courtesy Xbox; courtesy Motorola; courtesy Google; 
courtesy Abom; courtesy PlayStation; courtesy Beats by Dre; 
courtesy Microsoft; Brian Henn; styling: Mai Tran; courtesy 
Bespoke Post; Brian Henn; styling: Mai Tran; courtesy Bluesmart; 
courtesy Amazon p. 292: Clockwise from top middle: courtesy Jo 
Malone; courtesy YSL; courtesy Slideshow Press; Brian Henn; 
styling: Mai Tran; courtesy Jonathan Adler; courtesy One Kings 
Lane; courtesy Gap; courtesy Bauble Bar; Brian Henn (7); styling: 
Mai Tran p. 294: Clockwise from top left: TIPS (3); courtesy 
Oeuf; courtesy Arrowhead Farms; TIPS; courtesy West Elm; TIPS; 
courtesy Ban.do (2); TIPS; courtesy Burt’s Bees; courtesy Genius 
Jones; TIPS; courtesy Wagwear; courtesy DOIY Design; TIPS; 
courtesy Pa Press; courtesy Kelly Wearstler; courtesy Kikkerland 
p. 296: Clockwise from top right: TIPS (5); courtesy Brit + Co; 
TIPS (2); courtesy Beautiful Briny Sea; TIPS (3); courtesy Three by 
Three; TIPS (2); courtesy Amazon; TIPS p. 303: Dean Kaufman; 
hair: David Cruz/Kramer+Kramer; makeup: Christopher Ardoff/Art 
Department; styling: Alt Pew; prop styling: Helen Crowther; 
production: Tali Magal/Freebird Productions p. 304: Dean 
Kaufman; in photograph, from right: Kristian Schuller/Ray 
Brown Represents; Steven Sebring p. 305: Dean Kaufman; in 
photograph, from left: David Downton/Serlin Associates; Oliver 
Gal pp. 306-307: Dean Kaufman p. 308: Dean Kaufman; in 
photograph, from right: David Downton/Serlin Associates 
p. 309: Dean Kaufman; in photograph, from right: David Downton/ 
Serlin Associates (4); Donald Robertson pp. 313-314, 316: Johnny 
Miller/Edge Reps; prop styling: Randi Brookman Harris; food 
styling: Susan Spungen/Edge Reps p. 320: Clockwise from top left: 
courtesy Cards for Awesome People; courtesy Mark and Graham; 
courtesy Areohome; courtesy Heath Ceramics; courtesy Daily 
Harvest p. 326: Kai Z Feng/Trunk Archive 
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GIVE THE GIFT 1 

OF ADVENTURE I 

Explore the world from 
home with this award- 
winning subscription! 
Packages include 
souvenirs, activities & 
more. Find the perfect 
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STYLISHLY DELICATE 
BANGLE BRACELETS 



Candy your wrists and arms with 
Frosted Wi I lowSBl light & dainty 
bangle bracelets. Choose personal- 
ized initial bangles, name bangles, 
birthstone, gemstone, infinity, 
and unique bangle sets. Get 10% off! 
Code: StylelO at FrostedWillow.com 



WHERE THERE’S A SPILL... 
THERE’S WINE AWAY 
Spritz Wine Away on fresh 
or dry red wine stains & 
POOF, theyHe gone! 
(Removes coffee stains, 
too). A must-have for 
soirHes this season. Pair 
the chic Emergency 
Kit with wine for the 
ultimate hostess gift. 
Nordstrom.com 
or 509-527-0607 



NO OTHER ROSE V 
BRINGS THIS MUCH JOY! F 
Cin, cin! Toast in chic 
style with this Italian 
beauty. Aromatic with 
just a hint of rose petals 
and raspberries, Rosa 
Regale red sparkling 
wine is delightfully 
vivacious and festive. 

A real crowd-pleaser. 

RosaRegale.com 












Spoil your prince, king 
or handsome rockstar 
this holiday. Luxe 400 
thread count Pima 
cotton. Royal HighniesH 
ultra spacious, divinely 
comfortable boxers 
are the only place that 
deserves to house 
the family jewels. 
royalhighnies.com 



MAKE YOUR HOLIDAYS 
THE MOST DELICIOUS! 
Don't sip ordinary wines 
this holiday season! 

Vinesse delivers your 
choice of 3, 6, or 1 2 ex- 
traordinary wines to your 
door for as low as $1 5 a 
bottle & 1c delivery. Call 
800-823-5527, mention 
code HOLIDAY15 or visit 
Vinesse.com/holiday201 5 



YOUR OWN LOOK W 

The Necklette is a new ▼ * ■ 



SIMPLIFY YOUR ACTIVE WEAR 
The perfect gift for your active friends and family, 
the FlipBelt holds essentials like phone and keys 
while you run and exercise without bouncing, 
chafing, or riding up. Get yours for 1 5% off! 
Gode: IN15DEC (Exp. 1/31/16) at flipbelt.com 



YOUR OWN LOOK 
The Necklette is a new 
type of accessory that 
easily embellishes any 
outfit, from t-shirts to 
formal wear; a couture 
magnetic accessory 
that allows you to create 
your own personalized 
look. Free Shipping! 
Gode: XMASISat 
necklettes.com 



SPONTANEOUS CHIC 
MICHELLE SPARKLING WINES 
Traditional French-style Michelle 
Sparkling Brut and Brut RosSre 
musts to have on hand. Delicate 
fruit aromas and flavors with a re- 
freshing finish - absolutely lovely 
with chips, dips 8< sushi. Available 
nationwide. Michellesparkling.com 
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I Am That Girl ... 

Amanda Seyfried 



InStyle has teamed up with the nonprofit organization 
I Am That Girl to chat frankly with celebrities about 
issues affecting girls’ self-esteem. Here, actress 
Amanda Seyfried, who is also the face of Givenchy 
perfume and Cle de Peau Beaute, opens up about 
living with OCD, how expectations are overrated, and 
what she thinks of Mean Girls a decade later. 

You have incredible style that you express on the 
outside, but there are so many intangibles that make 
us beautiful too. What quality do you rock inwardly? 
Compassion. I think it’s important for people to get on 
the same level with others and 
not be judgmental, even though 
it’s really hard sometimes. 

It’s just as easy to have a positive 
effect on someone as it is to 
have a negative one. 

At age 30, you have so many 
achievements under your belt. 

This month you’re starring 
in your 27th film. Love the 
Coopers. Do you view yourself 
as a role model? I’m definitely 
aware of it. A few times a day young girls will come up 
to me and ask for a picture. Sometimes I read the 
comments on my social-media feeds, so I see that people 
notice me. It’s a good reminder that there’s so much more 
I could be doing. 

What do you consider your biggest accomplishment? 

One of the things I like most about myself is that I have 
no expectations. That may sound sad, but it’s gotten me 
through some tough times during adolescence and in my 
career. Of course I have dreams and goals, but I don’t 
expect people to hire me, and I don’t plan for my life to 
go in a certain direction. No form of success will feel like 
a big deal if you expected it. 

Tell us a little more about getting through those rough 




times when you were younger. What’s a challenge 
you’ve had to cope with? I have obsessive-compulsive 
disorder. It doesn’t affect me as much as it used to 
because I’ve developed habits that keep it at bay. In 
some ways it has helped my acting career, but in a lot of 
others it’s just not fun. I have so much inner tension that I 
release by painting abstract watercolors. I even have a 
room dedicated to crafts in my house. I’ve been doing 
it for years, and it’s a form of meditation for me. 

You got your big break playing Karen Smith in 
Mean Girls, a movie that still resonates more than 
10 years later. What kind of an impression do you 
think it made on teenage girls? I had just finished high 
school when I filmed that movie, and I think it had a 
strong impact because it made fun of jerks. It mocked 
the Regina Georges of the world — the power-hungry, 
selfish, and deeply insecure 
girls who prey on the weak 
for popularity or self-gain. 
The message you should 
take away from the movie 
isn’t “I want to be Regina.” 
You should want to be Cady 
Heron or Janis Ian. 

If you could tell every Cady 
Heron of the world one thing, what would it be? You 
are enough. Feeling like you’re not is an epidemic. It’s why 
relationships — with friends and with significant others — 
are so hard for so many people. Where’s our self-worth, 
and why can’t we find it in ourselves? We shouldn’t have to 
look to others to make us feel needed. — emily greener, 
co-founder and CEO of I Am That Girl 



“We should all 
ask ourselves, 
‘How sensitive 
am I to other 
people spain.^’” 



I AM THAT G«U.^" 

With local chapters 
around the country (and a 
vibrant online community), 
this empowering group 
aims to improve the way 
girls treat themselves— 
and one another. 



BE THAT GIRL! 

Share a gram or tweet with us 
and @iamthatgirl saying how 
you rock your #InnerStyle 
(confidence, compassion, 
sense of humor, intelligence) 
for a chance to be featured on 
instyle.com/iamthatgirl. 
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